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ed eres an easy, economical way £0 in- 


crease your Fara and Naphthalene Sales! 
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DURE cononomms 


IMPART COLOR AND FRAGRANCE IN ONE SIMPLE OPERATION 


Fragrance and color so substantially improve con- 
Sumer appeal of all types of Para and Naphthalene 
Blocks and Crystals that no manufacturer should 
ignore these important factors. 


COLOROMES have been developed by the Felton 
Chemical Company laboratories with these features 
in mind. 


COLOROMES make your products appeal more 
strongly to buyers and consumers by adding pleasant 
fragrance and attractive color to their disinfectant 


and deodorant qualities 
COIOROM & COLOROMES are simple to use, and are economically 


and lastingly effective 

















INCORPORATED 


603 JOHNSON AVENUE, BROOKLYN, N. Y. 


Manufacturers of AROMATIC CHEMICALS, NATURAL ISOLATES, PERFUME OILS, ARTIFICIAL FLOWER AND FLAVOR OIL 
Executive Offices and Factory: 603 JOHNSON AVE., BROOKLYN, N. Y. 
Boston, Mass. Philadelphia, Pa. Sandusky, Ohio Chiccgo, I'l St. Louis, Mo. New Orleans, La. Angeles, Ca rn 512 Washington St 
80 Boylston St 200 So. 12th St 1408 W. Market St 1200 N. Ashland Ave. 245 Union Bivd Balter Bidg. sis So. Fa icfan San Francisco 





FELTON CHEMICAL COMBPARY | 
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In the heart of the best 
“pay-dirt’. Fuld “Thirty- 
Sixers” find welcome. 
There are always openings for 
Ameriea’s fastest moving line of 
Sanitary Chemicals UNDER YOUR 
OWN NAME---the safest and best 
label you ean get. Follow Fuld 
“thirty-Sixers” for more and better 
“pay-dirt”. 


y) \se te (gy) ge) (Sd) G 

> $ oy $ $ 
4-ounce Vitozone 
processed Deodor- 
ant blocks which 
set the quality 


The Great 
Open Spaces 


promise great 
openings for 


Fuld 
*Thirty-Sivers~™ 


WHAT FULD MAKES for the LEADERS 


LIQUID CLEANERS CLEANING COMPOUNDS 
Pine Scrub Soap Washing Compounds 
Liquid Scrubbing Compound Window Cleaner 
Sassafras Scrub Soap Scouring Compounds 
Floor Bleach Fabric Cleaners 
Rug Shampoo Weed Killers 

Waterless Cleaner 

INSECTICIDES Beer Coil Cleaner 
Roach Powders Paint & Varnish Remover 
Fly Sprays Sterilizing Agents 
Cattle Sprays Tile Bleach 
Pyrethrum Sprays 
Moth Spray 
Rat Exterminafors 
Sprays for Special Purpose 
Concentrates 


FLOOR WAXES and SEALS 
Self-Polishing Wax 

Liquid Wax 

Wood Seal 

Gym Seal 

Terratzo Seal 

Wax-Var 

Paste Wax 

Dance Floor Wax 


CONTAINERS 
Urinal Strainers 
Wall Containers 


LIQUID DEODORANTS 


Chlorozif 

Forma Chloro Sprays 
Theatre Sprays 

Pine Deodorant 

Drip Machine Fluid 


LIQUID and BASE SOAPS 


Liquid Hand Soaps 
(All percentages 10 to 40%) 
Shampoos 


Cocoanut Oil Base Soaps 


Soap Dispensers F U L D or packaged under 


PRIVATE LABEL 


BALTIMORE. 





OIL and SOFT SOAP 
All Percentage Oil Soaps 
Jelly Soaps 


DISINFECTANTS 
Pine Oil 
Coal Tar 
(All Co-Efficients) 
Cresol Compounds 
Chlorine 
Powdered Chlorine 


POLISHES 
Count 1234567 
Metal Polishes 
(Liquid, Paste & Powdered) 
Auto Polish 
Furniture Cream 
Furniture: Polish 
Floor Oil 
Silver Pastes and Creams 


PLUMBING SPECIALTIES 
Drain Pipe Cleaners 
Liquid & Powdered Bowl 

Cleaners 
Tile & Enamel Cleaners 
Boiler Compounds 


DEODORANT BLOCKS 
and CRYSTALS 
Urinal Blocks 
Deodorant Blocks 
2 to 40 o2. sizes 
Deodorant Crystals 


MARYLAND 
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Use This Filler For Any Filling Job | 


So versatile it will fill practically any kind of container 
with almost any kind of material, the Stokes & Smith American Filler, with Gross 
Weight Scale, comprises four different machines in one single unit. These are: 


1. A gross weight scale with auger feed. 
2. A volumetric filler measuring material by the volume of the package. 


3. A volumetric filler measuring material by the turns of the auger, a 
very precise way for the smaller quantities. 


4- A packing machine to compress the material into packages. 


Changing from one type of container to another, even from any paste to free- 
flowing powder, is only a few minutes’ work. 


May we arrange a demonstration for you ? 


STOK MITH © 


PAPER BOX MACHINERY 





PACKAGING MACHINERY 


4915 Summerdale Avenue, Philadelphia, U. S. A. 
British Office: 23, Goswell Road, London, E. C. 1 
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HEAVY CHEMICALS 
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Sodium Sildcate 


Clear and Opalescent — Standard Strengths 






Also: NITRE CAKE, SALT CAKE, BARIUM CARBONATE, 
TRISODIUM PHOSPHATE, SODIUM FLUORIDE, SODIUM 
SULPHITE, HEAVY ACIDS and INDUSTRIAL CHEMICALS 


ENERAL CHEMICAL COMPANY manufacture plus nation- 
wide service makes this not only a logical, but an ad- 
vantageous source of supply. The Company invites your 
inquiry which, in your interest as well as ours, should be 
addressed to the sales office nearest you. We assure you 


of prompt and intelligent attention. 





GENERAL CHEMICAL COMPANY 


Home Office: 40 RECTOR ST., NEW YORK (Cable Address: Lycurgus, N. Y.) 
Sales Offices: ATLANTA, BALTIMORE, BOSTON, BUFFALO CHARL OTTE, CHICAGO, CLEVELAND, DENVER, KANSAS CITY, LOS ANGELES, MINNEAPOLIS 
PHILADELPHIA, PITTSBURGH, PROVIDENCE, SAN FRANCISCO, T. LOUIS Is. In Canada: THE NICHOLS CHEMICAL CO., LTD., MONTREAL, TORONTO 
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We take particular pride in the UNIFORM 
HIGH QUALITY of these three products 
which we supply to the Soap Industry. 


Made by us in our own factory FREE FROM 
FOREIGN BY-ODORS. 


Prices in line with Quality—Spot or Contract 
Basis. 





W orking Samples Gladly Sent on Request 












| PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N.J. 















BOSTON LOS ANGELES 
oe. Po ts ‘Bids. 131 State Street 742 So. Hill St. 
Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 
\ Filter Paper Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
/ Rice Starch Zine Oxide French Olive Oil Irish Moss 








MANUFACTURED BY PRICE’S OF LONDON, ENGLAND 
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O longer need manufacturers charge loss of sales to loss of fragrance, 
for now, through the addition of a small percentage of DUROFIX, F. B., 
the perfume characteristic of their product can be preserved to the very last. 


DUROFIX, F.B., perfected by Fritzsche chemists to end the problem of per- 
fume fixation in soaps of every kind, bath salts, etc., mixes readily with all 
essential oils and aromatic chemicals. It will not saponify or hydrolyze, 
nor will it disturb the product’s odor complex or color. Soap chemists will 
recognize it as the ideal fixative—simple to use, low in cost, highly effective. 


Write us and we shall be glad to send sample and further information about 
its application. Address Dept. S-436. 
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Proprietors 


WEST 


ot 


8TH STREET LOS ANGELES, CAL. PORT AUTHORITY COMMERCE BLDG. 


PARFUMERIES de SEILLANS Seillans, France 76 NINTH AVENUE, NEW YORE, N. Y. 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St. Toronto. Canada 118 WEST OHIO ST. CHICAGO, ILL. 


Say you saw it in SOAP! 


April, 1936 



































AERIAL vtew OF PLANT a? BA R 


April, 1936 Say you saw it in SOAP! 








For all sorts of drug and 
pharmaceutical products as 
well as various types of 


containers and packages, 
there are Anchor Closures 
employing the Amerseal 
sealing principle to meet 
your needs. Below, left to 
right: Bottle Style, Jar Style. 
No. 67 Anchor Amerseal 
Box, Can Nozzle and Cap, 
Anchor Beacon Caps. 
Available lacquered, coated 
or lithographed with your 
own design. 
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tue Sables Value or tne 


AMERSEAL SEALING PRINCIPLE 


Look AHEAD to the final step in merchandising — 
when consumer and package mect face to face. 
Can the closures you use possibly help vou there? 
Can they be an inducement for buying? 

‘The answer is that they can and are if packages 
are sealed with Anchor Amerseals. For house- 
wives generally recognize at once the distinctive 
appearance of these caps. Thev have a vivid 
recollection of how easily they remove and how 
conveniently they reseal. Buyers are naturally, 
perhaps sub-consciously, prejudiced in their 
favor because for years many hundreds of mil- 
lions of Amerseals have taught them that there is 
no cap easier or simpler to remove. Other things 


being equal, people will buy those packages and 


products that are capped by Anchor Amerscals. 


9 —_ - oy 


It is the Amerseal sealing principle that does 
it... but, of course, public acceptance rests on a 
broader foundation than mere convenience. The 
scientifically secure air-tight and leak-proof seal 
of Anchor Amerscals delivers the contents to the 
user pure, unspoiled and uncontaminated. Their 
ease of application makes them a favorite with 
manufacturers and packers. Their neat, trim ap- 
pearance helps sales. Even retailers will often 
explain and point out their virtues. 

For adding sales value to your packages, find 
out more about what Anchor Amerscals have to 
offer — write for our booklet describing them in 
detail. ANcHor Cap & CLosurE Corporation, 
Long Island City, New York; Toronto, Canada. 


Branch offices in all principal cities. 
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Appearance counts most 


SMALL packages of perfumes, nail polish and other ex- 
clusively feminine items are peculiarly dependent on 
beauty in packaging. Containers must be attractive in 
shape and design, must be accurate in capacity and finish, 
must be clear and sparkling. Here where appearance 
counts most in final sales results, experience and ability 
count most in glass making. 

Salem with its long history of successful catering to the 
needs of the cosmetic, toiletry and pharmaceutical fields 
and with its many recent improvements in manu- 


facturing equipment and facilities is particularly well 


{ 








adapted to mect your glass container requirements. 


Present-day conditions that so often call for glassware 


that combines distinctiveness with volume and economy 
make the selection of your source of glass supply highly 
important. 


May we at Salem show you how we can meet your e- 


quirements for appropriately beautiful styles, privately 


designed if you desire, of finely made, high quality glass 
ware. SALEM Grass Works, Salem, New Jersey, Asso- 
ciated with Capsran Grass Company, Connellsville, 


Pennsylvania, Branch offices in all principal cities. 


CAPSTAN G45: 











There was a right curious crowd at the Sixth Annual Packaging Show held in New 
York last month, and a lot of them asked us the same questions. Perhaps you, too, 
are curious on one or two of these points —so here are the answers. 





Question: 
“Where can I get a good design for my tin 
container without spending a lot of money?” 

Answer: 

Continental maintains a large staff of compe- 
tent designers whose services are available 
to any manufacturer. Just let them have a 
sample of your present container and they'll 
be delighted to analyze your problems and 


offer suggestions for redesigning. 


A coms 
ead) 


“ have a hunch that a different shape would 





Question: 


make my package distinctive, or that some 
sort of an easy opening gadget or unique 
closure would give my container a competi- 
tive edge. Where can I get advice on that 
sort of thing?” 
Answer: 

The Continental Development Department 
spends its days, and many sleepless nights, 
solving problems of just that sort. They are 
ihe boys who dug up the one-hand opening 
and closing gadget that is selling a heap of 
Pebeco tooth powder—and developed the 
famous Cap Sealed beer can with the easy- 
opening, easy-pouring features that give it 


such a competitive edge. The facilities of 
this department are available to anyone. 


zer 


“Why should I use lithographed cans instead 


Question: 


of paper labels?” 
Answer: 

Because the rich lasting beauty of an attrac- 

tively lithographed container implies quality, 

has eye-appeal, and in every way does a 

better selling job. Your brand name is 
permanently affixed to a container which 
frequently has a secondary use in the home. 
It does not mar or tear, is water-resistant 
and virtually stain proof. To many manu- 
facturers the substitution-proof feature of a 
lithographed container whose label cannot be 
changed is a mighty important factor. 





Question: 
“Could you make a can for my bird seed like 
the Whoofis Company uses for sodium per- 
borate?” 

Answer: 

Of course! We manufacture a complete line 
of tin containers in every conceivable size, 
shape and style—from tiny ointment cans to 
110 Ib. lard drums. 


The answers to those questions explain why Continental is able to render a complete packaging service 


CONTINENTAL 


NEW YORK 
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MW every detail 





The facilities of the four “Standard” plants are used 
exclusively in the production of Silicate of Soda. We 
make it in all of its commercial forms, and in any special 
grade that the specific needs of an individual process 
may dictate. In fact, we welcome special assignments, 
and offer the full cooperation of our Technical Staff in 


their determination. 


Whether the silicate is a commercial grade or of special 
nature, you can be sure that every “Standard” shipment 
will conform faithfully and uniformly to the specifica- 
tions laid down for it. Modern methods and equipment; 
close, step-by-step laboratory control of “Standard” pro- 
cesses; these are the essential reasons why your require- 
ments and the final analysis of a “Standard” shipment 


are always identical. 


STANDARD SILICATE COMPANY 


KOPPERS BUILDING PITTSBURGH, PA. 
Plants at 

LOCKPORT, N. Y. MARSEILLES, ILL. 

JERSEY CITY, N. J. CINCINNATI, OHIO 
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2 
Standard 


truly a made-to-order 


product. 4 dependable 















































YOU'LL FEEL SAFER WITH 


NIAGARA CAUSTIC POTASH 





. . and you'll be safer because Niagara’s product is the standard in quality 
and uniformity. And because Niagara was the first to produce this material 
in America, you can be sure that any problems you may have regarding its 


use will be handled by experienced experts. 


NIAGARA ALKALI COMPANY 


9 BAST “SUSt SYGEET. NEW YORK, . 7 
Associated with Electro Bleaching Gas Company. Pioneer Manufacturer of Liquid Chlorine. 
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assures 
uniform 
| quality of 


DAVIES-YOUNG 





NOW a complete line of sanitary 
supplies sold thru jobbers only 





| DISINFECTANTS ° INSECTICIDES « DEO- 
| DORANT BLOCKS * POLISHES * WAXES: 
GYM FINISH ° FLOOR SEAL * OIL SOAPS 
LIQUID SOAPS ° COCONUT BASE SOAPS 
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Just Out! 





See Opposite Page——=-> 
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Contents of The New 


SOAP BLUE BOOK 


NA 
Sd 


In this section we have endeavored to collect information which will 
be of value throughout the year. Included in the 1936 Blue Book’s 
reference section is the following material: An article containing 
a number of suggestions on the marketing of new products: a com- 


plete index of all manufacturing and 


Reference technical articles which appeared in 
; the 1933, 1934 and 1935 issues of 
section SOAP; the Peet-Grady Test in com- 


plete form as well as Seil’s modifica- 
tion of the Tattersfield method for determination of pyrethrins: 
information on how to buy and compare sanitary products: the 
F.D.A. test for disinfectants; Federal specifications for all soaps. 


sanitary products and chemical specialties. 


The Buyer's Guide contains a list of everything readers of SOAP 
bhuy—raw materials of all kinds. machinery. packaging materials 
and bulk soaps. sanitary products and sanitary accessories—with a 
complete record of all of the known 
RBuver’s manufacturers of each item. This is 
: distinctly not an ordinary buyer's 
Guide guide, cluttered up with names of 
dealers, branch offices, etc., and with 

advertisers indiscriminately listed. The entire guide has been care- 
fully checked by everyone in our organization familiar with firms 


supplying the soap and sanitary product industries. 


Seventy of the leading companies selling raw materials, equipment, 
bulk products, packaging materials. etc., have filed their condensed 
catalogs in this section making it easy 
' for buyers to locate suitable sources 
Catalog 7 ote 
of supply and to check on the com- 
Section plete line of products offered by these 
concerns. Catalog section advertis- 

ers are listed throughout the Buyer’s Guide in black face type. With 


each listing their advertising page numbers are given. 


Set 
oat 


The SOAP BLUE BOOK costs SOAP subscribers nothing. Free copies have already been 

N mailed to our entire list. A limited number of additional copies are available. If you want 

4 one your check for $3.00 (Foreign, $4.00) will cover a subscription to SOAP for one year 
4 


and will insure your receiving a BLUE BOOK by return mail. 


MacNair-Dorland Co., Inc. 254 West 3lst St., New York 


April, 1936 
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Embracing the Manufacture of 
Drugs, Pharmaceuticals, Cos- 
metics, Toilet Preparations, Pho- 
tographic Materials, Soaps, Fine 
Chemicals, Essential Oils, Per- 
fumes, Dental Preparations, Pat- 
ent Foods and Medicines in Liquid, 
Powder, Paste, Pill and Tablets, 
Polishes, Antiseptics, Germicides. 








Foot Preparations, by Dr. Zernick and Dr. Light. 

The Value of Salts in Dentifrices, by Karl Pfaff. 

The Acid Stomach, by F. C. Hobart 

Indigestion Remedies. 

Eye Preparations, by M. G. de Navarre. 

Transparent Foils, by Dr. Louis Light. 

The Perfume of the Hyacinth, by H. S. Redgrove. 

The Malaria Scourge, by Dr. Konrad Schulze. 

Notes on the Manufacture and Testing of Contraceptives, 
by Dr. C. I. B. Voge. 

® The Production of Stable Emulsions, by G. H. Wray. 

® Manufacturing Face Powder, by S. P. Jannaway. 
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LEONARD HILL LIMITED 
A bi 
_ ~ : ~ ‘s = 
17, Stratford Place, Oxford St., London, W. 1, Eng. 
Publishers of 
Feod Manufacture, Paint Industries Manual, Rub- 
Manufacture, Food In- ber Information, Chemi- 
dustries Weekly, Food cal Industries. 
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SOAP PERFUME SPECIALS 
by SOAP PERFUME SPECIALISTS 


Will 60 or 75 cents perfume 100 
pounds of toilet soap? It will, if your 
perfume has been specially made by 
perfumers who have made a lifetime 


study of soap. 


We have built up an entire depart- 


ment along those lines and invite your 


HCW 


ROSE 
GARDENIA 
LILAC 
ORCHID 
JASMIN 
SANDAL 
BOUQUETS 


inquiries. 


Price range on above 
oils $1.50 to $4.00 per 
lb. All give adequate 
perfume results in 14% 
to 1% strength. 


van Ameringen-Haebler, Inc. 
Aromatic Essentials 


315 Fourth Avenue, New York 
180 No. Wacker Drive, Chicago 
438 West 48th St., Los Angeles 
42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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Laundry and Toilet Soap Press 


a, wi. 


P. O. BOX 485 





JONES 


DOUBLE TOGGLE STROKE 


A 











TYPE K 


This press in duplex form will produce 250 cakes of toilet soap per minute. It is supplied 
only in simplex form for laundry soap to press from 90 to 140 cakes per minute. The picture 
shows a duplex press arranged for toilet soap. 


The pressing mechanism is of the TOGGLE TYPE and produces a powerful and most effi- 
cient stroke for pressing soap. The DIES travel RAPIDLY toward the soap with a gradually 
slowing motion, which reaches a minimum when delivering the full power just when the dies 


are on the cake. 


A LONG DWELL of the DIES on the SOAP is a vital feature and one not obtainable with any 
other type of pressing mechanism. Making the second stroke the dies leave the surface of the 
soap about one-fourth of an inch and return under full power, BRINGING OUT THE LETTER- 
ING AND LINES perfectly. The soap then is ejected from die box into a take-off chute, where 
it is pushed from behind the die box by a positive mechanism. 


FEATURES tending to give long life to the machine are: BALANCE—LACK OF VIBRATION 
AT HIGHEST SPEED—BRONZE BUSHINGS FOR PRINCIPAL SHAFTS—and ZERK OILERS 


THROUGHOUT. 
FED AND RUN TO CAPACITY BY ONE OPERATOR 


and inserts direction sheets and corrugated board liners with the loads 
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JONES & COMPANY, Inc. 


CINCINNATI, OHIO 


The Standardized Constant Motion Cartoner packages bottles, Jars, tins, collapsible tubes and many other articles. It feeds, folds. 














OA 





As the Editor Sees It.... 


RRESPECTIVE of any decision in the coco- 

nut oil tax case by the Supreme Court, there 
will be no removal of the tax on inedible coconut 
oil during the present session of Congress, if we 
are to take the word of those who report things 
from the “inside” before they happen. In other 
words, the opinion is expressed that the Guffey- 
Dockweiler Bill, calling for the admission to the 
United States of coconut oil from the Philippines 
free of any tax if denatured so as to be unfit for 
food, is dead. We do not believe that this comes 
as any great surprise to the rank and file of soap 


manufacturers. 
ol 


HE coconut oil tax legal situation is very 
effectively scrambled. A multiplicity of 
suits by soap and oil companies has brought forth 
a conflict of decisions by United States District 
Courts. On the Coast, the Court holds that the 
coconut tax is constitutional and a matter for 
Congress to decide. In the Middle West, the tax 
is held unconstitutional. In the East, temporary 
restraining orders have been issued against the 
tax. Of these orders, some have been continued 
and one has been vacated. All this means that 
there is no agreement among the lower courts. 
The only way in which the situation will be 
clarified is by a decision from the United States 
Supreme Court, which is expected very soon. 
A petition for a writ of certiorari to the Su- 
preme Court was filed recently by the U. S. 
Sclicitor General, who is in effect chief counsel 


for the Government. He wants the records in 





the Iowa Soap case passed from the Circuit 
Court of Appeals to the high court so that a 
final decision may be facilitated. In the mean- 
time, there is not much that soapers can do 
except to pay their tax and wait. All the other 
suits more or less lose their significance as the Iowa 
case goes to the Supreme Court, for as that case 
is decided, so will all the others be decided. 
=e 
Y OT only is the quality of liquid soap in 
many instances an important drawback to 
the extended use of this product, but cheap dis- 
pensers are at fault to even a greater degree, we 
are told by a manufacturer who has studied this 
problem in recent years. If a low grade liquid 
soap is available in dispensers in washrooms, some 
people will use it simply because it is there, if for 
no other reason. However, if the dispenser is 
broken, clogged, or empty because all the soap 
has leaked out, people will not use the soap which 
is supposed to be there, because there will be no 
soap to use. In one case, they may use the poor 
grade soap because they have to and not because 
they like to. They may protest its quality and 
object to using it, but if it is on the spot when 
hand washing time arrives, at least the oppor- 
tunity to be used is present. But if the dispenser 
will not work, liquid soap cannot be used. Mul- 
tiply this by some thousands of cheap dispensers 
which go out of commission at the slightest 
provocation, says this manufacturer, and we have 
the biggest obstruction in the channel of liquid 
soap distribution. He states that consumers are 
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about fed up on cheap dispensers, that they are 
expensive at any price, and that the liquid soap 
manufacturer who handles them,.is. cutting his 
own throat. And in this opinion, we concur 
one hundred per cent! 


MPORTS of fats and oils in 1935 were up 

forty per cent over the previous year, and 
thirty-five per cent over the average for the pre- 
ceding five years. That American industrial con- 
sumers were forced to go into foreign markets 
for their supplies is reflected in the fact that do- 
mestic production of inedible fats in 1935 was 
still far below normal. Additional taxes, de- 
signed to slow up the flood of fatty imports, and 
to equalize prices with the American market, re- 
tarded imports somewhat late in the year, but 
did not in any way solve the problem of the in- 
adequacy of domestic supplies. American soapers 
must go out of the country to secure an adequate 
supply of fats, irrespective of taxes. As long as 
American production of inedible fats is not 
ample, they have no alternative but to buy 


abroad. 


-¢ 


OAP and glycerine sales figures for the first 

three months of 1936 are now being com- 
piled by the Association of American Soap and 
Glycerine Producers. The Association requests 
that figures for the first quarter be sent in 
promptly by manufacturers so that the totals 
may be compiled and issued to contributing 
firms at the earliest possible moment. May we 
add our voice to that of the Association to re- 
quest all manufacturers of soaps and soap prod- 
ucts to send in their figures? That they will be 
held in the strictest confidence, we can assure 
them. Only to those who send in figures, will 
the totals for each group of soap products be 
sent. The more firms who give their figures, 
the more complete will be totals which are sent 
out. 

The figures for 1935 which were compiled by 
the Association, reveal some rather interesting 
facts about soap production. The number of 
soap manufacturers in and near the million dol- 
lar class, we are informed, is quite surprising. 
The figures would indicate that soap production 
is larger than is generally believed. In liquid soap 
alone, the totals reported show that production is 
at least three times that given in recent years by 
the Bureau of the Census. 
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We repeat that the work of the Association in 
compiling these figures and making the totals 
available to all contributors is to be commended. 
It deserves the support of every soap maker, 
large or small. 


nicantiabiis i Gains 


DISTRIBUTOR of shampoo in the South- 

west has been called upon by the Bureau 
of Internal Revenue to pay the five per cent toi- 
let soap tax on his sales of finished shampoo. 
This particular distributor may be classed as a 
manufacturer inasmuch as he buys his shampoo 
base, and dilutes and packages it himself. He 
has asked for our opinion on his liability for the 
tax, stating that he has paid the tax to the manu- 
facturer on all shampoo base which he has pur- 
chased. We have informed him that he is liable 
for the tax on the sale of his finished shampoo. 
Because he does dilute and package his own prod- 
uct, he becomes a manufacturer under the law 
and must pay five per cent on his selling price. 
However, he is permitted to deduct such tax as 
he has paid to his soap supplier on the base from 
any tax which he pays. Although this method 
of splitting up the tax was brought up and ruled 
upon some time ago, there may be others who are 
confused on this point. The same principle ap- 
plies to all soap “‘converters,” where such soap 
products are subject to the five per cent toilet 


soap tax. 
° 


UST what is a hardwater soap? Having just 
gone through the semi-annual hardwater 


soap sales, and having studied how some of the 
leading department stores sell these soaps,—the 
subject is discussed in some detail elsewhere in 
this issue,—we are somewhat confused by this 
question. We had always believed that a true 
hardwater soap was a cold-made coconut oil toi- 
let soap. However, most of the hardwater soaps 
which we have seen on sale are regular settled 
milled toilet soaps carrying a large proportion of 
fats other than coconut oil. In fact, they are 
standard quality milled toilet soap. They are far 
superior to the average cold-made coconut oil 
soap, but are they hardwater soap? We are in- 
clined to believe that the popularity of hardwater 
soaps accounts for this designation being given to 
other soaps at the time of the big store sales. We 
suppose that it is not very important, inasmuch 
as the public is really getting a much better bar 
of soap for its money,—but we were just won- 
dering. 
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A "hardwater’ soap is in reality a 
cold-made coconut oil soap. The soaps 
sold today by most leading department 
stores as ‘“hardwater’ soaps are milled 
toilet soaps, superior in quality, but not 











true ‘“‘hardwater’’ soaps. 
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Mardwater Soap Sales 


ALES of so-called hardwater soap by large depart- 

ment stores appear to be an ever-increasing outlet 

for private brand soap manufacturers. These twice- 
a-year special sales of toilet soaps have expanded to a 
point where they have become an important institution 
with Gimbel, Macy, Wanamaker, Altman, Kaufman, and 
numerous other department stores in Philadelphia, New 
York, Pittsburgh, and other large cities. Where in years 
past the sale of “hardwater” soaps has been confined 
to the soap and toilet goods departments, they are now,— 
in a number of stores at least.—a store-wide affair. Dis- 
plays of the special soaps greet the customer in almost 
every department of the store from the bargain basement 
to the top floor during the period of the sales. 

Special prizes or commissions must be paid on soap 
sales in all departments of the stores if we are to judge 
by the efforts which are made to push them. From the 
jewelry counter to the men’s furnishings, display boxes 
of the soap are on view, and attention is directed to them 
by the sales people. The wide use of newspaper adver- 
tising plays its part in the concentration of sales efforts 
to move larger quantities of these sale soaps. In no 


other commodity .sold in department stores is the store- 
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wide sales pressure turned on as in the case of the 
“hardwater” soaps. 

The strange thing about this demand for “hardwater™ 
soaps is that the soaps which are being sold generally 
today as such are not of the hardwater variety. In the 
trade, a “hardwater” soap is usually a cold-made coconut 
oil toilet soap. Because of the profuse lather which 
came to be associated with “hardwater” coconut oil 
soaps, and the habit of people judging quality to a 
great extent by the amount of lather, a demand for 
soaps of this type was built up. They came to be known 
as hardwater soaps in the public mind,—soaps which 
lather easily and profusely. The use of the description 
“hardwater” for other soaps has been but a step away. 
Of course, the present-day milled tallow-coconut oil soaps 
last longer, are less harsh on most skins, and quite gen- 
erally superior to the average cold-made coconut oil soap. 
Nevertheless, they are not “hardwater” soaps, and have 
taken to themselves a claim for sales purposes which 
is not theirs. Some stores go even further and designate 
their soaps as “hard and soft” water soaps. Of course, 
this is a further step to include soft water so that those 
in soft-water regions will not be scared away by the 
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“hardwater” label. Step by step, the claims appear to 
be approaching the all-inclusive stage with the result 
that the term “hardwater” soap, like castile soap, is losing 
its original meaning. 

Although Macy, Wanamaker, and others sell a very 
considerable tonnage of soap during their biennial sales. 
the impression is about that over a period of years the 
Gimbel organization with stores in Philadelphia, New 
York, Milwaukee, and Pittsburgh, has built up the lead- 
ing position among department stores in the retail soap 
marketing field. None of the stores seem inclined to 
discuss this soap business. Apparently it is a nice thing 
and they do not want to encourage others to go into it. 
At any rate, it is reputed that Gimbels sell the most soap 
and that their two sales each year run their annual total 
up to something close to five million bars.—which to 
the soap maker is over 30,000 gross,—-over and above 
their regular day-in and day-out sales. An investigation 
in the Gimbel store in New York revealed some very 
interesting facts about this retail soap business. 

The semi-annual sales of hardwater soap, for which 
so many housewives wait before stocking up on the 
family’s supply of soap, come in February and July. 
They are spaced in quiet periods so they do not engage 
too much attention at times when the store would ordi- 
narily be busy anyhow. The soap which Gimbel features 
is cut as a 414 ounce bar in white and seven colors, 
lavender, pink, blue, orchid, yellow and two shades of 
green. In the sale which just recently closed, the special 
price was 59c for a dozen cakes. Another offer covered 
a “family package” consisting of 20 regular size tablets 
and four large six-ounce bath cakes, selling at $1.19. 


The soap itself is a good-quality milled bar which at 
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How the lathering qualities of 

“tested” soaps are deter- 

mined. Ready and profuse 

lather is a prime requisite of 

these “hardwater’ sale 
soaps. 


the sale price compares very favorably with other private 
or nationally advertised brands. The store’s personal 
service department advised a representative of Soap that 
the soap is of a quality which ordinarily sells at $1.20 
per dozen cakes through the course of the year. It is 
described in advertising as a “cold cream base _hard- 
water soap’. Boxes in which it is packed carry the 
designation “Bureau of Standards.—Gimbel Tested”, and 
the word “tested” is featured prominently in the promo- 
tional work behind the sales. 

The testing, we are advised, is done by a well-known 
chemical laboratory in Philadelphia. This concern is 
not a part of the Gimbel chain, but is an independent 
firm of consultants, operating in a consulting capacity 
to Gimbel Brothers, as well as other retail and manu- 
facturing concerns. The chief chemist of this organiza- 
tion states that in all essential respects, their methods 
follow standard technique such as will be found in rep- 
resentative texts or as outlined in the Federal Government 
Specifications for milled toilet soaps. Their laboratory 
has made several variations and refinements in testing 
technique. however, which were outlined for Soap as 
follows: 

“Briefly. we use the following procedure in a complete 
analysis: 

1—Volatile matter—standard method; sample dried at 
105° C. to constant weight. 

2—Moisture—we use a modified Barrett method such 
as is specified for the determination of moisture in pet- 
roleum or bituminous products. A sample of the soap is 
distilled in xylene, and the water read directly in the 
special distilling tube receiver. 


3—Matter insoluble in alcohol — standard procedure 
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except that we use the centrifuge for separation rather 
than the filter or Gooch crucible. 

1—Free acidity or alkalinity—standard method. We 
also use the barium chloride method for determination 
of free alkali in which we precipitate the barium salts 
of alkalies other than hydroxides. and titrate the free 
alkalinity directly with phenolphthalein as an indicator. 

5—Matter insoluble in water—standard method. but 
here again we prefer centrifugal separation. 

6—Combined alkali—standard method is used. 

7—Unsaponified and unsaponifiable matter—we have 
found that a modified Soxhlet Extraction Apparatus gives 
us very good results in this test. requiring a minimum 
amount of effort and manipulation. The soap is cut into 
small shavings, allowed to dry in warm air (50-60° C.) 
and then placed in the syphon extraction tube of the 
Soxhlet apparatus. the bottom of which is lightly plugged 
with absorbent cotton. The sample is extracted with pet- 
roleum ether for about 5 to 6 hours, the extract collected 
in a weighed flask, and the solvent evaporated. The 
residue after evaporation represents the unsaponified and 
unsaponifiable portions of the fatty matter of the soap. 
and by saponification we are able to calculate the pro- 
portions of each. 

8—Lather (Sudsing) test—you are probably familiar 
with the “drop” test used to determine the “hardness” 
of water, such as that used in conjunction with certain 
water softening installations. in which a standard soap 
solution is added drop by drop to a definite quantity of 
water. The number of drops of this standard soap solu- 
tion required to produce a permanent suds gives an 
indication of the degree of hardness. We have adapted 
this test to measure the relative “‘sudsing” qualities of 
soap samples. We do not interpret the results on an 
absolute basis, but use them as a means of comparison. 
In making this test. we prepare weak solutions of the 
soaps to be tested (14 per cent in distilled water), and 
then add these solutions, drop by drop to a definite 
quantity of hard water. A comparison of the quantity 
of soap solution required to produce a lasting suds. for 
each of the soaps being tested, gives us an indication of 
the sudsing quality. (The weight of soap is calculated 
on a bone-dry basis). 

9—Lasting quality of perfume—this is likewise a com- 
parative test, and is made by placing samples of the 
various soaps (cut to a definite size and shape) in an 
oven at a temperature of about 50° C. in moving air. 
and then comparing the odor after a period of this ex- 
posure, to that of a sample of the soap that has not been 
exposed. Comparisons are also made with other exposed 
samples of different soaps. The results obtained in a 
test of this nature are of course, only a rough estimation. 
and no attempt is made at a quantitative interpretation. 

10—Lasting quality of the soap—this test was devised 
in order to show the relative resistance of various cakes 
of soap to rubbing or washing away, in actual use. To 
make the test. we cut samples of the soap into blocks 


of the same shape and surface area, and suspend them 
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in wire cages. These cages are attached to a device 
which alternately dips them into and removes them from 
containers of water. Distilled water is used, and the 
temperature maintained at desired levels. At various 
intervals of time the water is changed, and fresh distilled 
water added. The soap is removed from the cages at 
intervals, the excess moisture removed by means of filter 
or blotting paper, and the cakes weighed. The loss in 
weight gives us an indication of “lasting” quality. 
“Various chemical tests are made as the occasion arises 
in connection with soaps, such as phosphates, borates, 
etc., and these are all carried out in accordance with 
recognized standard practice, and need not be discussed 


here.” 


oD ST why the semi-annual Gimbel soap sales are such 
a success is one of the questions, the answer to which 
soap buyers in other department stores have been seeking 
for years. Probably the most important factor now is 
that shoppers in large cities have learned to know the 
sales, delay their soap purchases until the sales are an- 
nounced, and make a regular habit of buying at the 
sales enough soap to carry them over for some months. 
Another department store, starting a similar soap sale 
and following the exact Gimbel pattern, naturally could 
not expect to approach the same sales record until it 
had spent a period of years in wide advertising and in 
training the housewife to anticipate and wait for the sales. 

Another important factor stated to be responsible for 
the success of the sales is that the attention of the entire 
sales force of the stores is focussed on the soap sales. 

(Turn to Page 103) 
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Shaving Preparations 


(Part IT) 


By DR. E. G. THOMSSEN 
Chief Chemist, J. R. Watkins Co. 


N setting forth the requirements of a good shaving 

cream, we emphasized the consistency as the first 

and most important consideration. It is on this 
point that most shaving creams break down and hence 
further comment in this regard is advisable. A proper, 
firm consistency without becoming too soft depends upon 
several factors. The percentage of total fatty acids is 
one. This may vary between 33 and 40 per cent. An- 
other is the amount of glycerine in the cream, as this, 
to some extent, influences its consistency. The addition 
of colloids such as gelatines, gums and the like influence 
the make-up of the cream. Too much dependence should 
not be placed upon these products, as their addition may 
lead to failure. Five per cent of glycerine is a sufficient 
quantity to use in any properly made shaving cream. In 
many cases this percentage is run up far too high in 
the hope that it will keep the cream soft. 




















Tilting glass-lined kettle used for the manufacture 
of shaving creams. 
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The real factor in keeping a shaving cream at proper 
consistency lies in the proportion of the lyes, that is 
soda and potash lye, the percentage of total fatty acids 
contained, and the percentage of free fatty acid in the 
cream. We have already called attention to the fact 
that a proper proportion of lye is about one of caustic 
soda to five of caustic potash. It is equally important 
that there be present in shaving cream 3 per cent to 
5 per cent of free fatty acid calculated as oleic. Stearic 
acid soaps such as enter into the manufacture of shaving 
cream are extremely stiff and hard to mix near the neutral 
point. It is undoubtedly true, therefore, that the dis- 
covery that a percentage of free fatty acid keeps cream 
soft in consistency was also occasioned by the fact that 
when sufficient free fatty acid is present during the mixing 
and making, instead of the cream being stiff and doughy, 
it is mobile and honey-like in consistency. 

If shaving cream is improperly made and the tube 
becomes heated to about a temperature of 95 to 100° F., 
it loses its consistency by becoming stiff and gummy. 
Upon cooling to normal temperature, it has a curdled 
appearance as it flows from the tube. The presence of 
the proper amount of free fatty acid in the cream tends 
to prevent this condition. 

Not only does a cream which is thus super-fatted re- 
main uniform in consistency, but it has the further ad- 
vantage of imparting a non-smarting quality to the 
product. A shaving cream which contains free alkali 
is most unkind to the tender skins of many self-shavers. 
The highly important property that shaving cream be 
made in such a way as to not cause irritation to the 
skin is then also attained as an additional advantage 
by super-fatting the cream. 

In describing the manufacture of shaving cream we 
will use the same charge to illustrate either the half- 
boiled process or the full-boiled process. A suitable 
charge for a 3000-lb. finished batch of full-boiled cream 
is as follows: 

100 lbs. Coconut Oil (Cochin type) 
100 Ibs. Tallow (Refined) or Olive Oil 

(Good soap grade- 

150 lbs. Glycerine 

200 lbs. Soda Lye 20° B. 

1005 lbs. Potash Lye 20° B. 

550 lbs. Water 

825 Ibs. Stearic Acid (Double Pressed) 
30 lbs. Boric Acid 
15 Ibs. Perfume 

In the case of a half-boiled cream, use 200 lbs. water 
instead of 550 lbs. and reduce the batch to one-third 
this size or less. For making the cream by the half-boiled 
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Working in the perfume in a shaving cream with change-can mixers. 


process, the coconut oil, tallow, soda lye and about one- 
quarter of the potash lye, together with the glycerine. 
are first introduced into the mixing kettle. Steam is 
turned on the jacket and the mass agitated until the fats 
are saponified. The rest of the potash lye and water 
are now added. The stearic acid, previously molten in 
a suitable vessel. is then allowed te flow into the mixing 
kettle in a slow, steady stream until all is added. The 
agitator is in motion during the entire operation. At 
the neutral point, the mass becomes very stiff and some 
hand crutching with a stout wooden paddle may be 
necessary to aid in breaking up the lumps with light 
mechanical agitators. The mixing is continued. The 
heat is diminished and the soap is mixed until it is 
homogeneous. It is then tested for free fatty acid or 
free alkali and corrected exactly to the neutral point 
with potash lye or stearic acid. 

To super-fat the cream, the calculated amount of 
stearic acid may be added directly to bring up the per- 


) 


centage of free fatty acid to from 3 to 5 per cent. An- 


iJgJU 


other method is to add the calculated amount of either 
dilute hydrochloric or sulfuric acid to set free 3 to 5 
per cent of fatty acid. The most satisfactory procedure 
is. however, to add about 1! pounds of dry boric acid 
to each 100 pounds of shaving cream. In either of 
these three cases. the cream should be analyzed for the 
percentage of free fatty acids by titration in the labora- 
tory and corrected not only to the desired percentage, 
but analyzed and corrected for the total fatty acids as 
well. The cream loses its stiffness as the free fatty acid 
is liberated and can easily be stirred and boiled down 
by dry steam. When the cream is properly finished. 
all the heat is turned off and it is agitated until cool. 
It should then stand about 24 hours longer before tubing. 

To make shaving cream by the full-boiled process a 
very similar method is used. The neutral fats are first 
saponified with caustic soda lye and a part of the potash 
lye. The presence of the glycerine at this stage hastens 
the saponification, so it too is added at this point. The 


open steam coil and agitator are both convenient to use 
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to carry out this operation to completion. The rest of 
the potash lye and some water are then added and the 
boiling with the open coil is continued. The stearic 
acid which has been previously melted is now poured 
in a portion at a time and the boiling and agitation is 
cautiously carried on. As the neutral point is reached, 
the mass thickens and more care must be exercised in 
boiling. Some hand crutching with a wooden paddle 
at this point will help. The cream is tested for neutrality 
by dissolving a bit of a uniformly taken sample in a 
test tube containing hot neutralized alcohol with phenol- 
phthalein as the indicator. Small additions of lye or 
stearic acid are thoroughly mixed in until the mass is 
neutral. 

A better way is to analyze in the laboratory for the 
exact amount of lye or stearic acid required to obtain 
neutrality. The proper correction is then made. Boric 
acid or other acid is then added to the cream to liberate 
the free fatty acids as already described under the half- 
boiled process. Both mechanical agitation and boiling 
with the open steam coil are employed during this opera- 
tion, which is continued until the mix is like heavy sugar 
syrup in consistency and no lumps are visible in the 
cream. The open steam coil is then shut off. 

The cream should now be tested for both total fatty 
acids and free fatty acids. By the use of open steam, 
more water has usually been introduced through con- 
densation, than is necessary in the finished cream. It 
becomes imperative, therefore, to boil down the cream 
by use of dry steam to evaporate the excess of water and 
bring the cream to the proper percentage of total fatty 
acids. Agitation helps during this procedure. When the 
cream has reached the proper point as to total fatty acid 
content, the heat is turned off. The cold water circulat- 
ing through the jacket of the kettle with the agitator 
running is now used to cool the cream more rapidly. 
When the cream has cooled down sufficiently, the perfume 
is added and the mixing is continued until the mass 
reaches room temperature. The kettle is then emptied. 
preferably through a 10-mesh screen, and the cream al- 
lowed to stand for at least 24 hours before filling into 
tubes. A check of the analysis of the cream is advisable 
when it has cooled. The batches can also be weighed 
to absolutely check the yield. Larger batches may be 
made more conveniently by this full-boiled process of 
manufacture. With increased quantities, however, greater 
precaution in making and closer chemical control are 
necessary. 

Just before the cream is filled, it is good practice to 
mix it thoroughly again if it has been standing for any 
length of time. In some cases up to 5 per cent of alco- 
hol or additional glycerine are mixed into the cream 
after it has cooled. This is presumed to add to its keep- 
ing qualities in that it resists temperature changes more 
readily without consistency changes. 

After the cream has been filled into the tubes, samples 
should be preserved for future reference. It is also a 


good test to expose such tubes to both extremes in tem- 
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peratures which the cream may be called to withstand. 


After returning to normal temperature, an examination 


of the cream will indicate whether it is properly made. 


Perfuming and Filling 
A? TO the perfuming of the cream, this is a question 


which must -be decided by the individual taste. Per- 
fume products which darken in soap must be guarded 
against. Shaving cream requires about 0.5 per cent of 
an ordinary perfume mixture for strength of odor. 
Lavender combinations are most popular for this pur- 
pose, though bay rum, lily and lilac odors are also used 
to some extent. 

In filling the tubes extra precautions must be taken to 
so set automatic machinery that no excess cream gets on 
the outside of the tubes. The caps should all be properly 
tightened before filling. It is particularly important that 
the folds of the open end of the tube be kept absolutely 
free from cream for the application of the clip to a 
poorly filled tube results in unsightly corrosion at this 
point as the cream ages. Much later difficulty in this 
respect may be avoided by a little care during the filling 
operation. The application of the clip and cleanliness 
of the folds are points, therefore. which should have 
most careful consideration. Zinc composition rather than 
steel clips are recommended. If aluminum tubes are 
used instead of tin, an inhibitor toward attack of the 
aluminum must be added to the cream before filling. 

A fairly suitable liquid shaving soap may be made 
directly from shaving cream. The cream made by the 
full-boiled process is preferable as it remains in solution 
better. A satisfactory formula is viz: 

300 Ibs. Shaving Cream (Full-Boiled) 

300 Ibs. Water 

50 Ibs. Alcohol (S. D. 3A may be used) 
Q. S. Perfume 

The cream should be dissolved in the water-alcohol 
mixture with the least possible amount of beating in 
order to prevent aeration. The soap in this liquid set- 
tles toward the bottom, showing clear water above. This 
defect may be most easily hidden by an all-around label 
on the bottle. To disguise the appearance and at the same 
time to add an additional desirable feature to the liquid 
soap, the water may be emulsified with the perfume and 
a small percentage of olive or other vegetable oil by 
the use of triethanolamine sterate. This emulsion is 
quite stable and approves the appearance of the prod- 
uct. Another good addition to liquid shaving soap is 
one of the higher alcohol sulfates. These add wetting 


and emollient properties to the soap and are quite 


Brushless Shave Creams 
V Y E HAVE already pointed out that brushless shav- 
ing creams do not differ very essentially from 
lather creams. They consist essentially of vanishing creams 
to which have been added various ingredients and _par- 
ticularly some oil for lubricating the razor during the 


shaving operation. 
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The desirable properties of a brushless shaving cream 
are that they must not be too thin; they must spread 
easily; they must lubricate during the shaving process; 
they must soften the hair; they must remain soft in the 
tube; they must rinse readily from the razor; they must 
be pleasantly perfumed and they must be conveniently 
packaged. 

The essential raw materials used to manufacture 
brushless shaving creams are stearic acid, caustic potash, 
glycerine, water, mineral oil or vegetable oil and water. 
To vary the properties of the soap produced by these raw 
materials, certain other substances may be added. Then. 
too, it is possible to substitute the organic base triethano- 
lamine for the caustic potash. In other cases, the sul- 
fated higher fatty acids are used in conjunction with the 
soap. 

In order to focus our attention on the method of 
preparing these products we present two typical for- 


mule. The first is: 


52 Ibs. Stearic Acid 

7 lbs. White Mineral Oil 
250 lbs. Water Dist. 

6 lbs. Potash Lye 36° B. 
12 lbs. Glycerine 
114 lbs. Perfume 


The method of procedure in manufacturing brushless 
shave by this formula does not differ very greatly from 
that pursued by making shaving cream by the half-boiled 
process. The essential operations in brief follow :— 

The stearic acid is broken into pieces and melted in a 
separate copper, aluminum or glass-lined kettle with in- 
direct heat from a steam coil or by a steam-jacket. When 
the stearic acid is molten. the mineral oil is added to it. 

While the stearic acid and oil are being prepared. the 
mixture of potash lye, water and glycerine are poured 
together in the mixer and heated to about 140° F. If 
any water soluble powdered ingredient is to be added, 
care should be taken that the product is thoroughly dis- 
solved in this mixture. The agitator of the mixer. which 
runs very slowly, should have a strong stirring arrange- 
ment. It is also desirable to have the mixer glass-lined 
or composed of other protective metal as this results 
in a much whiter finished product. 

While the agitator is in motion, the molten stearic 
acid and oil mixture is gradually added to the lye which 
has been put into the kettle. Very little heat is necessary 
as the neutralization reaction generates some heat. After 
all the mixture of stearic acid and oil has been added, 
mixing is continued until the mass cools and thickens. 
The perfume is added to the cooled cream. Slow agita- 
tion is continued until the product is practically at room 
temperature. 

When the product has been thoroughly cooled, the agi- 
tator is withdrawn and the cream is emptied into other 
suitable containers after which it is filled through the 
usual collapsible tube filling equipment. It is also pos- 
sible to fill creams of this kind at a temperature just above 


April, 1936 





This is particularly advantageous 


their melting point. 
when the cream is to be filled into a jar. If sulfonated 
higher fatty acids have been added to creams, they cannot, 
however, be filled ho tas the addition of these bodies 
causes the cream to thicken in such a way that it cannot 
be poured. Creams containing these compounds, there- 
fore, must be filled cold. 

A typical formula for the manufacture o fa triethanol- 


amine latherless cream is: 


39 lbs. Stearic Acid (Triple Pressed) 
5 lbs. Mineral Oil 
9 Ibs. Glycerine 
1 lb. Triethanolamine 
180 lbs. Water 
1 lb. Perfume 
To make a cream of this kind, the stearic acid is 
melted in a suitable separate vessel as already described. 
and the mineral oil is added to it. Then the water. 
glycerine and triethanolamine are poured together and 
put into the mixer. All the stearic acid oil mixture is 
then added to the water solution, agitating as the addition 
is made. The perfume is added last. To finish this 
product only a moderate amount of agitation is required 
to produce a smooth finished cream. The finished prod- 
uct is cooled and filled cold. 


The perfume materials for brushless creams should be 
the same type as used for the lather creams. 
Latherless creams, when properly made, will keep for 
a long time under extreme conditions. As they contain 
a high percentage of moisture, it is necessary that they 
be tightly closed in the package especially if jars are 
used. 
Conclusion 
HE merchandising success of any shaving prepara- 
tion, while it depends largely upon the product itself, 
requires also a novel, attractive package so as to present 
the product acceptably to the consumer. The design of 
the carton. the decoration and type of tube or jar, the 
color scheme and wording. and the claims for the merit 
of the product must have very careful consideration to 
assure its success. Care in manufacture to produce an 
acceptable product. chemical contro] to assure uniformity, 
a pleasing perfume to give the odor appeal. proper fill- 
ing and packaging, all go a long way toward making it 
easier to sell a shaving preparation. Advertising alone 
may sell the product first, but these attributes are neces- 
sary to the success of the product once it has reached 
the hands of the ultimate judge and critic.—the consumer. 


¢ 


The wide use of hexametaphosphate has led to a study 
of its polymerization phenomena. Ordinary sodium hex- 
ametaphosphate which forms a complex with calcium 
salts. may be represented by the formula | Na,(PO.) | 
Na». Isomeric with this are two other forms, | Na.,(PO,) 
,| Na, and [Na(PO,],, Na;. The sodium outside of t.c 
complex is readily ionisable. George Buchner. Fetichem. 
Umschau 43, 10 (1936) 
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O those who have surveyed the market for furni- 


ture polishes, it is no shock to learn that the 





average sales of these polishes are only seven 
dollars per year for each retail outlet. To those who 
are acquainted with this fact and the relative thinness 
of the market, it is no surprise that various authoritative 
and reliable surveys of the markets for household prod- 
ucts seldom include furniture polish. But the sales 
battle goes merrily on in spite of the fact that the 
American housewife spends more, both in time and 
money, for polishing her finger nails than for polishing 
her furniture. Do not let it be said that she is lazy, 
what with her many other household duties, but here 
is what she actually admits. Herewith are given the 
figures on a sizeable privately conducted survey. Along 
with the time interval at which she polishes her furniture 
is the interval at which she dusts it. The figures are 
reduced to percentages of women interviewed. The dust- 
ing figures are presented for comparison and that phase 


will be developed later. 


More than twice as many women stated that they never 
polish their furniture as claim they do it every day, and 
they are undoubtedly twice as honest—i.e. if there are 
degrees of honesty. Anyway the “every dayers” can be 
ignored and those that do it every week probably only 


dampen their dust cloth with an oily polish to prevent 
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scattering the dust. At least the most frequently named 
brand is an oily type polish. 
The brand choices were divided as follows: 
36.5% Named an oily type 


24.8% Named one which is a butter of antimony 
mixture 


12.2% Prefer one that is a creamy type 
5.1% Named another of the oily type 
3.0% Like a brand they can buy at their door 


step along with their household brushes 
2.9% Named a liquid wax 


while the remaining ones scattered their affections among 
29 brands. Believe it or not, several named “home made”. 
One uses kerosene to remove spots while a few make the 
furniture share the polish bottle or can with the family 
automobile. 

Furniture Polish is in a sense a misnomer. On metals, 





Dusting and Polishing Survey 


Polishing Dusting 
Every day 1.3% 55.2% 
Every other day None 11.3 
Four or five times a week... None 0.9 
Four times a week None 1.9 
Three times a week None 8.7 
Twice a week 1.0 11.1 
Once a week 24.0 8.4 
When necessary None 1.0 
Every two weeks 16.0 1.5 
Three times a month 1.0 100.% 
Every three weeks 5 Fae | 
Once a month 23.7 
Every six weeks 5 ty j 
Every other month 2.4 
Four times a year 6.2 
Three times a year 2.3 
Twice a year 14.0 
Once a year 2.5 
Never 2.8 

100.¢ 
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Polishes 











By Ralph H. Auch 


Chief Chemist, American Products Co. 


polishing is the art of scratching it to a high luster with 
minute, usually parallel, scratches. The polishing, or, 
more accurately, the reviving of wood surfaces is either 
by mechanically coating them with a waxy film or clean- 
ing and lubricating them with a soap (or acid) and oil 
emulsion, or mixture. But rarely have merchandisers 
had the courage to call their creation a reviver instead 
of a polish. And when they have done so they did not 
go far or stay long. 

It might prove interesting to develop the theory of 
polishing somewhat, but this probably is out of place 
in this discussion. It would involve a study of the indices 
of refraction of the various furniture finishes and of the 
usual oils and waxes and perhaps a search for the un- 


usual or the ones now finding little or no application. 
Classes of Polishes 


T is difficult to definitely classify polishes but for 
convenience six such divisions are made. If there 
is any logical order in their treatment it is perhaps in 
decreasing speed of application and increasing endur- 


ance and quality of the polish. 


. Straight oils and oil mixtures. This type has 
been popular but interest in it is waning except for use 
as a dusting liquid. The base is usually a light paraffin 
oil. A low cost oil with the following specifications is 


quite satisfactory in the ordinary formula. 


oe 
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Oil Specifications 


Specific Gravity .878 to .898 

Viscosity at 100 75 to 85 

Cold 15 

Pour 20 

Flash 325 

Fire 375 

Color 6 M.P.A. maximum 


To increase the cleaning action, a little kerosene, 
benzol, V.M.P. naphtha, chloroform, ether and other 
solvents are sometimes incorporated. To leave a more 
lustrous finish about 2 per cent of carnauba or other 
hard waxes have been put into the formula with the aid 
of heat. Linseed or other drying oil, from 5 per cent 
up to 10 per cent, in a like quantity of turpentine are 
sometimes blended in. Then, of course, a bit of odor 
and a trace of color are often added. The tint usually 
offered is red, which coloring is a dye that’ obviously 
must be oil soluble. 

A typical basic formula of this type is the following, 
which can be modified to meet any requirements. For 
example, by adding about 1% per cent of triethanolamine, 


the cleansing action is materially increased. 


Raw Linseed Oil 5 to 10 
Turpentine 5 to 15 
Benzine 5 to 15 
Paraffin Oil 85 to 60 
Color and Odor (if desired) q.s. 
100 


To make 





2. Oil and Acid Mixture. This type is the two 
layer relatively unsightly but still quite popular one. 
So that on shaking, the emulsion will stand up long 
enough for use, some gum is often incorporated. It is 
usually gum tragacanth or arabic. 

The old “butter of antimony” polish is of this type 
and acid is used to hold the emulsion for a time on 
shaking. Formerly vinegar and even hydrochloric acid 
were the acids used but now diluted acetic acid is ordi- 
rarily employed. 

No better basic formula can be offered perhaps than 
that published in the pharmaceutical recipe book of the 


American Pharmaceutical Association. 


Linseed Oil 400 ce. 
Alcohol 100 ce. 
Oil of Turpentine 100 ce. 
Solution of Antimony Chloride 25 ce. 
Diluted Acetic Acid 100 ce. 


To make 725 ce. 
Other organic solvents are sometimes included in the 
formula to build up the cleaning properties. Since water 
is cheaper than oil, the water content is often run up 
and the oil content run down, in which case the emul- 
sion is made a bit more stable and the water disguised 
somewhat by the addition of either of the gums men- 


tioned above 


3. Oil and Water Emulsions. This classification, if 
it may be thought of as such, involves the use of polish 
bases or the so-called “soluble oils” that are available 
on the market. Various ones are offered and are the 
easy way out for some small manufacturers. 

In the case of polish bases being used the manufac- 
ture of the polish involves simply adding four or five 
gallons of light oil of about the specifications set forth 
above to one gallon of the base, warming the mixture 
then running in four to ten gallons of water in a small 
stream with violent agitation. With reasonable care in 
mixing, a stable inviting looking emulsion can be pre- 
pared. It may be scented and tinted if desired. Typical 
of the emulsion oil formulae. when an emulsion oil in- 
stead of a soluble oil is employed, is the following as 


a starting point: 


Emulsion Oil 10 
Water 59 
10% Caustic Soda 1 
Light Hydrocarbon Oil 30 

To make 100 


By way of variation, the sodium hydroxide may be 
replaced by an equivalent quantity of aqueous ammonia 
or triethanolamine although there is a greater tendency 
to darken with age. The light hydrocarbon oil may be 
replaced in part with turpentine, kerosene, naphtha (coal 
tar) or V.P.M. naphtha (petroleum), pine oil, toluol or 
cedarwood oil. 

An interesting variation is a 50-50 mixture of oil and 
water emulsified with 3 to 5 per cent of sulfonated 


naphthenic acid. Any formula built along this line 
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brightens the surface and polishes well and with ease 


but is rather deficient as a cleanser. 


4. Oil and Soap Emulsion. This type of furniture 
polish continues to enjoy popularity in spite of the 
inroads of types 5 and 6 below. It is a two cloth 
polishing proposition but does not involve the vigorous 
rubbing to bring up a polish that the next two classes do. 
It is usually 40 to 60 per cent water, the emulsifier being 
soap. It is cheaply prepared and the oil used need not 
be water white nor wholly bloomless so the polish can 
be produced in bulk at a very reasonable cost. 

The oil may be straight paraffin oil or various other 
solvents such as mentioned above may be added to obtain 
any desired effect. The soap may be any low titre soap 
dissolved in the water in concentration of from 315 to 
714 per cent. Soap can be made right in the mixture by 
adding stearic or oleic acid, abietic (rosin) acid, “oil 
indusoil” (pine fatty acid) or linseed fatty acid to the 
oil portion and running in the equivalent quantity of 
soda or potash lye, ammonia or triethanolamine dis- 
solved in warm water. A soap solution can also be 
made, first, by boiling any desired oil, or mixture of oils, 
with an equivalent quantity of soda lye or potash lye 
and analyzing to insure neutrality before adding the oil 
and odor. 

The advantage of oil over fat and of potash lye over 
soda is that there is less likelihood of jelling in the 
containers. Before bottling it is well to stabilize the 
emulsion by passing the whole through a colloid mill 
or at least a steam emulsifier. 

Typical of this kind of polish is the following in 
which the making of the soap is done in the simplest 
possible manner, namely. right in the batch: 

Paraffin Oil 

Naphtha 

Pine Oil 

Stearic Acid (double pressed) 

Completely Denatured Alcohol 
Triethanolamine 

Water ' 


= bS 


wnwhds & —& pv vol 


To make 100 

The first four ingredients are mixed together and 
warmed (to about 60 degrees C.) until the stearic acid 
is completely melted. In a second container warm the 
last three ingredients to the same temperature. Then 
add the latter to the former in a thin stream while 
agitating. The agitation should be continued until cool. 
By replacing part of the paraffin oil with odorless kero- 
sene or V.M.P. naphtha, the cleansing action can be 
materially increased and the tendency toward showing 
finger marks reduced. 


5. Oil in Water Emulsion, Containing Wax. 
It is with this class of polishes that real work begins 
when it comes io using them. That this type is superior 
to the four types already discussed there can be little 
question, but that it requires more work in application 
than many users are willing to give is equally true. 
Several of the new polishes coming to market with good 
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sponsorship are of this type nevertheless. In physical 
appearance they are stable emulsions, somewhat viscous 
and quite creamy in consistency. 

In composition they vary from the type discussed 
above with the paraffin oil further reduced and a few 
per cent of one or another of the hard waxes added 
to an entirely dissimilar formulation containing no oil 
whatever but a mixture of two, three or even four waxes 
and an organic solvent or two. Triethanolamine soaps 
are the usual emulsifiers although olive oil soap is gen- 
erally equally satisfactory. And at this moment, Japan 
wax soap suggests itself as worthy of some experi- 
mentation. 

The commonplace waxes, such as carnauba (of good 
quality No. 1 or No. 2, and not the chalky), bleached 
montan, bleached beeswax and ceresin are usually used. 
Several of the synthetic waxes have characteristics that 


make them desirable additions to such a formulation. 


Typical Formulae Are The Following 


Paraffin Oil 10 
Turpentine 10 
Montan Wax 2 
I. G. Wax (O, P. grade) 1 
Potassium Hydroxide 1 
Stearic Acid 5 
Water 71 
Odor q.s. 

To make 100 


Run the melted waxes and stearic acid into the heated 
water containing the alkali and continue the agitation 
until cool. This emulsion is not quite stable but on 


shaking it reforms readily. 


Bleached Beeswax 2 
Carnauba Wax 6 
Halowax No. 1013 4 
Turpentine 20 
Stearic or Oleic Acid 3.5 
Triethanolamine 1.5 
Water 63 
Odor q.s. 

To make 100 

Melt the three waxes and add the turpentine with 


agitation. Prepare the soap solution by heating the 


triethanolamine dissolved in the water almost to the 
boil and adding the molten stearic acid or liquid oleic. 
The soap may also be prepared by heating the triethanola- 
mine and water with stearic acid in powdered form. Run 
the former solution into the latter with agitation. Con- 
tinue to agitate until cool. If properly made the emul- 


sion is stable. 


Carnauba Wax 3.25 
Bleached Beeswax 1.25 
Ceresin Wax 1.25 
Naphtha 25.0 
Stearic Acid 2.5 
Triethanolamine 1.5 
Water 65.25 
Odor q.s. 

To make 100 
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Melt the stearic acid and waxes completely without 
overheating. Add the triethanolamine then run in the 
naphtha. Run in the water at the boil in a thin stream 
while agitating and continue agitation until cool. Use 
a naphtha of high flash point to minimize fire hazard 
and of high initial boiling point to keep down volatil- 
ization. 

6. Wax in Organic Solvents. This type generally 
is the more expensive to manufacture due to the fact 
that no water enters into the formula. The wax produces 
a relatively permanent finish and high luster, but, like 
the type next above, requires vigorous rubbing with a 
dry cloth subsequent to application. The cleaning action 
is provided by the solvent. It differs not materially 
from liquid floor waxes of the rubbing variety. A simple 
old formula of this type is the following which makes 


a solid wax. 


Ceresin Wax 24 
Carnauba Wax 4 
Turpentine 72 
Color and Odor q.s. 


To make 100 

There is no end of various waxes that may be dissolved 
in almost no end of various solvents. By lowering the 
solid wax content and raising the solvent portion, any 
desired consistency down through a mush to a free flow- 
ing liquid may be prepared. Since this type is a solu- 
tion or suspension and not an emulsion, no difficulty is 
experienced with separation into two layers. There is, 
however, a tendency for wax to separate out, particularly 
when the polish becomes chilled. 

No discussion would be complete without some ref- 
erence to polishing cloths. They still enjoy some sale 
although it is confined largely to house to house can- 
Canton flannel is the usual fabric employed 
and it is cut about 18x24 or 18x36 inches in size. 
The cloth may be bound or left unbound. The fabric 


is immersed in the polish solution and the excess squeezed 


vassers. 


out by passing through an ordinary clothes wringer with 
the rolls set quite tight. An alternative method is to 
suspend fabric in a spray booth and spray with a spray 
gun containing the polish. 

The polishing liquid may be straight oleic acid suit- 
ably scented. Sometimes petrolatum or stearic acid, or 
both, are dissolved in it to the extent of 5 to 10 per cent 
to render it less oily. The oleic acid may be replaced 
in whole or in part with paraffin oil. To 
absorption and reduce the final oil content it may be 
thinned with a volatile solvent allowing the cloth to 
dry before packaging. 

Perfuming 
T appears the part of wisdom to scent furniture 
polish. Too large a number are unperfumed and go 
to market with distinctly offensive odors, which is poor 
business. Among the odors that have been observed in 
commercial products or suggest themselves are: lemon 
oil, safrol, geraniol, cedarwood or cedar leaf oil, pine 


(Turn to Page 61) 
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Jewell Tea Company an- 
nounce a new liquid 
shampoo added to their 
line from Barrington, Ili. 
The bottle is by Owens- 
Illinois, the moulded clos- 
ure by Armstrong, and the 
carton by National Carton. 


Valsmooth is a new brush- 
less shaving cream by the 
Valvoline Oil Company of 
Cincinnati, the product just 
being introduced to the 
mid-west markets. 
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Staples Liquid Wax is being widely ad- 
vertised through the New England ter- 
ritory. Made by H. F. Staples & Com- 
pany of Medford, Mass. Can by Con- 
tinental. Amerseal closure and nozzle. 


A new combination bath and toilet soap 
package by Wrisley of Chicago. Nine 
bars of soap, including three bath size, 
in sets of three odors to the box, gar- 
denia, lilac, and pine. Retails at one 


dollar. 
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Procter & Gamble adopt a new type bottle for 

Drene, their sulfated fatty alcohol shampoo,- 

and carion to match. Bottle by Owens-Illinois 
and closure by Armstrong. 







Lizzie, the Perfact Maid,—this is something new 
in a hypochlorite bleach and disinfectant in 
thirty-two ounce bottle with label in striking 
contrast. Made by the Steraliza Company of 
Detroit. Chlorine-proof cap ty Anchor. 
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Wolf Award. Entered by Union 
Oil of Calitornia. Bottle by 
Brockway Glass. Dispensing 
top by Double Duty Products. 
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Striking individuality in White Knight 

toilet soap. All-Arnmerica competition of 

Modern Packaging. Entered by Kerk- 
Guild, Inc., New York. 
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Wolf Award. Floor display stand manu 


factured and entered by the Hinde & 
Dauch Paper Co., Sandusky, O. Used 


by Lever Brothers. 
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Wolf Award. Tube entered by 
Nationa! Collapsible Tube Co., 
Providence. Closure by No- 
Kap Closure, Inc., New York. 
Used by Harriet Hubbard Aver. 


on 


Wolf Award. Entered by S. C. 
Johnson & Son, Inc., Racine, 
Wis. Bottle and design by 
Owens-Illinois, and Needham, 
Louis, & Brorby, Inc. 


Co. First honors for distinctive 








Award. Five-Star Anti- 
eeze can, entered and used 
by E. I. du Pont de Nemours 4 
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Let Us Also Quote You On 


Silicate of Soda 
Caustic Soda 


Soda Ash 


Carbon Tetrachloride 
Paradichlorobenzene 


Sodium Fluoride 

















NEWS ...--- 


Golden Now Traffic Manager 

Leo Golden. formerly  vice- 
president of the Iowa Soap Co.. Bur- 
lington. lowa. and Camden, N. J.. and 
who was in charge of the Camden end 
of the business. is now general traffic 
manager for the Keeshin Transcon- 
tinental Freight Lines of Chicago. 
one of the largest motor haulage firms 
in the world. He severed his con- 
nection with Iowa Soap early this 
year. E. A. Ray. vice-president of 
Iowa Soap is now in charge of the 
Camden branch. 


¢- 


Watkins Australian Plant 

J. R. Watkins Co.. Winona. 
Minn. have opened a branch in 
Melbourne, Australia. C. N. Edwards. 
formerly of the Montreal branch of 
the company. and William Cherry, 
formerly of Windsor, Canada. are 
in charge of the Melbourne division. 
A new Australian plant will begin 
manufacturing next fall. At the pres- 
ent time. stocks of Watkins products 
are being shipped to Melbourne from 
the Canadian factories. 


¢ 


Manhattan Advertising 

Manhattan Soap Co. New 
York, maker of “Sweetheart” soap 
and “Sweetheart” flakes, plans an ex- 
tension of its advertising campaign. 
now limited to the New York metro- 
politan area. A prize contest and 
premium offer will be made in news- 
papers of upper New York. Ohio. 
Michigan. Chicago, St. Louis, Kan- 
sas City, Baltimore and Washington. 
Peck Advertising Agency. New York. 
handles the account. 

one ee 

“Camay” Prize Contest 

Procter & Gamble Co. has 
launched a contest on “Camay” soap 
in which $103,000 in prizes will be 
given away. Entrants in the contest 


must finish out the sentence. “Camay 
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is my beauty soap because...” in 
addition to sending in three wrappers. 
First prize in the contest will be 
$3.000 while the next 1.470 prizes 
will be RCA-Victor radio sets. To 
insure a fair distribution of prizes 
the United States has been divided 
into five contest zones in each of 
which 294 prizes will be awarded. 
ry 

Bayard Colgate in Mexico 

S. Bayard Colgate. president 


of the Colgate-Palmolive-Peet Co. and 





S. Bayard Colgate 


also president of the Association of 
American Soap & Glycerine Produc- 
ers, has recently returned from an 
extended trip of inspection of the 
C-P-P plants in Mexico and Cuba. 
See 
P & G Safety Award Winner 
The Port Ivory, S. I.. plant of 
Procter & Gamble Co. has just been 
awarded one of ten winners’ trophies 
in the New York State accident-pre- 
vention campaign sponsored by the 
National Safety Council. The award 
of a bronze plaque signified first 
place for Procter & Gamble Co. in 
its particular division. Among the 
concerns which were certificate win- 
ners were Arabol Mfg. Co., New 
York, adhesives, and Koppers Gas & 
Coke Co.. New York. The certificates 
were given for 100 per cent no-acci- 


dent records. 
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Offers “Irradiated” Soap 

In an advertising campaign 
scheduled to open early in April the 
Jergens-Woodbury Sales Corp., Cin- 
cinnati. plans to feature a new pat- 
ented process of manufacture by 
which they say one of the ingredients 
of “Woodbury’s” facial soap is irradi- 
ated. The company states that exten- 
sive biological tests were made to 
establish the effectiveness of this new 
element in the soap. The results of 
these tests. they say. indicate that the 
skin absorbs the irradiated ingredient 
from the lather of the soap. benefit- 


ting the complexion. 
sate 


Marshall Mundheim Marries 

Marshall Mundheim. execu- 
tive vice-president of the Lightfoot 
Schultz Co.. Hoboken, N. J... was 
married March 5 to Maria Luisa 
Gonzales Rincones of Caracas, 
Venezuela, at the home of his parents, 
Mr. and Mrs. Samuel Mundheim of 
Park Avenue, New York. The bride’s 
father. Dr. Rafael Gonzales Rincones, 
was formerly president of the 
Venezuelan Senate, and Minister of 
Education of that country. The 
ceremony was performed by Justice 
Aron Steuer of the New York Su- 
preme Court, a friend of the bride- 
groom. The couple are at present on 
a wedding trip in Europe. Upon 
their return they will reside in New 
York. 


-ssimniiis 





Vaniva Sales Campaign 

Vaniva Products Co.. New 
York, is launching an advertising 
campaign in both consumer and trade 
media. featuring “Vaniva” shaving 
cream. Local radio advertising in 
New York and Providence, R. I.. is 
already under way and will be 
hacked up by newspaper lineage in 
the various cities. The current copy 
stresses the fact that “Vaniva” is the 
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BASIC PERFUME MATERIALS #===#«285 





We are offering a very complete and diversified line of 
Essential Oils and Aromatic Chemicals of particular interest 
to Soap Makers and Manufacturers of Paradichlorbenzene 
and Naphthalene products. When in the market may we have 


the opportunity to submit prices and samples for comparison? 


As representative of the well known house of Bertrand Freres, 
S/A of Grasse, France, we are in a position to offer oils such 
as Lavender, Geranium, Thyme, Rosemary, etc., of the highest 


quality at competitive prices. 
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Our laboratory has recently developed a line of concentrates 
which produce perfectly clear products when used in the pro- 
portion of one to two ounces per gallon of water. This new 
type of base is offered in a wide range of odors, each at $1.75 


per pound. A working sample will be forwarded upon request. 


P.R. DREYER INc. 


12 East 12th Street New York 
“It’s the Odor that Sells the Product” 








Say you saw it in SOAP! April, 1936 

















— 




















first shaving cream to adopt the “No- 
Kap” closure. Incidentally. — this 
closure has just won a National Pack- 
aging Award for “Greatest Consumer 
Convenience.” The campaign differs 
radically from any other sales plan, 
in that it points out the “Vaniva” 
lather stiffens the beard rather than 
softens it. making the hair stand up 


to meet the razor. 
a Fe aS 


C-P-P Income and Sales Gain 

Net sales of Colgate-Palm- 
olive-Peet Co. for 1935 totaled 
$81.683.630, against $71.968.613 in 
1934. according to a financial report 
just issued. Net income totaled $4.,- 
141.720 or $1.36 a share on the com- 
mon in 1935, as against $3.744.107 
or $1.16 a share in 1934. 
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Iowa Soap Ic Sale 

lowa Soap Co.. Burlington. 
Iowa. is advertising through newspa- 
pers a “Ic” sale on its “Magic 
Washer” soap. The housewife. when 
purchasing from her grocer three 
regular 10c packages of the product 
or one regular 25c package. receives 
an additional 10c size package for 
only le. 

eats ome 

Uses New Display Basket 

A basket-type counter display 
is now being supplied to retailers by 
J. B. Ford Sales Co.. Wyandotte. 
Mich., for use in featuring “Wyan- 
dotte” products for home cleaning. 
\ blank space is provided on the 
display for special price offers. The 
display is produced by the Forbes 
Lithograph Co. 

ns 

Offers New Fabric Cleaner 

Drums. Inc.. Detroit. has_re- 
cently introduced a new _ product 
It is packed 


in containers resembling drums and 


called “Drums Cleans.” 


is used in solution for cleaning all 

sorts of fabrics. 

° 

Castile Soap Agent Moves 
William E. Martin. New York, 


import agent for the sale of “Mar- 








tin’s” castile soap, moved recently to 
new and larger quarters as 27 Maiden 
Lane. 
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Soap Meeting Apr. 2 

A general meeting of the soap 
industry is being held Apr. 2 at the 
Blackstone Hotel. Chicago. under the 
auspices of the Association of Ameri- 
can Soap & Glycerine Producers, 
according to an announcement of 
R. C. Edlund, general manager of 
the Association. The meeting will be 
held in the afternoon only, beginning 
at 1:45 P. M.S. Bayard Colgate, 
president of the Association, will 


preside. 
cnsistest 





Edlund Addresses Secretaries 
Roscoe C. Edlund, general man- 
ager of the Association of American 
Soap & Glycerine Producers, and for- 
merly president of the American Trade 
Association Executives. is addressing 
the Business Secretaries Forum. Chi- 
cago, April 3 at the Blackstone Hotel 
in that city. Mr. Edlund’s subject is 
“Business Planning Through Trade 
Associations.” His address includes 
a discussion of various plans for in- 
dustry planning submitted by various 


association executives. 








. 
Cuban Soap Trade Prospers 

Increased soap consumption 
in Cuba and a fair scale of prices 
prevailed in 1935. Five or six soap 
factories manufacture throughout the 
vear and their purchases of raw ma- 
terials are made at a comparatively 
steady rate. During the sugar grind- 
ing season it is expected that im- 
proved business conditions will en- 
courage some additional small plants 
to begin operations, but their busi- 
ness is not large, and they are not 
considered much of a factor in the 
Cuban soap market. The chief factor 
in the purchasing of raw materials 
for the Cuban soap industry during 
1935 was the constant shifting in 
sources of supply of crude oi!: and 
fats. Chemicals for soap manufac- 
ture, such as caustic soda, soda ash, 
and rosin continued to come largely 
from the United States. 








. 
Unilever Steamer Completed 
The Nigerian, a freight steam- 
er ordered by the Unilever soap and 
vegetable oil combine for the United 
Africa Line. and built at Bremen. 


SOAP 


Germany, has been taken over by 
Unilever following a successful trial 
run. This is the first of a group of 
nine vessels to be built by various 
German shipyards for Unilever. She 
has a carrying capacity of 9,000 tons, 
is driven by turbines, and has accom- 
modation for 12 passengers. 
a 

Shaw Joins Mennen 

Oliver Shaw, with the adver- 
tising department of Procter & Gam- 
ble Co. since 1933, has joined The 
Mennen Co.. Newark. N. J.. as foreign 
sales manager. 
a 
Second C-P-P Kansas City Fire 


A second fire within a month 





threatened the plant of Colgate- 
Palmolive-Peet Co. at Kansas City, 
Kansas. on February 24th. The fire 
was confined to the oil house, where 
300.000 pounds of coconut oil and 
tallow were stored. Seven fire com- 
panies responded to the call and kept 
the fire confined to the building in 
which it started. 
aay eens 

Britt Chemical Appoints 

Britt Chemical Co.. Milwau- 
kee. manufacturer of powdered am- 
monia. bluing. water softener and 
other household products, has ap- 
pointed Gale & Pietsch, Inc., Chicago, 
as its advertising agency. 

ay ee 

Soap Sculpture Contest 

Entries to date in the 1936 
Soap Sculpture Contest, sponsored 
by Procter & Gamble Co., indicate 
that the total entries this year may 
be the largest ever. According to 
present plans the 100 best sculptures 
will be exhibited in New York, Chi- 
cago. Philadelphia and other leading 


cities after the awards are made. 





——. @ 

Advance Wyatt at Warner 
Louis Neuberg, vice-president 
and director of sales of the Warner 
Chemical Co.. New York, announces 
that W. Newell Wyatt, for a number 
of years past connected with the sales 
department of that company. has 
been appointed assistant sales man- 
ager. Mr. Wyatt will assist Frederick 
A. Neuberg. vice-president and sales 


manager. 
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There's been no 
“depression” in IDEAS! 


... on how to save you Money 
... Or give you a better Package 





Far from slowing up during the late depression, our designers 
were more active than ever—in devising new types of machines 
for lowering costs and producing new and outstanding types of 


wrapping. 
Many concerns have already availed themselves of these new 
opportunities—and now with business becoming more active, oo sete Te met 7 
many more will want to benefit by our modern machines. per ‘minute "The ben bed eae: 6 ‘us 
Lower Initial Cost—These machines, on the whole, are priced Kadai 
lower today than ever before. And their savings often pay for the 
investment in a few months’ time ...The highly skiiled labor PACKAGE MACHINERY COMPANY 
necessary to build packaging machinery is already scarce. Prices Springfield, Massachusetts 
of materials are tending upward. There is every indication that NEW YORK - CHICAGO. CLEVELAND 
machinery prices will rise. Action now assures your getting the kina enna: Ae ae oak 
Melbourne, Australia: Baker Perkins, Pty., Ltd. 


benefit of present low prices. 


PACKAGE MACHINERY COMPANY 


Over 200 Million Packages per day are wrapped on our Machines 


+ = me + 
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Deupree Talks on Advertising 

R. R. Deupree. president of 
Procter & Gamble Co., spoke recently 
at the Harvard Business School in 


Cambridge. initiating the Carroll J. 





R. R. Deupree 


Swan memorial lectures endowed by 
the Advertising Club of Boston. Mr. 
Deupree emphasized in his talk the 
fact that advertising. when properly 
used, creates a steady demand and 
provides regular employment for 
workers in industry. 
— 

New Soap Plant in Tacoma 

Pennsylvania Salt Co. is build- 
ing a new soap plant in Tacoma, 
Wash.. which will draw most of its 
fatty raw materials from the fishing 
industry of the northwest coast. 
Hydrogenation equipment will be 
installed in the new plant which is 
to be located on the Hylebos water- 
way, Tacoma. opposite from the 
present plant of Pennsylvania Salt 
Co. 

Pee renee 

To Make New Cleaner 

Super Safety Cleaner Co. has 
started operations in Detroit under 
the direction of Alexander H. Win- 
gier, manufacturing a _ household 
cleaner. The new concern is located 
at 3768 Meldrum Ave. 

sie i aca 

1935 Oil Imports Up 

Imports of vegetable oils into 
United States during 1935 amounted 
to over 2,250,000,000 Ibs.. according 
to a preliminary report by F. H. 
Rawls, chief of the foodstuffs divi- 
sion, U. S. Dept. of Foreign & 
Domestic Commerce. This is an in- 
crease of 884,000,000 Ibs. as com- 
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pared with 1934, and a gain of 733,- 
000.000 Ibs. over the average for the 
five years, 1930-1934. From the com- 
plete list of 1935 and 1934 import 
totals the following significant fig- 
ures are presented: 
Oil and Fat Imports 

1935—Ibs. 1934—lbs. 

Coconut oil | 353,396,002 314,802,443 


Copra 286,104,548 251,517,400 
Palm oil 296,502,422 155,530,876 
Palm kernel 

oil 50,592,641 11.799,626 
Tallow 245,850,922 42,813,299 


The reason for the sharp gain 
in oil and fat imports over 1935 is 
traceable back to the 1934 drought 
which decimated the western cattle 
population already severely curtailed 
prior to the drought by the adminis- 
tration corn-hog adjustment program. 
It was necessary to go abroad for 
fat stocks previously supplied do- 
mestically. The country is not yet 
back on a normal fat production 
basis and will not be for some time 
to come. According to late figures 
1935 production of inedible tallow 
totaled only 392.537.460 lbs. as com- 
pared with 589,462,460 Ibs. in 1934. 

| ae 
Uphold Fish Oil Act 

The constitutionality of the 

California sardine conservation law, 


which restricts operations of reduc- 


Honorable mention in 
Wolf packaging 
award. Cap by Alum- 
inum Seal Co. Product 
by Standard Oil of 
Ohio. 


cer 
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ing plants making oil, meal and other 
fish products, has been upheld by a 
recent decision of the U. S. Supreme 
Court. The act had been contested 
by the Bayside Fish Flour Co. on 
the grounds it interferred with inter- 
state commerce. 
¢ 

See No Further Oil Taxes 

There seems to be but slight 
possibility that there will be any fur- 
ther excise taxes imposed on imported 
vegetable oils by the present U. S. 
Congress. to judge from recent com- 
ments from Washington. The only 
possibility for adoption of sucha 
bill as the Knutson-Shipstead meas- 
ure, which would raise the import 
rate to Se per lb.. seems to be as 
a part of the general tax bill now 
being framed. As the present dis- 
position of the committee is to avoid 
all additional excise taxes, the chances 
of this or similar measures being 
passed seem remote. Another point 
against adoption of the particular 
measure referred to is that it would 
include palm and babassu oils. As 
these oils are guaranteed against duty 
increases in reciprocal trade agree- 
ments with Holland and Brazil, it is 
believed that any proposal for an 


increase in their cases would meet a 


severe executive attack in Congress. 
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Never is there a question as to how the 
rosin will affect your next batch of soap. 
You know before it’s manufactured. 


Munn cannot vary because of the 
way it’s made. Munn never has varied 
as long as it’s been made. 


Another distinct advantage in Munn 
is its complete freedom from all foreign 
matter. Its absolute cleanliness. New- 


port methods of manufacture likewise 
§ make foreign matter in the finished 





rosin an impossibility. 


Consider these two certainties in 
Munn: Cleanliness and Uniformity. 
These, at least, are two things you 
don’t have to worry about. 


ORES COMPANY, inc 


Bary Manic Al. 
NEWPORT Bay é 
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Deny Coconut Injunction 


Los Angeles Soap Co. Refused Order by U. S. Court— 
Hold Hearing in Haskins Bros. Amended Action—U. S. 
Supreme Court Asked to Rule in Iowa Soap Case 


PRELIMINARY 


against the collection of the 


injunction 


three-cent excise tax on Philippine 
coconut oil has been denied to the 
Los Angeles Soap Co. by the U. S. 
District Court of the Southern Dis- 
trict of California, Judge Yankwich 
sitting. The tax on Philippine coco- 
nut oil is held valid and final disposi- 
tion of the questions raised by the 
soap company in its petition remains 
with Congress. the Court stated. The 
soap company states that it will ap- 
peal the decision. 

Return of the money by the 
Treasury Department to those who 
have paid it in the form of the three- 
cent coconut oil excise tax has been 
asked in a new action filed by Has- 
kins Brothers & Co., Omaha soap- 
makers. against the Treasury Depart- 
ment in the Supreme Court for the 
District of Columbia. The action en- 
tered last month is in the form of an 
amended bill of complaint in their 
original successful suit to restrain 
the Treasury Department from pay- 
ing the collected tax funds to the 
Philippine Treasury. This latest Has- 
kins action calls for treating the 
money as a trust fund. the collection 
of which has been held unconstitu- 
tional by the courts, and returning it 
pro rata to those who have paid it in 
the form of excise taxes on coconut 
and other oils. The total tax collected 
to date is reported as close to $30.- 
000,000. A hearing was held on 
March 23 and decision was reserved. 

In the Iowa Soap case. in 
which the first restraining order 
against collection of the tax was is- 
sued by a U. S. Court. will now go 
to the U. S. Supreme Court if a peti- 
tion for a writ of certiorari is granted 
by that court at the request of the U. 
S. Solicitor General. If the writ is 
granted. the Circuit Court of Appeals 
for the Eighth District will be re- 
quired to send up the complete rec- 
ord to the Supreme Court so that it 
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may pass on all the points raised in 
the original action and by the Gov- 
ernment. In still another case against 
the coconut oil tax, an original re- 
straining order secured by C. F. Si- 
monin’s Sons of Philadelphia, was 
recently vacated by the U. S. District 
Court for the Eastern District of 
Pennsylvania sitting at Easton. 
Taken as a whole, the coconut 
oil tax situation is thoroughly mixed 
up. Altogether some ten suits for re- 
straining orders and injunctions have 
been filed by various soap companies 
and vegetable oil producers and re- 
finers. These include actions by Has- 
kins Brothers, lowa Soap. Cincinnati 
Soap. E] Dorado Oil Works, Fisch- 
beck Soap. Los Angeles Soap, New- 
ell Gutradt, Simonin’s, West Coast 
Soap. Vegetable Oil Products. and 
possibly others. Decisions in the va- 
rious suits show a wide variation. 
The law is held in effect both consti- 
tutional and unconstitutional by U. 
S. District Courts. Quite evidently. 
the situation will continue uncertain 
and indefinite until such time as a 
decision on the constitutionality of 
the law is handed down by the Su- 
preme Court. This is the reason why 
the Solicitor General is anxious to 
secure a decision from the high court 
at the earliest possible moment. Be- 


cause of the multiplicity of 


suits and 
the conflicting decisions, individual 
actions are really of minor impor- 
tance and significance at this time, 
except the Iowa Soap case which is 
being appealed. 

Some of the points brought 
out in the petition of the Government 
to the Supreme Court are summarized 
as follows: “That respondent is. be- 
cause of the tax, forced to operate at 
a loss and therefore has been com- 
pelled to borrow money to pay the 
taxes: that continued borrowing will 
exhaust respondent’s credit and will 
ultimately result in the destruction 
of its business and the loss of its 


CAP 
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goodwill and assets. However, it is 
not alleged that a suit for refund can- 
not be maintained before the conse- 
quences of the tax reach the serious 
proportions envisaged by the tax- 
payer. or that the burden of the tax 
is primarily responsible for respond- 
ent’s precarious credit position. More- 
over, it has repeatedly been held that 
the hardship or inconvenience to a 
taxpayer in meeting payments of 
taxes is not a ground for equitable 
relief. 

“Although petitioner believes 
that the constitutionality of the tax 
is not directly presented by the pres- 
ent case because the request for in- 
junctive relief should have been de- 
nied in any case, it is submitted that 
the lower court was clearly in error 
in holding that Section 60214 (a) is 


unconstitutional. 


“Equally without foundation 
is the conclusion that the section is 
unconstitutional because it requires 
payment into the Treasury of the 
Philippine Islands of so much of the 
proceeds of the tax as may be col- 
lected from coconut oil produced in 
the Philippines. No objection can 
be raised to the fact that the proceeds 
of a tax are appropriated in the tax 
bill. Cf. Knights v. Jackson, 260 
U. S. 12: Noble State Bank v. Has- 
kell. 219 U. S. 104; 575. The decis- 
ion in United States v. Butler. No. 
101. October Term 1935, decided 
January 6, 1936, established simply 
that a tax enacted solely for the pur- 
pose of raising funds for an uncon- 
stitutional purpose is invalid. Fur- 
thermore, the validity of the appro- 
priation to the Philippines is not sub- 
ject to attack as for the benefit of a 
foreign government, if such an ap- 
propriation be invalid, since the Phil- 
ippine Islands are not as yet an in- 
dependent state. By the Act of March 
24, 1934 (c. 84, 48 Stat. 456; U. S. 
C., Title 48. Sects. 1231, 1247). in- 
dependence is not to be granted for 
ten years (Section 10). Until then 
there remains in the United States a 
very substantial control over the 
islands (Section 2, 6, 7, 10). 

“The final contention of the 
respondent. that the exemption from 
the tax of palm oil used in the manu- 
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SOAP INDUSTRY 


cA TRULY worthwhile toilet soap, shampoo or spray 
deserves something above the ordinary in a per- 
fume. For years Roure-Bertrand Fils and Justin Dupont 
have been developing specialties, both natural and synthetic, 
that have lifted innumerable finished products out of the 


ordinary. This creative ability is working for you in 1936 


as in the years before. 


Our own extensive perfume laboratory works closely with 
the Roure-Bertrand and Dupont laboratories abroad. Ex- 
perience gained through the years with Europe’s perfume 
industry, coupled with a definite knowledge of American 


requirements, combine to produce the ultimate in perfume 


odors for any purpose. A wide range of modern perfumes 


is available, priced to suit almost any requirement. For 


example: 
| Carnation 105 Lavandone 105 
| 
| Dahlia 105 Orchid 105 
Gardenia 105 Roseone 105 
Jasmin 105 Tuberose 105 


GEORGE SILVER IMPORT CO. 


| Agents for: 


ROURE-BERTRAND FILS and JUSTIN DUPONT 


CHICAGO LOS ANGELES 
722 West Austin Avenue 819 Santee Street 
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facture of tin plate is arbitrary and 
invalid, is contrary to the decisions 
of this Court which have sustained 
similar classifications when based on 
sound factual distinctions. This fac- 
tual basis is here clearly present, for 
the tin plate industry uses palm oil 
in a manner quite different from any 
other industry.” 
¢ 

U. S. Buys Canadian Soap 

American consumers are the 
best export customers of the Canadian 
soap industry. In fact Canada ships 
almost twice as much soap to the 
United States market as American 
soapers ship to Canada. In 1935, 
Canada exported $594.926 worth of 
soap to the States, while only $344.- 
980 worth of American soap went 
to Canada. Ninety-two per cent of 
all toilet and shaving soaps used in 
Canada last year were made by 
Dominion soapers. All these figures 
are from the Department of Trade 


and Commerce at Ottawa. 
¢ 


Elberfeld on Committee 

H. F. Elberfeld, controller for 
the Colgate-Palmolive-Peet Co.. has 
been chosen chairman of the Com- 
mittee on Social Security Legislation 
of the Controllers’ Congress to study 
new federal and state social security 
legislation. 


_¢ ee 


Toilet Goods Meeting May 26 
The annual convention of the 
Toilet Goods Association will be held 
this year at the Biltmore Hotel, New 
York, May 26-28, according to an 
announcement by Charles E. Kelly. 
Hagerty Bros. & Co., New York, 
chairman of the entertainment com- 
mittee. Other members of the con- 
vention committee will include A. C. 
Burgund, Carr Lowrey Glass Co.; 
Charles Fischbeck. Charles Fischbeck 
Co.: B. J. Gogarty, Commercial Sol- 
vents: P. W. Hyatt. Brass Goods: W. 
E. Klaas, Chase Brass; M. Lemmer- 
meyer. Aromatic Products, Inc.; W. 
P. Murray, Continental Can Co.; L. 
R. Root. Scoville Manufacturing 
Co.. and Karl Voss. Karl Voss Corp. 
Program details are to be announced 


shortly. 
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Contracts Awarded 


Armour Gets Soap Award 

Armour & Co., Chicago, en- 
tered the successful bid of 3.79c per 
lb. on 8,700 Ibs. laundry soap in a 
recent bidding opened by the Jeffer- 
sonville, Ind.. U. S. Army Quarter- 
master. Erie City Mfg. Co., Erie, 
Pa.. was successful bidder on 900 
mop handles with a quotation of 13c. 
Factory & Yard Supply Co.. New 
York, was the selected bidder on 600 
cotton mops, with a quotation of 23c. 

° 

Award 627,000 Ibs. Soap 

Armour & Co., San Antonio. 
were the accepted bidders on 627,660 
Ibs. laundry soap in a bidding opened 
recently by the Fort Sam Houston 
U. S. Army Quartermaster. with a 
quotation of 3.69c. Day & Frick, 
Philadelphia, were the accepted bid- 
ders on 16,050 cakes grit soap at 
2.8c and on 16,050 cakes additional 
at 2.5¢: 

— 

Polish and Soap Awards 

In a recent bidding conducted 
by U.S. Marine Corps, Philadelphia. 
it was recommended that the bid of 
3.38¢ entered by Conray Products 
Co. on 10,000 Ibs. grit soap be ac- 
cepted. W. B. McVicker Co. was the 
recommended bidder on 3.400 Ibs. 
saddle soap with a quotation of 10c. 
Joseph Dixon Crucible Co. was the 
successful bidder on 1,000 Ibs. stove 
polish with a bid of 11.33c. On 40.- 
000 cans lye the 3.666c bid of Penn- 
sylvania Salt Mfg. Co. was recom- 
mended. R. M. Hollingshead Corp. 
received the award on 20,000 cans of 
metal polish with a bid of 4.9le. 
On 1,800 Ibs. automobile soap the 
recommended bidder was Crystal 
Soap & Chemical Co., quoting 6.8c. 

an, ene 

Soap and Soda Awards 

Iowa Soap Co. Burlington. 
Iowa, was the successful bidder on 
5.000 Ibs. powdered soap in a bidding 
opened recently by the Jeffersonville, 
Ind.. U. S. Army Quartermaster, with 


a bid of 6.78c. Solvay Sales Corp.. 
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Cincinnati, was given the award on 
7,000 Ibs. laundry soda, having en- 
tered a bid of 1.6c. 
® 

Janitor Supply Awards 

In a bidding opened recently 
by the Fort Sam Houston U. S. 
Army Quartermaster, the award on 
1.000 pints metal polish was made 
to R. M. Hollingshead Corp., Cam- 
den, N. J.. who entered a bid of 8.8c. 
Jos. Dixon Crucible Co., Jersey City, 
was awarded 1,300 cakes stove pol- 
ish on a bid of 4.3c. Buckeye Soda 
Co., Painesville, Ohio, was awarded 
5.100 pkgs. caustic soda at 4.6875c. 
Allensworth-Carnahan Co., San An- 
tonio, awarded 1,500 mop handles at 
13.875c. Mill & Marine Supply Co. 
awarded 4,000 mops at 23.5c. S. 
Weinstein Supply Co. awarded 100 
mop wringers at $1.498. 

a 

Walgreen Adds New Units 

Walgreen Co., Detroit, is re- 
ported to be adding 18 new stores to 
its group in the state of Michigan. 
Offices of the company have been 
moved recently to 502 Hoffman build- 


ing, Detroit. 
¢ 
Mek. & R. Net Up 23% 

Net profits of McKesson & 
Robbins, Inc., for the year ended De- 
cember 31, 1935, as disclosed in a 
preliminary report, totaled $2,115,- 
110, after all charges including de- 
preciation, interest and income taxes. 
This compares with net profits of 
$1,720,259 reported for 1934, an in- 
crease of 22.9 per cent. 

sy’ 
Monsanto Earnings Up 

Consolidated net earnings of 
Monsanto Chemical Co., St. Louis, 
for the year 1935 amounted to $4,- 
009.872. After all deductions, earn- 
ings available to the common stock 
amounted to $3,843,390 or $3.841, 
a share on the 999,123 shares out- 
standing. The 1934 earnings were 
$2.771.629 or $3.2014 a share on 


the 864.000 shares then outstanding. 
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No Chemical Plant ls Complete 
Without a Compact Technical Library 


And No Such Library Is Complete 
Without These Well-Known 


TECHNICAL BOOKS 


Perfumes, Cosmetics and Soaps, by Poucher. 
New and revised edition of this standard ref- 
erence. Volume |, a dictionary of raw mate- 
rials, 394 pages, $6.50. Volume II, dealing 
with the manufacture of soaps, perfumes and 
toilet preparations, 406 pages, $9.00. 


Modern Cosmetics, by Chilson. 400 pages of 
practical, usable information for the manu- 
facturer of cosmetics. Formulas and manu- 
facturing instructions for everything in the 
cosmetic line, $6.00. 


The American Soap Maker's Guide, by Meer- 
bott and Stanislaus. The most recent Amer- 
ican publication on soap manufacturing. 750 
pages. $7.50. 


Henley’s Twentieth Century Book of Recipes, 
Formulas and Processes. A handy reference 
book listing 10,000 miscellaneous formulas, 
including special sections for soaps, polishes, 
insecticides, etc. 800 pages. $4.00. 


The Industrial Chemistry of Fats and Waxes, 
by Hilditch. A study of the fats and waxes in 
relation to their use in industry. 450 pages. 
$7.50. 


Hydrogenation of Organic Substances, by Ellis. 
Latest revised edition of this well-known 
book, pre-eminent in the field of hydrogena- 
tion. 990 pages. $15.00. 


Modern Soap and Detergent Industry, by Mar- 
tin. Second Edition. An outstanding con- 
tribution to the literature on soap manufac- 
ture. Thoroughly up to date work covering 
processes, apparatus and formulas. In two 
volumes—cloth binding, 6% x 10%. Price 
$14.00 for each volume 


Modern Soap Perfumes, by Sedgwick. A prac- 
tical handbook on the science of soap per- 
fumery. $1.00. 


Pyrethrum Flowers, by Gnadinger. A complete 
compilation of all known facts on pyrethrum; 
its history, sources, evaluation, chemistry and 
uses. The problems involved in the manu- 
facture of pyrethrum products are given 
thorough and lucid exposition. 270 pages. 
$3.50. 

Soaps and Proteins, Their Colloid Chemistry in 
Theory and Practice, by Fischer. 272 pages 
$4.00 

“Soap”. Bound volumes for years 1927-28 and 
1935 available at $12.00 each 

Soaps, by Hurst. A practical manual of soap 
manufacture. 440 pages. $8.50. 

Soap Blue Book, A Buyer’s Guide, Catalog and 
Business and Technical Reference Book. 195 
pages. $1.00. 

Spray Process for Soap Powders, by Thomas 
Full discussion of latest manufacturing proc- 
esses. 72 pages, in German. $1.50 

Vegetable Fats and Oils, by George S. Jamieson 
444 pages. An American Chemical Society 
Monograph. Covering classification, occur- 
rence, properties, analytical methods, etc., 
of vegetable oils, fatty acid and other deriv- 
atives; also production and refining methods 
$6.50. 


Chemistry of Laundry Materials, by D. N. Jack- 
man. A new book for the laundry operator, 
containing valuable information on the chem- 
istry of laundry materials. Discusses alkalies, 
soaps, bleaches, starches, also the newer 
detergents, synthetic soaps, etc. 230 pages. 
$2.50. 


Owing to the large number of books supplied it is impossible to open accounts on 
individual book orders or to supply books on approval. Please send check with order. 


Mac NAIR-DORLAND CO. 


254 West 31st Street 


NEW YORK CITY 
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New Trade Marks 





The following trade-marks 
were published in the March issues 
of the Official Gazette of the United 
States Patent Office in compliance 
with Section 6 of the Act of Septem- 
ber 20. 1905, as amended March 2. 
1907. Notice of opposition must be 
filed within thirty days of publica- 
tion. As provided by Section 14, fee 
of ten dollars must accompany each 
notice of opposition. 

Trade Marks Filed 

OrtHosiL—This in broken 
letters describing detergent. Filed 
by Pennsylvania Salt Mfg. Co.. Phila- 
delphia. Dec. 16, 1935. Claims use 
since Sept. 3. 1935. 

Bars-AspirtN—This in solid 
letters describing shaving stick. Filed 
by Louangel Corp.. New York. Dec. 
31. 1935. Claims use since Dec. 21. 
1935. 

Tec-Mite-—This in broken let- 
ters describing vermicide. Filed by 
Tennessee Eastman Corp.. Kingsport, 
Tenn.. Dec. 30, 1933. Claims use 
since Oct. 25. 1933. 

ANTUBE—This in solid letters 
together with sketch of hand holding 
tube. describing preparation for kill- 
ing ants. Filed by Buckeye Chemical 
& Specialty Co.. New York, Oct. 21. 
1935. Claims use since January, 
1935. 

Buc-A-Boo—This in solid let- 
ters describing germicide and insecti- 
cide. Filed by Consolidated Chemi- 
cal Laboratories. St. Louis, Nov. 11. 
1935. Claims use since Jan. 11. 
1930. 

Drain-KinG—This in — solid 
letters describing drain pipe opener. 
Filed by Drain-King Corp.. Chicago. 
Nov. 11, 1935. Claims use since 
April, 1932. 

DENTENIZE—This in solid let- 
ters describing dentifrice. Filed by 
Thvrole Chemical Co.. Philadel phia. 
Dee. 4, 1935. Claims use since June 
1, 1934. 

Wow—tThis in solid. letters 
with sketch of Scotch Terrier. describ- 


ing dog shampoo. Filed by Walter 
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G. Legge. New York, Dec. 5, 1935. 
Claims use since June 1. 1935. 

Rep Heap—This in outline 
letters with sketch of girl’s head, de- 
scribing toilet bowl cleaner. Filed 
by Red Head Products. Inc., Cedar 
Rapids, lowa, Jan. 21, 1935. Claims 
use since Aug. 4, 1934. 

FERN ParK—This in solid let- 
ters describing cleanser. Filed by L. 
Klein. Inc., Chicago. Jan. 2. 1936. 
Claims use since Nov. 7, 1935. 

P-2-F—This in solid letters 
describing dishwashing compound. 
Filed by Pioneer Chemical & Mfg. 
Co.. Cleveland, Jan. 13, 1936. 
Claims use since Jan. 1, 1935. 

Kam-O-LANn-—This in solid let- 
ters describing shampoo. Filed by 
Kam-O-Lan Laboratories. Chicago. 
Dec. 26. 1935. Claims use since 
Nov. 26, 1935. 

Mepico—This in solid letters 
describing disinfectants. deodorants 
and germicides. Filed by H. W. 
Hoffman. Buffalo. Dec. 19, 1935. 
Claims use since June 6, 1935. 

PRECEPTIN—This in solid let- 
ters describing antiseptics and sper- 
micides. Filed by E. R. Squibb & 
Sons. New York. Jan. 9. 1936. Claims 
use since Jan. 3. 1936. 

Victor—This in tooled letters. 
with sketch of child using product. 
describing metal polish. Filed by 
Victor Supreme Metal Polish Co.. 
West New York. N. J.. Dec. 30. 1935. 
Claims use since Nov. 14. 1935. 

Opora—tThis in tooled letters 
describing insecticides. Filed by 
Odora Co., New York. Dec. 21, 1935. 
Claims use since Aug. 1, 1927. 

Co1n-Girt—This in solid let- 
ters describing tooth powder. Filed 
by King Products Co.. Van Wert. 
Ohio. Jan. 24. 1936. Claims use 
since Dec. 31. 1935. 

Perma GLo—This in solid let- 
ters against a background showing 
stars. describing floor products. Filed 
by Fuld Bros., Inc.. Baltimore. Jan. 
21. 1936. Claims use since Jan. 9, 


1936. 
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Beau Peep—This in solid let- 
ters describing shoe cleaner. Filed 
by Beau Peep Products. Chicago, Dec. 
18, 1935. Claims use since Dec. 6, 
1934. 

NEBB S—This on reverse plate 
describing shoe polish and cleaner. 
Filed by Nebb Products Corp.. New 
York. Jan. 10, 1936. Claims use 
since Nov. 22. 1935. 

SOLVOLINE—This in solid let- 
ters describing dry cleaning fluid. 
Filed by Solvoline Sales Co.. Ken- 
more. N. Y.. Jan. 29. 1936. Claims 
use since June 1, 1932. 

ETERNOL—This in solid let- 
ters describing liquid soap. Filed 
by Eterne Mfg. Co.. New York. Jan. 
29. 1936. Claims use since May 31. 
1934. 

HycLoritE—This in solid let- 
ters describing antiseptics. germicides 
and deodorants. Filed by Bethlehem 
Laboratories. Inc.. Pittsburgh. Dee 
23. 1935. Claims use since June 10. 
1920. 

Doc-SHo--This in solid letters 
describing dog shampoo. Filed by 
Jennie M. Sokolinski. Brooklyn. Jan. 
28. 1936. Claims use since Dec. 28. 


1935. 


Trade Marks Granted 

332.715. Fumigating Compo- 
sitions. Carbide and Carbon Chemi- 
cal Corp., New York. Filed October 
17. 1935. Serial No. 370.457. Pub- 
lished December 17. 1935. Class 6. 

332,734. Waxes. Fuld Bros.. 
Inc.. Baltimore. Filed August 23. 
1935. Serial No. 368.622. Published 
December 3, 1935. Class 16. 

332.777. Insecticides and Ro- 
dent Exterminators. Valmor Prod- 
ucts Co. Chicago. Filed September 
11. 1935. Serial No. 369.201. Pub- 
lished December 10, 1935.: Class 6. 

332,781. Antiseptic. Clov-O- 
Leen Co., Knoxville. Iowa. Filed 
September 24, 1935. Serial No. 369.- 
659. Published December 17, 1935. 
Class 6. 

332.795. Cleanser. Purex 
Corp.. Los Angeles. Filed May 7, 
1935. Serial No. 364.639.  Pub- 
lished December 10, 1935. Class 4. 

332.799. Drain Pipe Clean- 


ers and Water Softener Crystals. Red 
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HOLME & CLARK CO., Inc. 


563 GREENWICH STREET, NEW YORK CITY 


Established 1838 
' 


Thyme 
Spike Lavender 


Rosemary 


WELCH, 

















CONTROLLED PRODUCTION INSURES THE 
TRULY EXCEPTIONAL QUALITY OF THESE 
OILS 


Schimmel & Co., Ine. 


601 WEST 26th ST. NEW YORK, N. Y. 
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Head Products. Inc.. Cedar Rapids, 
Filed September 21. 1935. 
Serial No. 369.587. Published De- 
Class 6. 


Iowa. 


cember 10, 1935. 

332.812. Deodorant. Herman 
Seydel. Jersey City, N. J. Filed Oc- 
tober 9, 1935. Serial No. 370.202. 
Published December 10, 1935. Class 
6. 

32.833. Sour for Wet Clean- 
ing. Sterling Products Co.. Easton, 
Pa. Filed October 7, 1935. 
No. 370.127. Published 
10, 1935. Class 6. 


sy 
os 


Serial 


December 


332.838. Parasiticides. To- 
bacco. By-Products and Chemical 


Corp. Louisville. Filed May 28. 
1935. Serial No. 365.534. Pub- 
lished December 10, 1935. Class 6. 

332.999. Polishes. Chic-ee 
Manufacturing Co.. Allentown, Pa. 
Filed November 13, 1935. Serial 
No. 371.486. Published December 


31, 1935. Class 4. 

333,037. Castile Soap. Span- 
ish Trading Corp., New York. Filed 
November 5, 1935. Serial No. 371.- 
238. Published December 31, 1935. 
Class 4. 

333.039. Detergents— 
and Carbon Chemicals Corp.. New 
York. Filed August 23, 1935. Serial 
No. 368,603. Published December 
24, 1935. Class 4. 

333,103. Soap Powders and 
Liquid soap. Merchants Chemical 
Co.. New York. Filed August 13. 
1935. Serial No. 368.266. Published 
December 31, 1935. Class 4. 

333.111. Shampoo. Gro-Flex 
Corp., New York. Filed September 
8, 1935. Serial No. 369.446. Pub- 


Carbide 


lished December 31. 1935. Class 6. 
333.129. Insecticides. Smith 
Chemical Co.. Tampa, Fla. Filed 


Serial No. 370.- 
1935. 


October 28, 1935. 

896. Published December 31. 

Class 6. 
333,138. 


pounds. 


Cleaning Com- 
Opalco Laboratory, Mc- 
Keesport. Pa. Filed January 10, 
1934. Serial No. 345.873.  Pub- 
lished December 24, 1935. Class 4. 

333,144. Castile Soap. Span- 
ish Trading Corp.. New York. Filed 
November 5, 1935. Serial No. 371.- 
237. Published December 31. 1935. 
Class 4. 
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Insecticides. Wil- 
liam Cooper & Nephews, Inc.. Chi- 


333.208. 


cago. Filed September 30, 
Serial No. 369.841. Published De- 
cember 24, 1935. Class 6. 
333.306. 


lin Research Co.. Philadelphia. Filed 


1935. 


Shoe Polish. Frank- 





SCOURING POWDERS 


A study of the composition 
of commercial scouring pow- 
ders, a discussion of the com- 
parative merits of various 
raw materials,—and the 
manufacture, handling, and 
packaging of these products. 
An article by Ralph H. Auch, 
chief chemist for the Amer- 
ican Products Company,—in 
an early issue of SOAP. 











November 11, 1935. Serial No. 371.- 
430. Published December 31, 1935. 
Class 4. 
333,324. 
Pharmacal Co.. Macon, Mo. 
November 20. 1934. 
164. Published January 7, 


Antiseptic. Crescent 
Filed 
Serial No. 358.- 
1936. 
Class 6. 

333.362. 
Creams.  Craig- Martin, Chicago. 
Filed November 19, 1935. Serial No. 
371,729. Published January 7, 1936. 
Class 4. 

333.368. Wax. S. C. John- 
son & Son, Racine. Wis. Filed March 


Soaps and Shaving 


21. 1932. Serial No. 325.329. Pub- 
lished January 7, 1936. Class 16. 
333,378. Scouring Powder. 


Clark Products Co., Lompoc. Calif. 
Filed October 14, 1935. Serial No. 


370,338. Published January 7, 1936. 
Class 4. 
333.406. Cleanser and Wash- 


ing Compound. Laborlite Co., Port- 
land, Oreg. Filed October 28, 1935. 
Serial No. 370,928. Published Janu- 
ary 7, 1935. Class 4. 
Re ae 

Issue Premium Circulars 

Colgate - Palmolive - Peet Co.. 
working in conjunction with five 
other distributors of household prod- 
ucts, has just completed nation-wide 
distribution of 15,000,000 eight-page 
premium circulars. 
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Packaging Show Exhibits 

Exhibitors at the Sixth Pack- 
Conference and Exposition, 
staged at the Hotel Pennsylvania, 


New York, March 3-6, by the Amer- 


Association, in- 


aging 


ican Management 
cluded the following concerns: Cleve- 
land Container Co., Cleveland, fiber 
cans; Container Corp. of America, 
Chicago, corrugated and fiber boxes 
and cartons; Continental Can Co., 
New York, lithographed and plain 
tin cans and pails: Hercules Powder 
Hinde & Dauch Paper 


Co., Sandusky. O., corrugated and 


Co., lacquers; 


fiber shipping containers and display 


stands: Owens-Illinois Glass  Co.. 


Toledo, 


Machinery 


bottles and jars; Package 
Co... Springfield, Mass., 
Sefton Na- 
tional Fiber Can Co., fiber cans; 
Stokes & Smith Co., Philadelphia, 


packaging machinery: Triangle Pack- 


packaging machinery; 


age Machinery Co., Chicago, pack- 
aging machinery; Wilson & Bennett 
Mfg. Co.. 


drums. 


Chicago, steel pails and 


+ 


Premium Show May 4-8 

The National Premium Expo- 
sition is scheduled to open at the 
Palmer House, Chicago, May 4th, 
continuing all that week. Up to date 
the list of exhibitors numbers 91. 
with every indication that the com- 
plete number of 135 available spaces 
will be occupied for the show. 


—~ 


New German Fatty Acids 

A plant has been established 
at Witten on the Ruhr, Germany, at 
which production will soon start, for 
the synthesis of fatty acids and 
elycerides from the by-products of 
coal distillation. The plant has been 
established by the Markische Soap 
Works of Witten in cooperation with 
the Persil works at Dusseldorf. Pro- 
duction of technical fats and fatty 
acids will be complete from the coal. 
The materials will go directly into 
the manufacture of soaps and lubri- 
cating greases. The new enterprise is 
being financed by a loan of “several 
million marks, evidently from the 
Government, to judge from the com- 
position of the board of directors.” 
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CAUSTIC SODA 
CAUSTIC POTASH 
liquid . . flake . . solid 


EASTERN INDUSTRIES. INC. 


VEGETABLE OILS, ANIMAL OILS, FATS, CHEMICALS 
125 Bergen Street. eee 























The present high price of Bourbon 
Vetivert 
attractive purchase at this 


Oil 
Oil Pedarwood 


OIL VETIVER. 


JAVA 


makes the Java oil an 
time. 


(edarleaf 


We have direct connections with 
leading producers of these oils. 


Oil Lavender Spike 


Write us for further information on the market 


for lavender, spike, vetivert, and other soap oils. 


(CHARLES FISCHBECK Co. INE. 


119 West 19th Street, New York 


“Our Quarter-Century of Experience is Y 


CASTOR OIL 
COCOANUT OIL 
CORN OIL 
COTTONSEED OIL 
LARD OIL 
NEATSFOOT OIL 
fo] @ alow Veiiels. 1 4ee] 1 © 
OLIVE OIL 

OLIVE OIL FOOTS 
PALM OIL 

PALM KERNEL OIL 
PEANUT OIL 
RAPEGEED OIL 
ROSIN 

SALAD OIL 

SOYA BEAN OIL 
SESAME OIL 
TEASEEDO OIL 
WHITE OLEINE 


FATTY ACIOS 





STEARINE 






STEARIC ACID 
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Raw Material Markets 


(As of Varch 25, 1936) 
EW YORK—There were 


but few new developments 
in the market for soap raw materials 
this period, with the most important 
factor in soap raw material prices 
continuing to be the declining trend 
of the oil and fat group. The fats 
most affected seem to be in the 
domestic group, with such imported 
oils as coconut and palm resisting 
the downward trend and still con- 
tinuing to be used in substantial 
amounts for soap production. Imports 
of palm oil jumped in a startling 
fashion last year, according to figures 
just made public. and arrivals so far 
this year indicate that there is a fur- 
ther increase in the tonnage of palm 
oil finding its way to the soap kettle. 
Tallow is currently being neglected 
as a soap raw material in spite of 
the fact that at current levels it is 
considerably under-priced as com- 
pared with other important soap- 
making materials. 

In the chemical list cresylic 
acid was the most important feature 
this period. A price advance of sub- 
stantial proportions was made earlier 
in the period and stocks are reported 
to be very light both here and abroad. 
In the insecticidal raw material field 
interest continues to center around 
arrivals of new crop pyrethrum 
Howers from Japan. Quality of some 
shipments is said to be low as the 
result of excessive rains in producing 
areas during harvesting. 

The trend of perfuming ma- 
terial prices was downward _ this 
period. A number of reductions were 
announced in quotations on aromatic 
chemicals. The threat of foreign com- 
petition coupled with additional pro- 
ductive capacity added to the local 
manufacturing trade seems to be re- 
sponsible for this recent series of 
declines. A number of natural oils 


were also quoted lower. including 
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bergamot, cassia, lemon, lemongrass, 
linaloe, peppermint and vetivert. The 
only two oils to be quoted higher 
this period were anise and citronella 
Java. 
FATS AND OILS 
Coconut Oil 
Coconut oil prices were frac- 
tionally lower this period, with 
Pacific Coast tanks of Manila oil now 
quoted at 414 to 414¢ per lb. Copra 
was also quoted fractionally lower 
on the coast. Imports of coconut oil 
during January totaled 23,506,995 
lbs.. with copra imports aggregating 
approximately 16,000,000 Ibs., oil 
basis. The international coconut oil 
market continues strong. with foreign 
buying keeping the price up in spite 
of the weak tone of the American oil 
and fat market over recent months. 
Corn Oil 
Corn oil dropped another cent 
a pound this period. and mill tanks 
of crude oil are now quoted at 8c. 
Grease 
Grease quotations dropped off 
a half cent a pound this period, 
bringing house grease down to a basis 
of 414 to 415c per Ib. 
Palm Oil 
Palm oil prices eased off frac- 
tionally early in the period, but were 
on the strong side again in later 
weeks. According to figures just re- 
leased by the government. imports 
of palm oil increased tremendously 
last year and arrivals so far this year 
indicate that there has been no change 
in this trend. Arrivals during Janu- 
ary. 1936, totaled 36.463.232 Ibs., as 
compared with 21.565.485 Ibs. in 
January, 1935. 
Tallow 
Tallow prices declined another 
half cent a pound this period, bring- 
ing city extra down to a basis of 5°c 
per lb. A review of the past three 
months shows that tallow imports 


into the United States have radically 


SOAP 





declined, due of course to the fact 
that foreign tallows are above the 
level of the domestic market and un- 
competitive at present prices. Since 
the first of the year domestic buying 
interest in tallow has been very light 


even by the soap trade. 
PERFUMING MATERIALS 


Aromatics 
Several items in the aromatic 
list registered price declines this 
ionone, _ linalyl 


period, notably 


acetate, citronellol and __ pheny!l- 


acetaldehyde. 
Anise Oil 

With spot stocks of anise oil 
very low and shippers in the Chinese 
primary market unwilling to make 
substantial future commitments, the 
price of this oil has registered a sharp 
gain over recent weeks. The range is 
now 58 to 6le per lb., compared with 
50 to 55¢ a month ago. 

Citrous Oils 

Quotations on imported Italian 
lemon, orange and bergamot oils were 
reduced this period, and domestic 
lemon and orange oil prices were 
also affected in the downward move- 
ment. 

Citronella Oil 

An advance was noted in the 
price of Java citronella oil early in 
the period, bringing the current range 
up to a level of 30 to 3le per Ib. as 
compared with 27 to 28¢ a month 
ago. Ceylon oil is unchanged in price 
in a firm market. 

Lemongrass Oil 

The price of lemongrass oil 
was dropped 5c per Ib. this period, 
under the stress of competition, bring- 
ing the current market price down to 
50c per |b. 
MISCELLANEOUS 

Coal-Tar Products 

Another advance in the price 
of cresylic acid was made about two 
weeks ago. bringing the price of the 


low-boiling grade up to 68 to 70c 
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FLAKE SOLID 
For Manufacturers of 


SOAPS, OIL SOAPS, 
DRY CLEANING SOAPS, 
LIQUID SOAPS AND 
TEXTILE SPECIALTIES 


Turner Caustic Potash and Caustic 
Sods may be given any test you 
choose. Produced under a rigid sys- 
tem of control, they are doubly 
checked in the process of manufac- 
ture. 


Turner chemicals are uniform and of 
the highest standard . . . backed by 
years of thorough and dependable 
service . . . yet priced to meet com- 
petition. 


PRESULPHATE OF POTASH 
enn OF SODA 












































Write for details and prices 


JosepH Turner & (Co. 


500 Fifth Avenue ¢ New York 


83 EXCHANGE PL., PROVIDENCE, R. |. 
































Suppliers of Chemicals 
for over 70 years 
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RELIABLE BASIC 
CHEMICALS 


CAUSTIC POTASH 88-92%, — Imported and Domestic. 
Flake — Solid — Granular — Broken — Walnut — 
Liquid. Various packages. 

e 


CARBONATE OF POTASH— Imported and Domestic. 
Calcined 96-98, — Calcined Dustless 98-100%. 
Hydrated 83-85°%, — Liquid 47-48% 


CAUSTIC SODA —Prime 76%. Our own product. Flake 
— Crystal — Solid. Various packages. 


@ 
ISCO SILVER TALC—From America’s purest deposit. 


Noted for its uniform whiteness and excellence. 

a 

CHLORIDE OF LIME (Bleaching powder) 35-37%. 
& 

STEARIC ACID—Triple pressed. Low Iodine number. 
e 

BORAX —Powdered—Crystals—Granulated. 
* 


LANOLIN—WAXES—ZINC OXIDE 
— OLEIC ACID — AQUAPHIL 


For Effective Insect Control 
LARVACIDE (Chlorpicrin) Destroys pests, including larvae 


and eggs © Unequalled power of penetration ® Safer, 
because no one unprotected, can enter or stay in danger- 
ous concentrations ® Drives rodents out, so they won’t 
die between walls or floors © Write for our new 


FUMIGATION Bulletin. 





INNIS, SPEIDEN & CO. 


Industrial Chemicals Since 1816 


117-119 Liberty Street New York 
BOSTON = ® PHILADELPHIA © — CLEVELAND 
CHICAGO . GLOVERSVILLE, N. Y. 


Factories: Niagara Falls, N. Y. Jersey City, N. J. 
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per gallon. With stocks still very 
limited, the market continues strong. 
A similar situation prevails abroad 
and there is little prospect for an 
increase in shipments or any lower- 
ing in price on imported acid. With 
the recent heavy disinfectant demand 
resulting from the flood, calls of 
disinfectant manufacturers for addi- 
tional shipments of raw material 
have drawn down domestic stocks of 
acid still 


are on hand at prices below the gen- 


further. Such stocks as 
eral market level are believed to be 
very limited and about exhausted, 
with little prospect of replenishment. 

The shortage in crude naph- 
thalene continues unabated, and the 
higher prices quoted currently on 
crude lend added strength to the price 
structure of the refined naphthalene 
market. When the heavy consump- 
tion season for moth prevention gets 
under way, the shortage is apt to be 
felt even more seriously than at the 
moment. 

Pyrethrum 

Reports continue to be re- 
ceived that substantial portions of 
the new crop of pyrethrum flowers 
are of inferior quality, both from 
the standpoint of physical appear- 
ance and deficiency of toxicity as 
well. The reason for the low quality 
reported in some shipments seems 
to have been heavy rains in some of 
the producing areas of Japan right 
at harvesting time. The damaged 
material is said to be entirely un- 
suited for powder use and is un- 
economical in manufacture of con- 
centrates. Nevertheless much of it 
will of course eventually find some 
kind of a market. With such a mar- 
ket situation there is of course a 
wider range of quotations than is 
normal. High quality flowers demand 
a substantial premium because of 


their relative scarcity. 


Carnauba Wax 


Carnauba wax continues at 


its recent high levels which has 
been maintained over an extended 
period. No concessions have been 
made by sellers in the Brazilian pri- 
mary market and No. 1 grade con- 


tinues to bring 45 to 46c per Ib. 
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This compares with what was thought 
to be a normal price a year or two 
ago of 30 to 32c per Ib. 
° 

Fritzsche in Mexico 

Fritzsche Brothers, Inc., New 
York, have opened a new branch in 
Mexico City at 24 San Juan de Letran 
St. in the Cook Building. a consider- 





ably larger place than was occupied 


heretofore. The new branch includes 
office space for F. de la Garza, Mexi- 
can manager, and his assistant, Rafael 
Olivera, and staff, and also a modern 
perfume laboratory as well. In the 
accompanying photograph are Fred 
Hilbert of the main office of Fritzsche 
in New York, Mr. Olivera, Mr. de la 
Garza, and M. C. Tello, Cuban rep- 
resentative for Fritzsche who was 
spending a few days in Mexico City. 
Mr. de la Garza, who for some years 
was located in the New York office, 
is widely known in the Latin Amer- 
ican soap and toilet goods trades. 


¢ 


Merkel With Fischbeck 
K. W. Merkel, formerly per- 
fumer for Ungerer & Co. who has 
been operating on his own account 
since last October 1, has become asso- 
ciated with Charles Fischbeck Co., 
New York, consolidating his perfum- 
ing materials business with the Fisch- 
beck organization. 
= 


Trippe Joins Fischbeck 


Edward Trippe, for many 
years affliated with the essential oil 
and aromatic chemical industry with 
headquarters in Philadelphia, will 
on April Ist be associated exclusively 
with Charles Fischbeck Co., Ince., 


of New York. 
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Jos. B. Cleaver Dies 

Joseph B. Cleaver, oil broker, 
a principal in the firm of Snow & 
Cleaver, New York, died March 22nd 
following an operation. Mr. Cleaver 
had been in poor health over the past 
year or two, but was thought to be 
on the road to recovery. He was 
widely known in the local animal and 
vegetable oil trade and had many 
friends among users of these products 
in the soap field. Early in his career 
Mr. Cleaver was associated with 
Southern Cotton Oil Co., later on 
joining Rayner & Stonington. Several 
years ago he participated in the or- 
ganization of Raclin, Snow & Cleaver, 
the name of which was changed to 
Snow & Cleaver about a year ago. 

attiiadi . 

Magnus Addresses Sales Club 

Percy C. Magnus, head of the 
firm of Magnus, Mabee & Reynard, 
Inc., New York, perfuming materials, 
and president of the New York Board 
of Trade, spoke at a luncheon meet- 
ing of the Sales Executives Club of 
New York, March 16, at the Hotel 
Roosevelt. His “The 


Sales Executive Looks at Govern- 


topic was 


ment.” 
-¢ 

1,700 at Drug Dinner 

The annual dinner of the drug, 
chemical and allied trades section of 
the New York Board of Trade, held 
at the Waldorf-Astoria Hotel, New 
York, March 19, attracted an attend- 
BJ. 


Gogarty of Commercial Solvents Co., 


ance this year of over 1,700. 


was chairman of the committee in 
charge of arrangements for the din- 
E. Williams of 


Monsanto Chemical Co. 


ner, assisted by V. 


= 


T. B. Robertson, Jr., recently 


graduated from the University of 
Miami at Coral Gables, Fla. has 


started his business career in the sales 
department of Robertson Products 
Co.. Chicago liquid soap manufac- 
turer. Young Robertson, whose father 
has been the active head of the com- 
pany for many years, plans to learn 
the soap business from every angle 
by working in each department before 
settling down to one particular type 
of work. 
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Kranich Standard 
Soaps are manufac- 
tured and _ produced 
entirely in our own 
o}> factory. All our oils 
‘ and fats are processed 
and purified before 
use. All alkalies are 
dissolved and _ settled 
to remove impurities. 
All our processes are 
technically supervised 
and a chemical analy- 
DOW DERED sis made on all fin- 

ey:ye ished products to as- 


sure satisfaction to our 


pco La e 90-30 trade. 























KRANICH 
OAP CO. Inc. 


RICHARDS ST., BROOKLYN, NY. 


Py: 


The Bashful 
Business Press 


EARLY ninety per cent of all 
American newspapers are mem- 

bers of the Audit Bureau of Circulations, 
the only recognized independent audi- 
tors of paid circulation publications. In 
the general magazine field, more than 


76 per cent are members. 


What a different picture the trade 
paper field presents! Publishers of 
business papers are so bashful, when 
it comes to having anything known 
about how many copies per issue go 
out, where they go, etc., that only 40 


per cent are A. B. C. members! 


And, unfortunately for advertisers to 
the soap, drug, chemical, sanitary prod- 
ucts, cosmetic and allied fields, only 25 
per cent of the business papers serving 
these manufacturing industries favor 


their customers with A. B. C. reports. 


SOAP and two chemical engineering 
papers are the only three out of twelve 
claiming circulation in the general 
manufacturing and drug trades which 
are A. B. C. members. The others are 
long on claims but decidedly short on 
proof. Why? 
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Raw Material Prices 





Minimum Prices are for car lots and large quantities. Price range represents variation in quotations from 


Chemicals 

Acetone, C. P., drums lb. 
Acid, Boric, bbis., 9946%.......... ton 
CRCSGIC. GEUINE. 6 sicie eo teeles i oan gal. 
Low boiling grade............ gal. 
CRB e DORs esisccieteinidi pie islacia'siees lb. 
Adeps Lanae, hydrous, bbls. ........ lb. 
Anlgdrons, DOB 2. ss csicisc cies oie lb. 
Alcohol, Ethyl, U. S. P., bbls...... gal. 
Complete Denat., SD 1, drums, ex. gal. 
Alum. Potash lump lb. 


Ammonia Water, 26°, drums, wks...lb. 
Ammonium Carbonate, tech., bbls...lb. 


Bleaching Powder, drums....... 100 lb. 
Borax, pd., cryst., bbls., kegs....... ton 
Carbon Tetrachloride, car lots...... lb. 
Beers oases eatebattoaieiae x Ib 
Caustic, see Soda Caustic, Potash Caustic 
Ching: Clay... Mller. ..csce5 sass ton 
Cresol- U.S) Pay GUMS... 5-s 5s ooee de lb. 
CPSOEOtOU ONE 5 Seccicce oe 5 s:ae sie/880 «gal, 
TCR rs ar ola i atarax ton 
(200 to 325 mesh) 
Formaldehyde, bbls. ....  ......... lb. 
PORE CU os 6 c/o vavenena bcd mie Vaere aes ton 
Glycerine, C. P., drums...... reel |: 
Dynamite, drums lb. 
Saponification, drums ...........1b. 
BORE UVGs CEUINS sic cic cases see ees lb. 
PIGMAlIN -GQEEIMG. 26.65 eesis sdb ee ss lb. 
MEIOROIS HE) BERS. 6655. 51sta ie Sea eee wie ton 
Lanolin, see Adeps Lanae. 
loime. TiWe- BBB a. 5. 55)d0 i oeciele Ss per bbl 
Mercury Bichloride, kegs........... lb. 
Naphthalene, ref. flakes, bbls. lb. 
Nitrobenzene (Myrbane) drums... .lb. 
Paradichlorbenzene, bbls., kegs...... Ib. 
Petrolatum, bbls. (as to color)... ...!b. 
Phenol, (Carbolic Acid), drums..... lb. 
Pee Ci Sis oc sides ekeorserdsinese gal 
Potash, Caustic, drums......... ae) 
ORM St Teor eta ah Te oats Neral evel ao Ib. 
Potassium Carbonate, solid.... ....1b. 
LAS Cea lee Sere ree a Ib. 
Pumice Stone, powder.......... 100 lb. 


Rosins (600 Ib. bbls. gross for net) — 


Grade B to H, basis 280 lbs......bbl. 
Cede Fe Ge IN ks eco ora scare bbl. 
Grade WG and Bick. siceces.se ct bbl. 
LO COe Se eee ae Sree eee ee bbl. 
Rotten Stone, pwd. bbls. ........... lb. 
SiS I) ea AO es amen oer rere Pee ton 
WORDS MUGLION «245 60% dec sede wees lb. 
Olive Castile, bars ......... -lb. 
Roa Rito dc sav oe neoe eee lb. 
Olive Gi Hedt «0.6. se. cess pe) 
Powdered White, U. S. P......... lb. 
Gree Se OP iiss sb Secs csinees Ib. 
ROMO OWNED. i538 sired eciesioe ses Ib. 
Ve En Se lb 


Soda Ash, cont., wks., bags, bbls. 100 Ib. 
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different 
suppliers and for varying quantities. 
Car lots, in bulk 100 lb. — $1.05 
Soda Caustic, cont., wks., sld....100 Ib. — 2.60 
$ .12% 1 SAT ee cre rt 100 lb. — 3.00 
100.00 Bilge CAS 6 oc: sore sigisiacccacs 100 lb. — 2.25 
‘60 Salty Bs WO sc dascqascscs 100lb. 1.10 1.30 
ee Sodium Chloride (Salt) .......... ton 1140 14.00 
~ cs Sodium Fluoride, bbls.............. Ib, 07% .08% 
"19 Sodium Hydrosulphite, bbls........ lb. 19 .20 
4.25 Sodium Silicate, 40 deg., drum. .100 Ib. .80 1.20 
"43 Drums, 52 deg. wks. ....... 100 lb. 1.85 1.75 
0316 Tar Acid Oils, 15-25%...... seek: ak 24 
02% Trisodium Phosphate, bags, bbls... . |b. .03 .03 1% 
12% Zine Oxide, lead free........... lbs 06 06% 
2.60 y Zane Stearate, DBIS< . 0:6. 6 sccce cans lb. .20 we 
55.00 
ts Oils — Fats — Greases 
-US *e 
as Castors Naw td DOlasis2<csnnanesaess! b 10% Aa. 
25.00 Des rg so ia kd ene Ib. 09% 10% 
11% Coconut 
12% Mane, tants Ne Yincexsesedssen lb. — .04 5% 
15.00 Tanks, .Pacine: cast ox oo. ag os ees b. 414 4%, 
Cod, Newfoundland, bbls. ...... gal .40 Nom. 
07 Copra;. Walle; COGG6. ..- ce ccise cs eatenes lb. 9245 .0250 
ae Corn, tanks, mwillss.. si... ceesow ss lb. .08 98% 
24.00 Cottonseed, crude, tanks, mill...... lb. — 08% 
14% Pe eg rdw hee cater anes eee lb. — Nom. 
14% Degras, Amer., bbls. ...........:- lb. 05% .06 
11% DR WNSR REMI, RUBMIR 32 as wrtisanl tierra ov aad are lb. 08% 10 
09 % FOR I kde cnvecwenuxecan lb. —-.08 11 
.30 Greases, choice white bbls., N. Y.....!b. 04% .O7 
35.00 MGHOWE “ondccnacaencin vous ane weues lb. 044% 045% 
3 1 eee ea area eee nearer ere |. 9414 0412 
7-0 VD) | gee ene eee Peg ar Leet reer b. a 11% 
: 20 Compound tierces ........60008% lb. 11% «ke 
(6 Lard Oil, 
07 RMN THINS as: travel dies GiGi g win warm eies lb. — 11 
11 D5 ue a GS a 5) 1) |; See ee eee lb. -- .09 
95 IO ee OMNES, or ovc otal hears aie atom stares lb. -—- 08% 
v “ Linseed, raw, bbls., spot............ lb. 1000 .1040 
07% WANS WE soos win de iaae tear lb. — .0940 
16 Boiled, 5 Bbis» lots... 602 |: — .1120 
64 Menhaden, Crude, tanks, Balt......gal. 34 Nom. 
.06% Oleo Oil, No. 1, bbia., Ni Yi. ccc cine lb. — 111% 
.07%4 ING. Zo DEE ee ee aika, css edo sacra . hi 
09% Olive, denatured, bbls., N. Y....... gal .73 75 
03% Poets, DRG Ns. ¥siecdicccwks cee: Ib. 08% 08% 
4.00 MRR et cs icra cre eae sash tener ee lb. 045% 04%, 
Palm Kernel, casks, denatured..... lb. 04% Nom 
5.72 Peanut, domestic tanks............. ib. 08 Ve Nom 
5.95 Red Oil, distilled bbls. lb. 095% 10% 
6.70 Saponified bbls. lb. .09 56 .10% 
5.70 Tanks lb. 08% 
0416 Soya Bean, domestic tanks, N. Y...|b. — .08 
27.00 Stearic Acid, 
04% POG: PROSHER 66 ios sce awieicvvs lb. 09% 10% 
19 Triple pressed, bgs...........2+ lb 12% 13% 
30 Stearine, oleo- DDIBs. . 5.65065 esc piesa Ib 07% 08 
07% Tallow, special, f.o.b. plant.......... lb. — 051% 
21 City, ex. loose, f.o.b. plant........ lb. .05 5% 
.08 : 
07% Tallow, oils, acidless, tanks, N. Y....Ib. — 08 %4 
.06 Bs CFB ON We slers so cca encs eae lb. — 08% 
1.50 WER FORO os oo sci sw a reclweaeeces lb. 07% .08 
SOAP 57 
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New! 


a Soap Chilling Roll 
and Drying Machine 


S the title indicates, the Rolls are 
NEW and the entire machine is 
NEW, many valuable improvements 
having been perfected until this latest 
Sargent development is now one of 
the very finest Rolls obtainable. 


To the soap manufacturer, the 
most important angle is to have a thin, 
uniform chip . .. readily accomplished 
by these new Rolls being expertly ma- 
chined, ground and set. Finest grade 
of cast iron. Vari-speed controls on 


both Rolls insures easy adjustment . . . 


circulating and exhaust air systems . 








every part accessible. Drive improvements reduce the horsepower 
used. Changes made at a minute’s notice. The Dryer is entirely re-designed. Its housing gives better in- 
sulation and cuts down steam consumption per hour. Other valuable changes have been made in the 


. . and all fans are direct motor driven. 


C. G. SARGENT'S SONS CORP. axenic 




















GERANIOL 


In various grades to meet 
every requirement as to price 


A. M. TODD COMPANY 


KALAMAZOO, MICH. 


Business established in 1869 


for SOAP 
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Essential Oils 


Almond, Bitter, U.S. Pen. ccs costes lb. 
FEUGET Ey Rat Ela Din so 6 nis snauc ‘aioe sores lb. 
Sweet, cans lb. 

Dviste CONG Us Se Rie obs bn oe ees lb. 

Apricot, Kernel, cans ............. ] 

Ba RR faa ow dials taco) ar az arid sey Cle elece reat 

Barwamot. CODRETS: < o.oo esse ceene nes lb. 
Artificial ...<<. eee ce eeeeecereees lb. 

Riven, Var. 6éet. TINS 662. soc ces ke lb. 
RPE ira, fev alva. che ev susiacess ere eaters lb. 

Bois de Rose, Brazilian............ lb. 
Gea ORRIN fac so7o sis Sak 019 cr earend ate Fivsie eee lb. 

en CRN aco alin aval gto d G:s eo alan Saree lb. 

GCaminut, Native, TNS... eccccciscecse lb. 

CES ES CRD 1 ee re lb. 

Camphor, Sassy, drums............ lb. 
WHEMEC, GEUNIIS. 65.0.0 oc caesieeie vos lb. 

Cananen, native, tims... ...cs0.60e- lb. 
MAOEERIEE MUS 665 6:68.00 6 9-H aoc ee lb. 

Camawar Seed) 6c csc ccc needs cass lb. 

Cassia, Redistilled, U. S. P.......... Ib. 

Cedar Leaf, tins lb. 

Cedar Wood, light, drums.......... lb. 

Citronella, Java, drums............ lb. 

Citronella, Ceylon, drums.......... lb. 

Cloves. (U.S. Py Bick ce es dien lb 


Eucalyptus, Austl., U. S. P., cans...lb. 


Beunel, U.S. Pe Cie. os vices 850308 lb. 
Geranium, African, cans........... lb. 
Bourbon, tins lb. 
Mes EENIES 5 5 scacs. od pinsieieie ee arate lb. 
Lavender, U. S. P., tins lb. 
Spike, Spanish, cans lb. 
Lenion. ial. Us So Re sce. ckieeewes lb 
Lemongrass, native, cans........... lb 
Lingloe. Mex, CASS. «oi. ss.scis ees sans lb. 
Nutmeg; U: Si Pio tis cs ecctivacies lb. 
Orange, Sweet W. Ind., tins........ lb. 
MEER SEAN COR 5c. sisi ssi Siecerererwrssere eisists lb. 
Distilled lb. 
Origanum, cans, tech. lb. 
Patchouli lb. 
Pennyroyal, dom. lb. 
Imported lb. 
Peppermint, nat., cases............. lb 
Rts Oe re ORSON os. ds oe ee ces lb 
Petit, grain, S. A., tins lb. 
Pine Needle, Siberian ............. lb. 
ROBO, INGCULEL 2 ooSiergcs con, dow eelees Oz. 
IRM as Pos erate otra aise piooare OZ. 
Rosemary, U.S. By, tise. ccccesdos: lb. 
POG. 1s CNS ec ceisie cise sales: e 08ers lb. 
Sandalwood, E. Ind., U. S. P....... Ib. 
Bassairas. U.S. Pein. a das hoses Ib. 
PRU RUCTN ES 2 aot g os Bors ue ciate dtrerate lb 
spearmint, Us Se be ieee erases Ib. 
TAGE. TORS, Ole Sie Prac ie cow ieiars cies ease lb. 
PERO Wl les «5, 0 = arazccccre.s ee stele lb. 
Vetivert, BOUEDOM: J ec s.osises s o00se lb 
Ylang Ylang, Bourbon. pole ave w Les 
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Aromatic Chemicals 


Acetophenone, €. Pe wcescecss cee us Ib. $1.25 
Amyl Cinnamic Aldehyde.......... lb. 1.75 
AVGRNOR oe hcy no eutadccetcaanneees lb. 1.00 
Benzaldehyde;. techs. soo. cet edecces lb. .60 
u. S&F. lb. 1.20 
Benzyl, Acetate lb. 56 
Alcohol lb. .65 
CRB 24 way crue canoe wearer lb. 2.00 
CHUN ONICNN ED octane Suwiee ce caw emcee wees lb. 2.05 
CHUB ONOR INE erie ow ental ealgasa Seles lb. 2.00 
Citronelly! Acetate ....0.6.secenes lb. 4.50 
COMBI acces ca ceiceeteeenaves lb. 3.10 
CVMONG. GEWING. ik ccc cece ess oenwes gal. .90 
ER DHENIGS (ORIEN co sos a dose we sin ee anleee 85 
Eucalyptol, U. S. P. lb. 50 
BO. Clo ee Be 66h rads oaeraeeeed lb. 2.00 
Geraniol, Domestic .......6086cccees Ib. 90 
DIO sivas ok ods ec caiee. cutee Ib. 2.00 
Geranyl Acetate lb. 2.00 
PROSMNONOIIIIN rin Cats civswids< eln ealeree lb. 2.00 
Hydroxycitronellal ........... ---lb. 3.50 
Pricey: Ce Pend vceesiccsacescmntenews oz. 2.00 
RONEN oh dhars, el ci nes tarmrare dara ee lb. 8.25 
ISOBRIGONON ooo ais siciew- necemanegaeen Ib. 3.00 
ISON occ sclesisivincciow saeks weneae Ib. 1.65 
baparyr Acetate: .....dccdnnsackse cues lb. 1.50 
EGVNGE ohh con. Voanecencaes cers Ib. 3.50 
Methyl Acetophenone .......... -lb. 2.50 
Poul ll: |) da Peers Ib. 2.15 
POBRCHONOS | iors c6sic. wenesite deen wes Ib. 4.50 
sanevlate,. OU. Si-Pe . 6 ic ecascce. Ib. .40 
Mise: AMUEGUG «occ ccaceccucoases lb. 4.20 
PRQCON Os aco disc 6 a aie siciaie Sareneaneres Ib. 4.35 
WMG 6 or eines ui ee ec he oan lb. 1.25 
Phenylacetaldehyde ............... Ib. 4.80 
Phenylacetic Acid, 1 lb., bot.......lb. 3.00 
Phenylethyl Alcohol, 1 Ib. bot...... lb. 4.00 
TRNOCNIGEY o 0.55. 0 ward nec nee eo ene ees Ib. 5.75 
HALO hiciuk cm caeee mele ene cere ean lb. 54 
Terpineol, C. P., 1,000 lb. drs. lb. .23 
CONG eS irs i vaalnncnieneaned cde ae lb. ae 
Terpinyl Acetate, 25 lb. cans....... Ib. 80 
Thymatl, Un Sin Pe viccecvencciees ik L140 
Vanillin, U. S. P. lb. 3.75 
VARS WA esd cena ded lb. 1.30 
Insecticide Materials 
Insect. powder DBISe.. <i see See Sins Ib. a 
Concentrated Extract 
Pie CONN a ot ate ce rare accra kd gal. 1.25 
BO CORO arco src a relat rei era ors .gal. 4.25 
GUN ed ane c westeeweees gal. 6.25 
Derris, powder—4% lb. .40 
Derris, powder—5% lb. 24 
Cube, powder—4% lb. 34 
Cube, powder—5% lb. 40 
Gums 
Avabic, Ambi Stee: <sckcwes ve oeew sn lb. 10% 
White, powdered . .....5.c0cs8scs lb. 13% 
Karaya, powdered No. 1 lb. 09% 
Tragacanth, Aleppo, No. 1......... Ib. 1.20 
SOUUS: 25.5 cxewes nee sewceececwesur lb. — 
Waxes 
Bees: WIIG s.giie se ose eeka ooatoreenies lb. 36 
SCR DES cose os Gens Pees Ib. 25 
Refined, yel. lb. .28 
Candeilias Wese. os conte die cee lb. 16 
Carnauba, No. I ....2 ccccccdereacs lb. 45 
INOS ate COs ba isat atalie mere eer lb. 44 
NO. G7 CUBES a ios isc koe ane lb. 35 
Ceresitt: VOUOW «icc ad teens «0 Ue 36 
Parafiin, ref. 125-130 . i cciccdcns as Ib. 04144 
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CRESYLIC ACID 
AROMATICS 


PHENYL ETHYL ALCOHOL BENZYL ACETATE 
GERANIOL BENZYL ALCOHOL 


CITRONELLOL BENZOPHENONE 
ACETOPHENONE AMYL CINNAMICALDEHYDE 


For Soaps, Perfumes, Cosmetics, etc. 


ASSOCIATED COMPANIES 


KAY-FRIES CHEMICALS, INC. CHARLES TENNANT G CO. (CANADA) LTD, 
NEW YORK, N. Y. TORONTO, CANADA 








Here is the ideal container for your Insecti- 
cides, Disinfectants, Liquid Soaps, etc. 


@ A practical 5-gallon container that is easy 
to fill, requires no crating, and eliminates leak- 


pYRETHRUy age losses. 
PLy spray 
Live $TOCK 


@ A traveling sign-board keeping your brand 
name prominently displayed in transit and in 
the hands of users. (The POR-PAIL is always 
kept as a handy pail long after your product 
is used thus giving you practically permanent 


a advertisin extra cost 
\ miusaes cote g at no extra ¢ ye 


Write for sample and prices on these 
modern Steel Por-Pails and start them sell- 
ing YOUR Products. Our catalog 
“MODERN STEEL CONTAINERS” gladly 
sent upon request. 








LN , ste. | 
WILSON & BENNETT MFG. COMPANY DRUMS” 


GENERAL OFFICES AND FACTORY—6528 SO. MENARD AVE., CHICAGO 1 te 65 GAL. SIZES 






| 
| 


Phone—Republic 0200 i. Sate ont 
requirement 
Eastern Office and Factory Southern Office and Factory 
353 Danforth Ave. Cortez and Bienville Sts. 
Jersey City, N. J New Orleans, La. 
Phones—Delaware 3-4700 Cortlandt 7-0231 Phone—Galvez 2171 





Sales Offices and Warehouses in Principal Cities iF 


lk a 
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FURNITURE POLISHES 


(From Page 33) 


oil, spike lavender. thyme oil, clove or cassia oil, chloro- 
form, linalyl acetate. ether and terpineol. 

Many and varied are the furniture polishes offered 
to this relatively thin market. Some are difficult to 
apply and require plenty of rubbing to bring up a dry 
Others are 


he 


finish that will not show finger prints. 
distasteful in use and leave the hands harsh and t 
nails with a dirty, unsightly, dificult to remove film. 
These things are mentioned so that they are given due 
weight in developing a formula. To sum up, it may 
be excusable to make the user resort to the use of lini- 
ment for her tired aching muscles, but it’s poor business 
to make her resort to hand lotions to restore her skin 
to normal. 


In spite of some formulations that are rather inferior 
and others that contain trick ingredients for goodness 
knows why, the Forest Products Laboratory of the United 
States Department of Agriculture is optimistic. In a 
communication to this writer, they state—“We doubt 
very much if any of the ordinary types of furniture 
polish affect the checking of varnished finishes to any 
significant degree.” 

Incidentally, their letter further states—‘In general it 
may be said that all oleoresinous varnishes in time be- 
come brittle and this brittleness reveals itself in checking. 
Good varnished finishes should last a considerable length 
of time before checking begins and when checking does 
occur it should be of a very fine type, relatively incon- 
spicuous and leave a satisfactory surface for re-varnish- 
ing. Checking is very objectionable if it occurs too 
soon or if the pattern is very conspicuous and leaves 
such large chasms that re-varnishing does not prove 
satisfactory. Cheap types of varnish are likely to check 
comparatively early and in an objectionable fashion. 
It is possible. however, to make good varnishes check 
objectionably if they are applied over improperly de- 
signed undercoats.” 

The thought is good and it is sound. By revamping 
and replacing some of the four and five syllable words 
with small ones. certain polish complaints can be met 
by the manufacturer logically. And on furniture polishes. 
complaints do come whether the formula be excellent or 


not so good. 
Packaging 


ACKAGING falls without the scope of this discus- 

sion but a few comments on packages “we have 
met” will be made nevertheless. In their attempt to 
exaggerate the size of their container. manufacturers have 
used panel bottles extensively. What can be worse than 
a height of 8, 10 and even 1114 inches with a small 
flat base? It topples easily to ruin one’s best rug or 
upholstery. Then when it has to be put away until 
next time. what shelf in the average household will 
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take it? One manufacturer. offering an & and a 24 
ounce size, attaches a four inch square applicator fabric 
pad to the bottle neck by means of a rubber band. In 
the first place, the pad has but a remote chance of reach- 
ing the consumer unsoiled. In the second place, how 
long will such a pad last, especially in the case of the 
24 ounce size? 

One large manufacturer launched an excellent new 
polish of the creamy emulsion type in an attractive new 
bottle. 
won an award at the Annual Packaging Show. And 


In fact, the package was so attractive that it 


then the cream jells and fails to come out of the bottle 
neck. Maybe age alone did not jell it, but age and 
evaporative loss on using it at infrequent intervals cer- 
tainly did! 

One well-known polish offered for both autos and 
furniture corrodes its tin can container badly. The tin 
and the iron salts formed as the can corrodes are for- 
tunately both relatively soft and non-abrasive. However, 


we would not want to try it on our piano. 
Dusting 


ND now back again to the table at the beginning 

of this discussion which shows comparatively the 
intervals at which the housewife dusts and polishes. Some 
soap manufacturers plugged their soap granules and chips 
for laundry purposes a long time. Then finally the 
thought occurred that the housewife washes dishes 21 
times and, on occasion, 42 times for every time she 
launders. He changed his sales appeal. 

It appears that the time is ripe for some aggressive 
polish merchandiser to feature his polish for dusting, 
possibly to re-formulate his product to better fit it for 
dust cloth use. or even to launch a new product as a 


dusting liquid. 


Here’s what a survey disclosed on the question of 


“how do you dust?” 


With a dry rag? 45.7% 
With something on it? 51.5% 
With a chemically treated cloth? 1.7% 
Use dusting mit? 1.1% 


Over half the women put some makeshift, often fur- 
niture polish that is ill-suited to the work at hand, on 
their dust cloths. And 93.7 per cent of those interviewed 
evinced interest in a product specially prepared for 
dusting. 

In closing. the requisites for such a product that un- 
questionably has a better chance for commercial success 
than any polish newcomer. are summarized. It should 
collect dust, not scatter it as does a dry cloth. It should 
not dull or injure any polished surface. which is the 
very thing oily type polishes used for polishing almost 
invariably do. It should be harmless to furniture, fin- 
ishes, upholstery and hands. In fact, it may well be 
“kind to the hands.” It should “go far” ie. only a little 
should be required to treat a dust cloth. It should pene- 
trate i.e. wet the cloth thoroughly and quickly. 
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Simplex pump, wu ynel Metal rod, h cottonseed oil in the plant of a 


prominer ap manufacturer. This roc yusly used here; 


Monel Metat pump rods ar: soap and lye pumps at the 
Colgate-Palmolive-Peet Company's Jersey City plant. The Davidson 
pump illustrated shows the excellent condition of one of the Monel 
Metal rods after two 





year service 


NOy.Va 


CREAMS AND | Pump them with... Wal METAL 
ctycerine ( and Pipe them through... 


FATTY ACIDS 
CAUSTIC AND LYE 





Standard IPS fittings from 
Monel Metal and Pure 
Nickel. Plug cocks and 
bibb cocks with non-gall 
ing plugs of grade “*H” 
Monel Metal to prevent 
seizing are available from 
the sources jor INCO 
products. 


N | O NEED to tell you that leakage in pumps and pip- 

ing is frequently due to rust and corrosion. And that 
both rust and corrosion throw dissolved metal into your 
pipe lines to contaminate your product. 

But do you know how much that active corrosion costs? 
Especially when it attacks equipment that handles valuable 
materials such as fine soaps, creams and lotions as well as 
glycerine, oils, fatty acids, caustic and lye. 

How can rust and corrosion be reduced to the mini- 
mum? For answer, look at the photographs and captions on 
this page. Consider the saving that comes from using 
Monel Metal or Nickel in pumps, valves, pipes, and fit- 
tings .. . the end to frequent replacement . . . the protec- 
tion of your product and fine ingredients. 

Monel Metal pump rods or shafts give trouble-free soap 
plant service that is measured in years. But what's the 
sense of sending any material out of the pump in pure 
condition . . . only to have it become contaminated in the 
piping? Rely on Monel Metal and Nickel to pump your 
valuable products with and pipe them through. 

And where there’s risk of seizing, avoid it by using the 
cast “H” Monel Metal (non-galling characteristic) in com- 
bination with the regular grade. For example, by having 
plug cocks of regular, and plugs of “H” Monel Metal. 

We have packed profitable information 
for you in the following. Ask for them: 
“Nickel and Monel Metal in Soap Manufacture” 
“Monel Metal in Pumps” 

“Monel Metal Accessories” 





























Standard type Monel Metal and Pure Nicke ves like these 
sa 7 »be, angle. cross, ch also re 

f ck 1 Le g threads 
» Se . . nec from th 
William P Company and er prominent valve manu 
facturers, or from the regular sources for INCO products. 


THE INTERNATIONAL NICKEL 
COMPANY, INC. 


Eight years « 
soda, salt an 











the record for this 67 WALL STREET NEW YORK, N. Y. 

Monel Metal Monel Metal is a registered trade-mark applied 

Metal elbow t i to an alloy containit tely two-thirds 

fetal . \. Nickel and one-tl copper. Monel Metal is 

na soap kettle. VASE mined, smelted, refir rolled and marketed 
lely by International Nickel 


entire absence 
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A section of SOAP devoted to the technology of oils, fats, and soaps published 
prior to Jan. 1, 1932, asa separate magazine under the title, Oil & Fat Industries. 





Scouring Powders 


% COURING compounds con- 
tain abrasives to assist in 


the cleansing operation by means of 
friction. The following is an analysis 
of a well-known American product 


made with voleanic ash, sold in bulk 


for office buildings, factories. and 
large establishments: 
Per Cent 
Anhydrous soap .......... 7.14 
A OEE ie earner arenes 20.01 
Voleanic G8h oo. osc. ee ns 66.28 
[UGS 1, hh eee 6.74 
A similar product used by the 


Motors 


scrubbing floors, tile, painted walls, 


General Corporation for 


etc., has the following specifications: 
Per Cent 


PAOHENERY A itaie ue eeccn wi eva evelt Rt es om ees 5 
ON ESS ee ae crear 10 
WOICHING BBR oociicc oa ce cnle% 85 


The abrasive is to have not 
more than 5 per cent retained on a 
20-mesh screen, 70 per cent should 
pass through a 60-mesh screen, and 
25 per cent should be retained by a 
100-mesh screen. A variation of 10 
per cent from the above is not con- 
sidered sufficient cause for rejection. 
rhe volcanic ash should be free from 
any hard particles that will scratch 
The 


soap should be true anhydrous soap 


glass under 12 lb. pressure. 
of either animal or vegetable origin. 
excluding fish oil soaps. The soap 
should be of relatively low titre. so 
that specks of soap shall not stick to 
the surface being cleaned. 

The 


furnishes the following specifications 


Pennsylvania Railroad 


for soap powder for cleaning painted 


and varnished surfaces. The powder 
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shall be a mixture containing 30 per 
cent of neutral soap, the remainder 
being a siliceous abrasive material 
pumice, 
The 


varnish. 


consisting of pulverized 


tripoli, quartz or feldspar. 


abrasive must not scratch 
The same railroad uses a scouring 
powder for marble and tile which is 
a mixture of 5 per cent soap, 2-8 
per cent soda ash, and 90 per cent 
siliceous abrasive. In both powders, 
90 per cent of the abrasive must pass 
through a 200-mesh sieve. 

An _ effective 


cleaner consists of 12 per cent of 


floor 


garage 
low titre soap and 88 per cent of 
sodium metasilicate. 

A paste detergent for general 
household use showed on analysis: 
Per Cent 


OME a 2G reales oa wrens 9.04 

ERO AD esse niavereraere cisternae 71.42 

INONTARG) oie eae wea 19.88 
The silica used is about 140 mesh. 
The soap is made of tallow and 


coconut oil. The soap is dissolved 
in the requisite amount of hot water, 
150° F.. 


silica added and mixed in. 


cooled to about and the 
The mix- 
ture is poured into cans before it 


starts to gel. so that the sand has 


not sufficient time to settle out. A 
popular grit soap in which the grit 
is 200-mesh feldspar. is as follows: 

Per Cent 


NIN Sorat sg a ole ars. clay a aio eae 7.13 
BGIGBDAR. g0c5 occ vecns en 91.92 
NEOMSRGRG: Sass oer cco tees 0.17 


The hot soap solution is put into a 


dough mixer, and _ the requisite 


amount of silica added. These are 


mixed until a stiff dough is produced. 
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It is sometimes blow 


open steam directly into the mixer 


necessary to 


so as to plasticize the mix without 


the use of an excessive amount of 


water. The soap is then dropped 
into frames. When cool it is cut into 
bars and racked off for a month or 
harden. 


more to Benjamin Levitt. 


Manufacturing Chemist 7, 63-4 


(1936). 


Fatty Acid Detergent 

Washing, leveling and dispers- 
ing agents are obtained by condens- 
ing fatty acids containing at least 
8 carbon atoms with polypeptides 
containing 1-5 peptide groups. For 
example, glycylglycine is condensed 
with lauric acid chloride in the pres- 
I. G. Farben- 
Patent No. 


ence of caustic soda. 
A.-G. British 


industrie 


135.48 


Cleaners in the Dairy 

Cleaners used in the dairy in- 
dustry were studied for their buffer- 
ing action, alkalinity and emulsifying 
power. The modified sodas were most 
stable in buffer action, soda ash and 
colloidal materials came next. Spe- 
cial alkalies were most alkaline, tri- 
sodium phosphate second, soda ash 
and 
The 


emulsifying power of the cleaners 


and colloidal cleaners next, 


modified soda least caustic. 


against butter fat decreased in the 
alkalies, 


soda ash. colloidal cleaners. modified 


following order: Special 


63 








sodas and trisodium phosphate. 
Aluminum, copper and tinned steel 
were severely scratched by the abra- 
sive content of some of the cleaners. 
Chrome-nickel steel was not affected. 
H. J. Barnum, P. S. Lucas and Bruce 
Hartsuch. Mich. Agr. Expt. Sta., Spe- 
cial Bull. 262, 24 pp. 
¢ 


Detergency of Soaps 

The numerous physical prop- 
erties of soaps used to determine de- 
tergent action are frequently not 
parallel and often quite independent 
of one another. A general test of 
cleansing action is to soil standard 
pieces of white cotton, wash them 
with the detergent under examination, 
and determine the degree of white- 
ness of the washed samples by means 
of the Pulfrich photometer. A stand- 
ard soil suggested is a mixture of 
petroleum oil, tallow, linseed oil, 
oleic acid, and lampblack in benzine. 
Th. Ruemele. Allgemeine Oil- und 
Fett-Ztg. 33, 17-18 (1936). 

. 

Transparent Soap 

Transparent soap can be made 


without alcohol, using the following 


ingredients: 
Parts by 
Weight 
Ee eee 28 
A ee 27 
NE i a a averse oi 15 
Caustic soda, 38° Bé....... 50 
Filling solution ........... 83 


Parts by 


Filling Solution Weight 
0 ee Se ee 56 
Crystailine soda ash 6 
ere 38 


Since alcohol is absent saponification 
can be carried out at higher tempera- 
tures, as in the neighborhood of 80°C. 
Oculus. Seifensieder-Ztg. 63, 97-9 
(1936). 
e 

Soap Best Detergent 

In spite of the various new 
textile detergents, soap is still one 
of the best and cheapest of them all. 
Some care is needed in selecting the 
soap with reference to the particular 
use in view. Sodium oleate and so- 
dium stearate represent the extremes 
of the common soaps, as to their 
behavior in scouring. Oleic acid soap 


is superior at low temperatures, being 


6 


nS 


much the more efficient at 120° F. 
Its advantage decreases with rise in 
temperature until at 190° F. stearic 
acid soap is better. The heavy bodied 
soaps of commercial fats containing 
mixed fatty acids are of more prac- 
tical value than straight stearic acid 
soap, but there is obviously a wide 
range from which to make a selection. 
Textile Colorist 58, 187 (1936). 


-¢ 


Unsaponified Fat in Soap 

The Spitz-Hénig method of de- 
termining unsaponified fat in soap 
is time-consuming and gives high 
values. The following procedure is 
rapid and accurate to 0.01 per cent 
for a quantity amounting to 0.2 per 
cent of unsaponified fat in soap. 

Dissolve 10-20 grams of soap 
in 100-150 ce. of 60 per cent alcohol 
containing 0.5 per cent of sodium 
carbonate. Extract the unsaponified 
and unsaponifiable matter with pe- 


Wash the 


extract with 60 per cent alcohol con- 


troleum ether as usual. 


taining 0.5 per cent of sodium car- 
bonate and distill off the solvent. 
Dissolve the residue in 5 cc. of a 1:1 
mixture of alcohol and benzene and 
titrate the solution with 1/30 N potas- 
sium hydroxide in a 1:1 mixture of 
alcohol and benzene, to a faint pink 
Add 5-10 ce. of the same 


standard potassium hydroxide solu- 


end-point. 


tion, reflux the solution on a water 
bath for 15-20 minutes and titrate 
back with 1/30 N hydrochloric acid 
in alcoholic solution. N. Spasskii. 
Vasloboino Zhirovoe Delo 11, 352-3. 


¢ 


To Prevent Rancidity 

In the manufacture of soap 
from fat compositions containing 
liquid fatty oils or fatty acids having 
an iodine number of 70 or more, the 
tendency of the product to deteriorate 
during storage is restrained by add- 
ing to the soap small proportions of 
glycerol or other alcohol and a water- 
preferably _ tri- 
These additions 


are made at any stage in the manu- 


soluble phosphate, 


sodium phosphate. 


facture of the soap following the re- 
moval of excess alkali and salt. Her- 
Patent No. 


bert Krause. Austrian 


143.654. 
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Floating Soap 


Floating soap whose specifi 


gravity has been reduced by mixing 
with air. should not be teo hot whe: 
sent to the forms. Otherwise the ai: 
incorporated in the warm soap might 
escape at this stage. For the same 
reason cooling should be as quick 
as possible. After removal from the 
forms, the blocks should be dried in 
a cool room, cut and again dried i: 
a well ventilated room. The soap 
is finally cut into bars and pressed. 
4 floating soap for household pur- 
poses with good foaming properties. 
is made from 25 parts of coconut oil. 
12.5 parts of tallow, 20 parts of 
36° Be. caustic soda solution, 20 parts 
of 20° Be. potash solution, and 12.5 
parts of 20° Be. salt solution. In 
order to diminish the specific weight. 
materials such as paraffin, wool fat 
and various waxes may be added. if 
not used in too great an amount. 
Seifen-Fachblatt 8, No. 2, 6 (1936). 


-¢ 


Surface Tension Study 

Igepon T powder, Gardinol 
WA concentrated powder, and Igepon 
A powder were purified by double 
recrystallization for use in surface 
tension studies. Igepon T shows the 
greater dependence of surface ten- 
sion on the concentration at 20 and 
80° C. Nearly identical values were 
obtained with Gardinol WA and 
Igepon A at 20°C. At 80 


centration factor was less pronounced 


the con- 


in the lower concentrations than it 
was in the cold. At a concentration 
of 1 gram per liter the surface ten- 
sions of all 3 products are practically 
identical at 20 and 80°. The dif- 
ference of about 10 dynes per cm. 
(determined with a Traube stalagmo- 
meter), between 20 and 80° corres- 
ponds to the change in the surface 
tension of pure water. The greatest 
decrease of the surface tension is 
brought about at relatively low con- 
centrations and further additions pro- 
duce no great changes. Equally con- 
centrated solutions of the commercial 
products contain considerably smaller 
amounts of the surface-tension active 
ingredients than did the purified 
products. The addition of electrolytes 
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to the active substances tested yielded, 
particularly at higher temperatures. 
an extraordinary decrease of surface 
tension. W. Weltzien and H. Ottens- 
meyer. Monatsh. Seide Kunstseide 40, 
504-7. 

-_———— © 
Silicate Detergents 


solutions owe their 





Silicate 
detergent action in part to their alka- 
linity, but more often their distinc- 
tive properties are a function of the 
silica they contain. Silica imparts 
effects different from that of other 
anions. Differences between the sol- 
uble silicates are functions of the 
alkali-silica ratio. Various advan- 
tages of silicates over other alkaline 
cleansers are indicated. James G. 
Vail. Ind. Eng. Chem. 28, 294-9 
(1936). 

ce pene 
Liquid Shampoo 

The composition of a liquid 
shampoo from Germany is given as 
follows: 

Parts by 


Weight 
COGORUEN OIE cs sic.:c-b.cte ase $1.5 
MRC E ON oresa.b eoaccisarcuieldle ate 15 
Caustic potash, 50° Bé..... 22.5 
MEE x och col etch ace cneeuee 210 
RPRMINIRE rsh c's 6) ies eos ac ianw sheets 22.5 


Heat the coconut oil, add the alkali 
and stir without adding steam. After 
thorough mixing. add the castor oil 
and stir. Add about 40 parts of 
Add fur- 


ther small portions of water to the 


water and mix with steam. 


emulsion which forms, until about 
a third of the total amount of water 
has been added. Continue stirring 
unless the volume of the soap kettle 
increases unduly, when it may be 
necessary to stop the stirring and 
turn off the steam. When saponifica- 
tion is complete make the usual tests 
and any necessary correction. Add 
sugar, the remainder of the water. 
and perfume. Deutsche Parfumerie- 
Ztg. 22, 36-8 (1936). 

—— 
Detect Olive Adulteration 


The adulteration of olive oil 





with 3 per cent of peanut. cotton- 
seed, rape or sunflower oils can be 
detected by examination of the fluor- 
escence produced by irradiation with 
light of 365 mu wave length. B. 
Berisso. Anales farm. bioquim.. Supl. 
6, 89-90, 
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Fatty Acid in Soap 


ETERMINATION of fatty 

acids by ether extraction 
is accurate but time-consuming. It 
is necessary to take precautions to 
avoid loss of volatile acids during 
drying, and oxidation of unsaturated 
fatty acids. The following is a modi- 
fication of the “cake” method which, 
if carefully carried out. is both rapid 
and accurate: 

Weigh a 100-cc. beaker with a 
glass rod. Weigh 3 grams of curd 
soap, toilet soap or soap flakes, or 
5 grams of soap powder, paste or 
liquid soap. Dissolve the sample in 
the beaker in hot water over a small, 
direct flame. After complete solution, 
place on the water bath and add a 
few drops of methyl orange. Acidify 
with 1:1 hydrochloric acid until a 
red color appears, then add a few 
ec. of 1:1 hydrochloric acid in excess. 
With soap powders containing much 
soda ash, stir the sample with cold 
water and decompose by adding 
hydrochloric acid dropwise. Add hot 
water only after the red color with 
methyl orange develops. 

Warm the acidified sample on 
the water bath until the fatty acids 
form a clear layer on the surface 
of the liquid. Add 3-4 grams of 
ceresin, weighed exactly, having a 
melting point of 68-72° C. Continue 
warming until the glass rod is seen 
clearly through the liquid. Place in 
an oven heated to about 70°C. If 
this is carried out toward night. turn 
off the heat and leave in the oven 
over night. If necessary to complete 
the analysis at once. remove the 
sample from the oven after a few 
minutes and cool in running water. 
Remove the solidified cake carefully 
with the glass rod, wash it with cold 
water and suspend the cake by plac- 
ing the rod across the top of another 
beaker. Wash the original beaker 
a few times with cold water and 
turn it upside down to drain. Wipe 
the outside of the beaker dry and 
suspend the cake in it by placing 
the rod across the top of the beaker. 
Place in a drying oven to evaporate 
off the remaining water. let cool in 


SOAP 


a desiccator and weigh. If the tem- 
perature of the drying oven is 50- 
60° C., the water evaporates quickly 
but the cake does not melt. At this 
temperature fatty acids are neither 
volatilized nor oxidized. 

In the preparation of paste 
soaps it is customary to prepare the 
soap stock in the course of the work- 
ing day and then let it stand covered 
over night. If a sample is removed 
before covering, treated as described 
and left in the oven over night, the 
fatty acid analysis can be finished 
by washing and drying in the morn- 
ing. Ten minutes at night and ten 
minutes in the morning are all that 
are required. A comparison of results 
by the ether extraction method and 
the modified cake method is as fol- 


lows: 
Ether Cake 
method method 
Per Cent Per Cent 
Curd soap ..... 64.13 63.99 
Soap stock ..... 79.00 79.02 
Paste soap ..... 42.02 11.84 
Soap powder ... 19.89 19.72 


The method can be applied 
to soaps filled with waterglass but 
it is then advisable to melt the fatty 
acid cake once more. The method is 
inapplicable to soap containing ma- 
terial insoluble in acid, such as 
potato starch or cellulose, as these 
would mix in with the fatty acid 
cake. G. Knigge. 


Fettindustrie 22, 46-7 (1936). 
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Bottle Color in Rancidity 

Samples of the same oil were 
placed in four well cleaned glass 
bottles colored green, blue. brown 
and white. After standing 6 weeks 
at room temperature in indirect light. 
each of the 4 samples was tasted as 
a test of rancidity development. The 
sample in the green bottle tasted 
worst, that in the blue bottle next, 
while those in the brown and _ the 
white bottles were fair. After a fur- 
ther 6 weeks the same results were 
merely intensified. The white bottle 
was considered to be the most satis- 
factory. Seifensider-Ztg. 63, 118 
(1936). 


65 





Continuous Soap Equipment 
An apparatus accomplishes 
the continuous mixing of fatty oils 
and an alkali at high speed in care- 
fully proportioned quantities and 
separates the soap and neutral oil at 
a suitable temperature. Sharples 


Specialty Co. French Patent No. 


787,555. 
° 
Shampoo Powders 
The ingredients may be added 
to the soap mixture before it is sent 
to the cooling press, according to 


the following formulas: 


1. Soap from the kettle....... 75 
Protein or gall soap........ 3 
OE er errr ee 12 
Sedium bicarbonate ........ 10 


RO A ee rer eee re 60 
Sodium lauryl sulfate...... 10 
Sodium bicarbonate ........ 20 
A eae eae re 10 


Sodium sesquicarbonate is a com- 
pound intermediate in character be- 
tween sodium carbonate and sodium 
bicarbonate. It may be used in large 
proportions, as 40 per cent soap, 
50 per cent of sodium sesquicar- 
bonate, and 10 per cent of borax. 
Manufacturing Chemist 7, 69 (1936). 


¢ 


Soap Sweating 

While the nature of the sweat- 
ing of soap has not been explained 
satisfactorily, conditions under which 
it occurs are being studied. Sweating 
took place in soaps which had been 
kept in air-tight vessels, the air of 
which had previously been more or 
less dried over sulfuric acid. It also 
occurred in the case of a freshly cut 
piece of settled soap kept in a desic- 
cator over water, even when the 
weight of the sweated soap was less 
than the initial weight of the soap 
taken. N. G. Chatterji. /ndian Soap 
J. 2, 166-7 (1936). 

+ i 

Glycol Washing Agents 

Products having washing, 
foaming and dispersing properties 
are prepared by treating glycols hav- 
ing at least 6 carbon atoms with 
hydrogen halide, converting one of 
the ester groups so formed into a 
sulfonic group and oxidizing, then 


causing the other ester group to react 
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with ammonia or primary or second- 
ary amines. For example, 1.6-hex- 
anediol or ricinoleic alcohol is esteri- 
fied with hydrochloric acid, treated 
with diethyl amine and the resulting 
amino-alcohol converted into the sul- 
furic ester. Deutsche Hydrierwerke 
\.-G. British Patent No. 435.290. 
. 
Modified Soaps 
Washing 


modified in chemical structure by 


agents are soaps 


containing at least 1 atom of nitrogen 
between the carboxylic group and the 
aliphatic radical. To these are added 
such compounds as boric, citric, tar- 
taric or oxalic acid or sodium bisul- 
fite. I. G. Farbenind. A.-G. French 
Patent No. 787.819. 


° 


Hand Cleaner 

A composition for cleaning the 
hands contains a mixture of calcined 
soda, soft soap, turpentine and water. 
This is heated to a temperature below 
the boiling point, mixed with sawdust, 
cooled, dried and mixed with pumice 
powder. Roman Kormann. Austrian 
Patent No. 143,657. 

+ 

Preventing Rancidity 

Oils, fats, waxes or their mix- 
tures and products such as soaps are 
prevented from becoming rancid by 
the addition of up to 3 per cent of 
aliphatic high-molecular halogenated 
hydrocarbons, such as chlorinated or 
brominated paraffins. Isser Davidsohn 
and Robert Strauss. German Patent 
No. 619,928. 

r 

Free Alkali in Soap 

The solubility of sodium or 
potassium soaps in propyl alcohol- 
elycol mixtures suggests the use of 
such mixtures as solvents for acidi- 
metric titrations of soaps. The indi- 
cator error (the amount of standard 
alkali required to produce a red color 
to phenolphthalein), increased con- 
tinuously with the glycol content of 
glycol-water and glycol-propyl alco- 
hol mixtures. Additions of small 
amounts of water had a minor effect 
on the indicator error of propyl alco- 
Addition of 


sodium acetate or potassium palmi- 


hol-glycol mixtures. 
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tate to the solvent mixtures always 


markedly decreased the  indicato: 
error. By applying the proper cor- 
rections, it was possible accurately 
and easily to titrate known amounts 
of potassium hydroxide in artificially 
prepared mixtures of potassium hy- 
droxide and potassium palmitate or 
stearate. 

Total carbonate and caustic 
alkalinity in soap can be determined 
by dissolving the soap sample in 
alcohol, adding an excess of standard 
acid, boiling to expel carbon dioxide 
and cooling before titrating with 
standard alkali. It is possible to es- 
tablish the error involved in attempt- 
ing to titrate the free sodium hy- 
droxide in soaps containing sodium 
carbonate. with a mixture of 80 cc. 
of propyl alcohol and 15 ce. of 
glycol as a solvent. After the values 
for such corrections are determined, 
it is possible accurately to estimate 
the free caustic in soap containing 
small amounts of sodium carbonate. 
W. Poethke. Fettchem. Umschau 42, 
180-2, 197-201. 

er ee 
Textile Washing Agent 

Cleansing agents contain car- 
bonate and phosphate in such 
amounts that the phosphate is at 
least half and may be more than the 
carbonate. A mixture of 45 parts of 
soap, 10 parts of sodium borate, 30 
of sodium pyrophosphate and 15 of 
soda ash, is used for washing textiles. 
Henkel & Cie. G.m.b.H. British Pat- 
ent No. 435,317. 

Pee eee 
Washing Compound 

Bleaching and washing com- 
positions consisting of mixtures 
which give an alkaline reaction, con- 
taining a per compound and a salt 
of pyro- or metaphosphoric acid are 
stabilized by the addition of mag- 
nesium silicate added in the ready- 
formed state. Henkel & Cie G.m.b.H. 
British Patent No. 435.861. 

a ae 


Fats and Fat Products 


A new volume written in 
German by Julius Springer, Berlin, 
and entitled “Chemistry and Tech- 
nology of Fats and Fat Products” is 


the first of a five-volume set on this 
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See 
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subject. The price of Vol. I is 93 
RM in paper or 97 RM in cloth bind- 
ing. The subscription price for the 
complete set is 330 RM in paper and 
350 RM in cloth binding. Upon pub- 
lication of the final volume the price 
of the complete set will be increased 
to 420 RM in paper and 440 RM in 
cloth. 








Alkali salts of metaphosphoric 
acid or mixtures of these salts with 
alkali pyrophosphates or other al- 
kalies such as soda ash, are added to 
soaps in an amount such that the 
hydrogenion concentration of the 
product is not above pH 8.5. Chem. 
Fabrik Joh. A. Benckiser G.m.b.H. 
French Patent No. 786,332. 

. 








Shaving Creams 


PERMACETI and lanolin 
have frequently been used 
as superfatting agents for shaving 
soaps. There are objections to both 
of these, as spermaceti shows a strong 
tendency to become rancid and lano- 
line inhibits foaming power, says a 
report from Germany. It is suggested 
that from 0.25 to 0.5 per cent of 
mineral oil or fat be used, which will 
have little effect on foaming action 
if limited to these small amounts. 
For preparation of a full 
lathering cream, olive oil, peanut oil, 
sesame oil, bleached palm oil, coco- 
nut oil, or the fatty acids from these 
may be used, as well as stearin. To 
get the mother-of-pearl sheen, a fine 
grade of lard is suitable. With a 
very low fatty acid content, part of 
the caustic potash may be replaced 
by caustic soda for saponification. 
Ammonia is very little used because 
the odor of ammonia frequently re- 
turns after the product has been 
stored for a time. Ammonia also 
tends to make the cream yellow. The 


following is a good general formula: 


Parts 
SO NE PCO eae a Oe 25 
Coconut oil fatty acids...... 8 
Caustic potash, 50° Be....... 15 
NMMRIRIEA sg rates care rts ere 50 
ECM NG 8 45.525 igs eh ec a 4 
| OU ae ner eer ee 2 


Melt the fats together, except 
for the 2 parts of stearin, by heating 
to 70-80° C. Mix the caustic potash, 
water and glycerine and heat to about 
the same temperature. Add the warm 
fat mixture in a slow stream with 
stirring, to the alkali. Let the cream 
cool slowly, after saponification is 
complete, still stirring continuously. 
Heat up the 2 parts of stearin and 
stir into the cooled mass. If lumps 
should form, warm the cream in a 
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drying oven with constant stirring. 
After the stearin has been taken up, 
and well worked through the mass. 
cover and let stand over night in a 
cool room. The next morning mix 
the cream again and add perfume. 
The perfume should consist of essen- 
tial oils that will be non irritating to 
the skin. Perfume is added dissolved 
in a small amount of alcohol. The 
alcohol aids in dispersing the per- 
fume and also gives the cream more 
sheen. Let stand a day after adding 
the alcohol and perfume. Transfer 
to glazed stoneware and keep in this 
for 8-10 days, mixing at least once 
every day. The cream becomes softer 
with this treatment. After several 
days in a cool room, transfer to 
tubes or jars. If after 10 days, the 
cream is still too hard, warm it 
slightly and stir in a dilute solution 
of potash. Such addition must be 
made with great care, as it is easy 
to make the cream too soft. Other 
formulas which may be used in the 


same way, are as follows: 


Parts 
URCMRI RIN Oc fo ira ae lary ad arerenetd 30 
ROSNY GIN oc tonte aa eee 10 
COCONUT OE a cee dncca cos as 14 
Caustic potash, 38° Be....... 28 
WRatGie- oo a rue ew eile wares 20 
REEUCORIIO ~ «ore era oid. cio & Mien nies 12 
SEGRIIN dc eco cere ere r as. orees 5 
Parts 
SIGOUINS oo cc cuseds di beeen 60 
COCOMBEOMD «Sass Seccns ect 11 
Caustic potash, 50° Be....... 17 
WRAUGW 5 -arele-are claliy ei dlcwawmastere 30 
CeauINO cco dentcc hn deoe ne. 10 
Turkey red oil, 100 per cent.. 2 
An example of nonfoaming 
cream is as follows: ™ 
Parts 
SEAN a oan ee Sa sere as 75 
NW SSRIINEE oda e-dcarerarsreWiice otis 13 
Triethanolamine ............ 2 
PROPER 5 Lid) re bie crane he nee 2 
WEG 2 ciate awe sc enteasioeres 195 
PAIPGNON 3 3 2 iia Nels ae escalators 6 
SOAP 


The stearin and vaseline are melted 
together at 70°C. and stirred into 
the mixture of triethanolamine, water 
and borax which has been warmed to 
60° C. The temperature of the liquid 
must be kept down in order to avoid 
decomposition of the triethanolamine. 
The mass is mixed and just before it 
becomes cold, the alcohol and _per- 
fume are stirred in. When cold, it 
can be transferred immediately to 
tubes. This cream is especially suit- 
able for persons with dry, nonoily 
skins. 

Compositions which can be 
recommended as perfumes are: 

Lavender 

75 parts of lavender 

75 parts of geranium oil 

75 parts of oil of spike 

2 parts of cumarin 

2 parts of sandalwood oil 


100 parts of bergamot oil 
25 parts of oil of lemon 


Rose 
100 parts of pelargol 
25 parts of diphenyloxide 1:1 
10 parts of vanillin 
75 parts of geraniol 
20 parts of terpineol 
Phantasy 
150 parts of lavender oil 
450 parts of orange-peel oil 
750 parts of bergamot oil 
150 parts of oil of lemon 
30 parts of benzaldehyde 


Almond 
100 parts of Peru balsam 
125 parts of heliotropin 
50 parts of tincture of musk 
15 parts of vanillin 
10 parts of almond oil 
5 parts of neroli, synthetic 


Allgemeine Oel- und Fett-Zig. 33, 
18-21 (1936). 


a 


Fatty Sulfate Canada Patent 

Soap-like materials are manu- 
factured by the combined steps of 
converting the carboxyl groups of a 
fatty material to primary alcohol 
groups and then sulfating the result- 
ing alcohols. American  Hyalsol 
Corp. Canadian Patent No. 356,113. 


— 


Polish Composition 

A cleaning and polishing com- 
position contains | part of beeswax, 
2.3 parts of paraflin, 6 of turpentine 
oil, 5 of sawdust, 10 of sand, 0.5 of 
yellow ochre and 0.02 of vinegar. 
Alfred Herrmann. French Patent No. 


787.723. 
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NEW and USED 
HoucHiIn Soap MACHINERY 




















Perfection Crutcher Cross Horizontal Crutcher 
Section View Plunger 
Type Valve 


Perfection Crutcher 
Sliding Gate Valve 





Empire State Standard Automatic Power Automatic Power Cutting 
Press Soap Frame Slabber Table 





Ideal Amalgamat 4-Roll Mill Spur Gear 10” Screw Plodder 
sie iconmaiel Mills built with 3 to 12 Chilled Plodders furnished with 24” 
Iron or Granite Rolls to 12” screws 


Write Us For Information Regarding MILL-LESS Method for Making Toilet Soap 


HOUCHIN MACHINERY CO... Ine. 


FORMERLY HOUCHIN-AIKEN CO., INC. 


HAWTHORNE, NEW JERSEY 
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Products and Processes 


Anti-lime Soaps 

Modified soap compounds in 
which at least 1 atom of nitrogen, 
oxygen or sulfur is situated between 
the aliphatic radical and the carboxy] 
group. are used alone or with other 
substances such as ordinary soaps, 
inorganic salts, albuminous materials, 
vegetable gums, starch, fats, waxes, 
glycerol, tar or nicotine, instead of 
soaps. These preparations have a 
high stability toward the action of 
lime. I. G. Farbenind. A.-G. French 
Patent No. 787.785. 


¢ 


Phosphoric Fat Preservative 

Substantially dry fats or fatty 
materials are treated to retard oxida- 
tion and the consequent undesirable 
changes in color, odor and _ flavor. 
with a composition of phosphoric 
acid or its acid-reacting derivatives. 
in such a quantity that the combined 
phosphoric anhydride is equivalent 
to less than 0.01 per cent of phos- 
phoric acid in the fatty material. 
Procter & Gamble Company of 
Canada, Ltd. Canadian Patent No. 
356.296. 


a ee 


Soap from Hydrocarbons 

A wetting agent is obtained 
from hydrocarbons as follows: A 
middle oil produced by the hydro- 
genation of lignite is oxidized in the 
presence of manganese stearate and 
the carbonyl value reduced to 8 by 
hydrogenation in the presence of a 
cobalt catalyst. The product is dis- 
solved in benzene, treated with chloro- 
sulfonic acid in ether, and neutralized 
with an aqueous solution of soda ash; 
the benzene solution is separated and 
the soap solution extracted with 
benzine. I. G. Farbenindustrie A.-G. 
British Patent No. 435.385. 


¢ - 


Laurie Acid from Petroleum 
For soap making. coconut oil 
is essential. No other type of vege- 
table oil except this and the closely 
related oils of other palms. contain 
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the requisite content of capric, lauric, 
and myristic fatty acids. These acids 
of 10-  12- and 14-carbon chains 
are essentials for quick lathering, 
and satisfactory performance of the 
soap. Hence it is not merely the 
preference of the soap maker that 
includes coconut-oil fatty acids in 
practically every formula. 

Organic chemists suggest that 
they can make equivalent fatty acids 
by controlled oxidation of the cor- 
petroleum. In fact they say that 
responding hydrocarbons as found in 
mixtures of hydrocarbons from C, to 
C,, or from C,, to C,, can be so 
prepared as a group as to be prac- 
tically equivalent to the coconut-oil 
fatty acids as far as the soap makers’ 
requirements are concerned. Experi- 
mention in this field has not gone 
far enough to give general conviction. 
But there is no doubt as to the chemi- 
cal possibility, almost the chemical 
probability, of such substitution. 
Many industries of the United States 
will be interested. Certainly it will 
be a tremendous chemical engineer- 
ing achievement if one can take prod- 
ucts of petroleum, and corn and cot- 
tonseed oils and produce for the soap 
maker, fatty acids just as satisfactory 
as those from the much less abundant 
coconut oil. An element of domestic 
security would thus be achieved. And 
possibly a tremendously enlarged 
outlet for corn and cottonseed oils 
might also be effected, to the benefit 
of our own agriculture. Editorial. 
Chem. & Met. Engineering 42, 651 


(1935). 


Hardened Cotton Oil 

Hardened cottonseed oil hav- 
ing an iodine number of 0.53 and 
melting at about 61° C. was obtained 
from refined oil. Mixed fatty acids 
were separated from the hardened 
oil and analyzed. The composition 
was found to be: A minute amount 
of myristic acid, about 17 per cent 
palmitic, 76 per cent stearic and 7 
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per cent arachidic acids. Sei-ichi 
Ueno and Masayoshi Iwai. J. Soc. 
Chem. Ind., Japan 38, Suppl. binding 
602-3. 


=e 


Sulfonated Washing Agents 

Washing and emulsifying agents 
are obtained from unsaturated mono- 
hydric aliphatic alcohols containing 
at least 10 carbon atoms by partly 
esterifying with sulfuric acid or other 
sulfonating agent, and completing 
the esterification with phosphoric acid 
or a derivative such as phosphorus 
pentoxide. The products are finally 
neutralized. I. G. Farbenind. A.-G. 
German Patent No. 622.296. 

2 

Foaming Cleanser 

Cleansing agents are obtained 
by sulfonating 8-glyceryl alkyl ethers 
in which the alkyl group contains 
13-20 carbon atoms. For example. 
cetyl-B-glyceryl ether is treated with 
sodium pyrosulfate and pyridine. The 
product foams strongly in solution 
and cleanses greasy woolens. Imperial 
Chem. Ind., Ltd., Alfred W. Baldwin, 
Hugh M. Bunbury and Isidor M. 
Heilbron. British Patent No. 436,209, 


+ 


Disinfectant Cleaner 

A disinfectant cleaner and de- 
odorant embodies a mixture of melted 
rosin, oleic acid, sodium hydroxide 
solution, trisodium phosphate, water. 
pine oil, and a solution of coconut 
oil, glycerine and water. Frank P. 
Lalonde. Canadian Patent No. 356.- 
218. 

¢ 

Clarifying Fats 

Clear odorless fats are ob- 
tained by treating fatty materials with 
ethylene chloride and driving off the 
latter by steam in the presence of 
water and an adsorbent such as full- 
ers earth. Harburger Oclwerke 
Brinckman & Mergell. German Pat- 
ent No. 617.520. 


Stabilizing Fats 

Fats, oils or their mixtures, 
are rendered stable by adding 1-5 
per cent of crude cottonseed oil to 
the product. Swift and Co. German 
Patent No. 618.836. 


69 











Clean up 





70 





























.... those low grade oils! 


W ITH present prices for prime oils and fats, it is real economy 
to ‘‘clean up” low grade oils, fats, and greases for the soap 
kettle... . 


NUCHAR in combination with fullers earth or bleaching clay 
does a complete “‘clean up” job,—because it has enormous ad- 
sorption powers for color, odor, and other impurities. 


—The Better Activated Carbon 


1. Will lighten and brighten the color of dark oils, fats and 


greases. 
?, Will remove “off”? odors, and correct rancid characteristics. 


3. Will permit the use of lower grade fat or oil for the same soap. 
Let us tell you more about NUCHAR 
gy RE 


INDUSTRIAL CHEMICAL SALES CO., Inc. 


205 W. Wacker Drive 230 Park Ave. 
Chicago New York 
418 Schofield Building 
Cleveland 


ee 


We are also the manufacturers of INDUSOIL, the standardized 
blend of fatty acids, which has gained wide use as a substitute 


for red oil. 
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New Equipment 





ib YOU want additional 
-information on any of the 
items described below or if you want 
any of the bulletins, catalogs. etc.. 
write to the MacNair-Dorland Co., 
Inc.. 254 West 31st St., New York, 


mentioning the number of the item. 


211—Filter Press 

D. R. Sperry & Co., Batavia, 
Ill.. are marketing a new filter press 
model of especial interest to the soap 
industry. equipped with plates which 
are resistant to soap lye. A special 
“Ni-Resist” metal has been developed 
by Sperry which resists the attacks of 
corrosion and thus cuts down replace- 


ment costs. 


Pe, eee 


212—Electric Kettles 

Patterson Foundry & Machine 
Co.. East Liverpool, Ohio, has just 
placed on the market a new line of 
electrically-heated process kettles for 
general manufacturing, soap, wax and 
disinfectant processing and oil treat- 
ing. These kettles can be supplied in 
stainless steel, alumium, plain steel 
and other materials, equipped with 
stirrers of any type. They are sup- 
plied with automatic control in 100, 
250. 500 and 1.000 gallon capacity. 


—_-— ¢@ 


213—Vertical Welder 


Harnischfeger Corp., Milwau- 





kee, is introducing a new 75 ampere 
vertical welder whose most important 
characteristic is said to be its ex- 
tremely stable high speed arc. The 
unit is capable of handling work as 
light as 24 gauge. It is furnished 
with stationary or wheel truck mount- 
ings or with lifting ball. 


—— ee 


214—Remote Valve Control 
Foxboro Co., Foxboro. Mass.. 

announces a new remote hand con- 

With this de- 


vice the operator can set a valve as 


trol for valve setting. 


much as several hundred feet away, 
using readings from his recording 
instruments to guide him in making 


the correct adjustments. 
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216—Insecticidal Clays 
United Clay Mines 
Trenton, N. J.. has issued a folder 


Corp.. 


describing the properties of _ its 
“Bancroft” clays for use as diluents 
in agricultural insecticides in combi- 
nation with derris. cube or pyrethrum. 
Copies of the bulletin are available 
as well as samples of the products 


offered. 

ee 
Stein Forms Own Concern 
Stein. 
Stein - Brill 


Corp.. New York, used machinery, 


Jerome D. formerly 


secretary-treasurer of 


has resigned to organize the Stein 
Equipment Corp., 426 Broome St.. 
New York. Both offices and ware- 


house will be located at that address. 


Used machinery will be available for 


concerns in the soap, cosmetic, phar- 
maceutical. drug and allied lines. 
Mr. Stein has been engaged in the 
used machinery business for the past 
fifteen years. F. J. Stein, also for- 
merly with Stein-Brill, will be asso- 
ciated with his brother in the new 


organization. 


Publications 





217—Gum Booklet 

Innis Speiden & Co., New 
York, has just issued a 24-page book- 
let giving information about the 
origin, properties and uses of gum 
arabic, gum karaya, gum tragacanth 
and locust bean gum. Copies of the 


booklet are available. 


a 


218—Bottling House Organ 

U. S. Bottlers Machinery Co.. 
Chicago. has recently revived its 
house organ, discontinued about four 
years ago, under the title Bottling & 
Packaging Engineer. Its purpose will 
be to advance constructive ideas on 
every phase of bottling and packag- 
ing of liquid and semi-liquid prod- 
ucts. Individuals desiring to have 


SOAP 


their names: placed on the permanent 


mailing list should communicate 
with U. S. Bottlers Machinery Co. 
direct at 4021 N. Rockwell St. 
Chicago. mentioning the name of 
Soap. 
° 

219—Metso Bulletin 

Philadelphia Quartz Co., 
Philadelphia, has just issued a folder 
on “Metso 22” its new metasilicate 
cleaner. Instructions are given for 
its use in various cleaning problems. 
Copies of the folder are available. 


SS ee 


220—Oil Price Chart 

A. E. Staley Mfg. Co., Deca- 
tur. Ill., corn and bean oil, has issued 
a graph showing the range of prices 
for crude corn, cottonseed and soy- 
bean oils over a 16-year period. 
Copies available. 

ee, ee 

221—Stock Spray Test 

R. J. Prentiss & Co.. New 
York, have recently issued an eight- 
page bulletin detailing findings re- 
sulting from an_ investigation of 
methods of comparative evaluation of 
In the Prentiss study 
stock 


sprays were submitted to a series of 


stock sprays. 


eight nationally advertised 


tests. In the light of the work done 
a method is suggested for possible 
use as a standard technique in evalu- 
ating products of this type. Copies 
of the bulletin are available to read- 
ers of Soap. 
ee 

Form Relaco Rosin Co. 

A new naval stores concern 
has recently been formed in Jack- 
sonville, Fla.. under the name of 
Relaco Rosin Products Co. by the 
merger of Lewis Trading Co., naval 
stores, and R. L. Alexander Co.., 
John D. Lewis heads the 


new concern, with R. L. Alexander 


rosin oils. 


and H. W. Roenitz as vice-presidents. 
E. G. Laird is secretary and Robert 
F. Colyer treasurer. 
Bee) ees 
C-P-P Story in “Fortune” 
The story of the 


Palmolive-Peet Company, its history 


Colgate- 


and development, is published in the 
April issue of “Fortune,” the monthly 


publication. 
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PRODUCING THE PERFECT CHIP 
FOR ALL SOAP MAKING NEEDS 


* The New Proctor Chip Soap System produces the 
thinnest of chips .. . chips perfectly formed in long rib- 
bons, evenly thin from edge to edge, uniformly dried free 
from hard overdried particles or underdried spots. These 
chips make cleaner, whiter,. quicker-dissolving laundry 
flakes. They make smooth-surfaced, clear-colored toilet 
cakes. They give quicker, better milling and plodding. 
They give quicker, easier grinding into powdered soaps 
... with less loss in dust. New high speed chilling roll. . . 
spray-cooled, pump-drained, precision-ground, smooth-sur- 
faced. New drying machine . . . with revolutionary im- 
provements in principal details of design . . . more effi- 
cient, more economical, cleaner in operation. Write for 
your copy of our new descriptive Bulletin No. 72. 


PROCTOR & SCHWARTZ, INC. 
© SEVENTH ST. & TABOR ROAD PHILADELPHIA ° 




















@ New Type Proctor Chip Soap System producing extremely 
thin chips of textile soap in new plant of Original Bradford 
Soap Co., River Point, R 











Breaking into 


the English market 


The United Kingdom and the 
British Empire offer profitable 
fields for sales expansion. Many 
well-known American manufactur- 
ers are concentrating on this mar- 
ket. If you are interested why 
not become a subscriber to the 
“Soap, Perfumery and Cosmetics 
Trade Review”—the only British 
trade paper produced exclusively 
for manufacturers of soaps and 
cosmetics. 


Soap 


The “S. P. C.” is more than a 
trade paper—it provides a thor- 
ough marketing service for its sub- 
scribers. It will give you help in 
finding the right manufacturer to 
produce your goods—it will put 
you in touch with selling agents 
and advertising agents. It will 
collect and forward information 
and render other useful services 
entirely without charge. A year’s 
subscription costs you only $3.00 
(or $5.00 for 2 years). Why not 
send in your subscription now for 
two years? Send us your check 
or international money order. 


Perfumery 


Incorporating 
The Soap Trade Review 


and Cosmetics 





102-5 Shoe Lane, London, E.C. 4 
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TRADE REVIEW 








No Alkali-Free Soap 

A discussion of “alkali-free” 
soap gives varying opinions as to 
what is the proper definition. One 
opinion is that soap which gives an 
alkaline reaction to phenolphthalein 
in aqueous solution cannot be called 
alkali-free, although normal “neu- 
tral” soap will always give such a 
reaction due to hydrolysis. One defi- 
nition of alkali-free soap is that 
which does not give an alkaline re- 
action when dissolved in alcohol. 
G. K. 


containing an alkali metal cannot be 
called alkali-free. According to him, 


maintains that any product 


no soap made with sodium or potas- 
sium falls in this class. His defini- 
tion of an alkali-free soap is one 
made with a mild organic base. Re- 
action in aqueous solution is not 
the deciding factor. G. Knigge. 
Seifensieder-Ztg. 63, 116-8 (1936). 
¢ 

Sulfuric Ester Cleansers 

Sulfuric esters having cleans- 
ing. foaming and emulsifying prop- 
erties are prepared by treating with 
an addition product of sulfur trioxide 
and a tertiary amine, the aliphatic 
hydroxysulfides obtained by causing 
alkyl mercaptans having 10-30 carbon 
atoms to react with halohydrins. Im- 
perial Chemical Industries Ltd. Brit- 
ish Patent No, 435,039. 

-¢ 

Grading Sulfonated Oils 

The present confusion in the 
trade in grading sulfonated oils can 
only be removed by the adoption of 
a systematic method of grading. The 
present system corresponds roughly 
to, but is always above, the actual 
per cent of fatty matter in the sample. 
Probably the method sponsored by 
the Bureau of Standards in which 
grading is identical with percentage 
of total active ingredients, is the most 
desirable. One difficulty of introduc- 
ing this is that the trade has not been 
accustomed to a definite standard. 
Also the method reclassifies the staple 
grades. A system recommended for 
the present, which retains the current 
numerical grading of staples, is as 
follows: The basis for grading sul- 
fonated (sulfated) oils shall be the 
active ingredients. This is the sum 
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of total fatty matter and organically 
combined SO,, calculated as NaSQ,. 
This shall bear a fixed ratio to the 
grade, according to the table below, 
and shall be reported as “—per cent 
grade, sulfonated oil, Am. Assoc. of 
Textile Chemists & Colorists Method”. 
Active Ingredients in Various Grades 
of Sulfonated Oils 


Active 
Ingredients, 


Grade Per Cent 
SUN 5 srd.oin oieiold aca aise Ws 17 
i Se ae wih eg eee ae 
| eee OS 
I oxi sin Shae Se Gaal Re 
50... see ean re, 
OL ee re era |. 
i | aoe coe ee: 
DS ea ere 61 
(|| ae eT 
GI Ge OE Pace ee et | 
PO oo cigha: alot eeclietn accor 76 
Figures in italics represent basic 


grades or staples from which the 


others have been calculated. Ralph 
Hart. Am. Dyestuff Reporter 25, 
P122-5 (1936). 





TEXTILE SOAPS 


The requirements of textile 
soaps and a comparison with 
other detergent and wetting 
materials used by the textile 
industry,—a study of soaps, 
fatty alcohol derivatives, oils, 
and specialties, will be cov- 
ered by Margaret J. Hausman 
in an early issue of SOAP. 











Dispersing Agent 

Wetting and dispersing agents 
are unsaponifiable organic com- 
pounds which besides 2 free hydroxy 
groups, contain at least 1 aliphatic 
or cycloaliphatic radical of high 
molecular weight joined to the radical 
containing the hydroxy groups by a 
chain of oxygen or sulfur. An ex- 
ample is the monooctyl ether of gly- 
cerol or diglycerol. Henkel & Cie. 


G.m.b.H. French Patent No. 788.663. 


Osa 





Stabilizing Fat Odor 

Fatty materials are treated to 
stabilize odor and flavor by mixing 
with inert absorbent powdered mate- 
rial and an acid having antioxidant 
properties toward fat. This treatment 
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is subsequent to any of the usual 
bleaching treatments that may be re- 
quired for decolorizing the fat. The 
major portion of the absorbent pow- 
der is later removed. Procter & 
Gamble Company of Canada, Ltd. 
Canadian Patent No. 355,658. 


Onin 


Solubility of Fatty Sulfates 
The calcium salts of the fatty 


alcohol sulfates have been deter- 


mined to have the following solu- 


bilities: 
No. Solubility 
Carbon in grams 
Atoms per 100 cc 
Calcium octyl sulfate... 8 Over 40 


25-30 
300-400 
30-40 


Calcium decyl sulfate .. 10 
Calcium lauryl sulfate. 12 
Calcium myristyl sulfate 14 
Calcium cetyl sulfate... 16 Below5 
Calcium steary] sulfate. 18 Below5 
It is not considered that these alkyl 
sulfates are in true solution, but that 
they form colloidal sols which do not 
separate on standing. (Editor’s Note: 
The temperature for these solubilities 
is not given. Presumably room tem- 
perature is implied.) A. F. Kertess. 
IT. Soc. Dyers & Colourists 52, 42-5 
(1936). 
-¢ 

Lecithin Emulsions 

Stable aqueous emulsions of 
vegetable lecithin and oil are obtain- 
ed by heating fresh soybean residues 
which have been bleached by some 
agent such as hydrogen peroxide, and 
adding while still hot a solution of 
water glass. The product is useful 
as an addition in making soap and 
in the leather and textile industry. 
Noblee und Thérl G.m.b.H. 
Patent No. 788.632. 

———— @ 


French 


A cleaning composition is 
made by mixing together oil of tur- 
pentine, sulfooleate, cyclohexanol, 
ammonium hydroxide, amyl acetate, 
magnesium oxide and water. Paul 
Antenen and Arnold Brunner. Swiss 
Patent No. 175,610. 
-¢ 
Wetting, washing and emulsi- 
fying agents are made by converting 
to their sulfuric esters the aliphatic 
hydroxy sulfides obtained by causing 
alkyl mercaptans to react with halo- 
Imperial Chemical Indus- 
French Patent No. 786,- 


hydrins. 
tries, Ltd. 
625. 
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The Importance of Stability 


With the introduction of Deo- 
Base to the insecticide industry, 
L. Sonneborn Sons, Inc., pioneered 
the adoption of hydrocarbon dis- 
tillates refined to complete free- i 
dom from kerosene odor. 

In addition to its odorless char- 
acteristics, Deo-Base possesses 
another equally important prop- 
erty. It automatically maintains . 
its own stability and prolongs the | 
effectiveness of the toxic principles 

-| employed in the manufacture of 
liquid insecticides. 

This additional feature, plus 
the established consumer demand 
for insecticides free from kero- 
sene odor, makes Deo-Base 


THE IDEAL BASE FOR 
LIQUID INSECTICIDES 
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L. SONNEBORN-SONS!" 


Refiners of White Oils and Petrolatums 





Refineries: Petrolia, Pa. and Franklin, Pa. 





New York Los Angeles Chicago 
88 Lexington Avenue 215 West 5th Street 400 W. Madison St. 
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L. Sonneborn Sons, Inc., pioneered 
the adoption of hydrocarbon dis- 
tillates refined to complete free- 
dom from kerosene odor. 

In addition to its odorless char- 
acteristics, Deo-Base possesses 
another equally important prop- 
erty. It automatically maintains 
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~ effectiveness of the toxic principles 
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EXTRACT TROUBLE 


Any extract made by use of a solvent that removes from Pyrethrum flowers an ex- 
cess of organic unsaturates is badly handicapped at the outset. 


Hot process chemical solvents remove from the flowers as high as four times as much 
of these unsaturates as does petroleum distillate. 


And every bit removed by the chemical solvent that petroleum would not remove is 
highly undesirable matter. 


POWCO Brand Basic Pyrethrum Extract made by our exclusive cold process is 100%, 
selective, it contains only what petroleum dissolves from the flowers. 





When you buy POWCO Brand Basic Pyrethrum Extract you are free 
from worries about :— 


(1) Separation and _ sedimentation (4) Non-uniformity as a result of 
due to excessive inert solids. theoretical instead of actual 
standardization. 


(2) Risk of sludge forming in your 
packages and causing staining. (5) Mild toxicity to humans and 
, animals from residual chemical 
solvent. 


(3) Wrong Color. 


(6) Breakdown or odor changes (usually develop- 
ing into rancidity) and precipitation by chemi- 
cal reaction of perfuming ingredients with 

excess organic unsaturates. 


Thus with POWCO Brand Basic Pyrethrum Extract you have what you want :— 
the pyrethrum toxicity in its own natural environment. 


“Killing Power—that’s the thing” 


JOHN POWELL & CO., INC, 


Specialists in Pyrethrum and Rotenone Products 


114 EAST 32nd ST. NEW YORK, N. Y. 
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The FIRST 
STANDARD BRAND 





PYRETHRUM EXTRACT 


Pyrocide 20 is guaranteed to contain 2.0 grams of pyrethrins 
per 100 cc., equivalent to 2.4 per cent pyrethrins. Shipped in 5, 
10, 15, 30 and 53 gallon drums. Warehouse stocks in New York, 


Los Angeles and Minneapolis. 


Free Booklet on Request 


McLAUGHLIN GORMLEY KING COMPANY 


405 Lexington Avenue, New York City ¢ Minneapolis, Minnesota 


PYROCIDE 20 


STANDARDIZED EXTRACT OF PYRETHRUM FLOWERS 
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RALIZE AND COR. 








SECTICIDE SPRAYS 


Sp eertee a, 


3¢ A GALLON 


Every successful manufacturer of liquid insecti- 
gides realizes the importance of making a pleas- 
ant, correctly(scented product. There is no other 

ngle faxctor i in the production and marketing of 
“Se ti helps more to obtain bigger sales 


ts 









*KEREX L'ORIENT Sarees 
® KEREX H 0 lJ 0) WET uae WEP the Felton Chemical Company has 


developed outstanding nettralizers and perfumes 


® K F 4 EX [ H 3 K for the industry. They are highly effectivejtand 
enable you to greatly improve your product at 


practically no extra cost. 
ALSO No. 758 " 
4 


A POWERFUL NEUTRALIZER 


These Felton Products offer maxi- ji 
mum coverage, minimum cost, and - | 
excellent prospects for definite 
sales increases. 


WRITE TO US FOR WORK. 
ING SAMPLES AND PRICES! 



















PRENTOX 


N HOUSEHOLD CONCENTRATE No. 20 


*f .* 
« ae € conomical 


This Derris Concentrate for the manufacture 
of household fly sprays used at a dilution of | to 19, 


gives a quick dramatic knock-down and a final kil! 


far above the standard and practically complete 


ee 


It mixes with kerosene in all proportions and 
the finished spray keeps indefinitely without separ- 


ation, precipitation or loss of toxicity 





R. J. PRENTISS & CO., INC. 


100 GOLD SERECT NEW YORK, ¥; 
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SCIENTIFIC 
PREGISIUN 


makes 


PYREFUME 


The Perfected PYRETHRUM CONCENTRATE 


Leading laboratories in this country and 
abroad confirm the accuracy of the Tattersfield- 
Seil method followed by our laboratories in the 
evaluation of Pyrethrins in Pyrethrum Flowers. 





Not satisfied, however, with merely “calculat- 
ing” the Pyrethrins content of the extract from 
this assay of the flowers, we also test the extract 
itself by an exclusiye process which enables us 
to guarantee a Pyrethrins content of 2 grs. per 
100 cc. in PYREFUME SUPER 20 and 3 gars. 
per 100 cc. in PYREFUME SUPER 30. In 
addition, the toxicity of PYREFUME is tested 
physiologically in our own Peet-Grady chambers. 


As the largest botanical drug firm in the world, 
our vast physical resources and modern labora- . 
; tories enable us to keep abreast of latest devel- 
opments in all phases of the industry. Penick 
products are universally accepted as products 
of unquestioned quality. 


Call on us for technical data on all types of 


insecticides. 
N N . N CO 
= ye <j \ \ 1G SK Sy 
~ DS. RP ENICK, ©O.M' PANY. 
ww WH AAT ain ald gall nase! A Rr beet | a wa Qa A wy \ ~ A A 


132, NASSAU STREET, NEW YORK 
1228 WEST KINZIE STREET, CHICAGO 








> OTM e worRtwo’s LARGEST BOTANICAL ORUG HOUSE < 
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KEROSPRAY 
BOUQUET 
VANILLA 


An ideal odor for deodor- 
ized kerosene sprays de- 
signed for use by dairy and 
food manufacturers. 


KEROSPRAY 
BOUQUET 
iF 


A popular favorite. Un- 
usually high concentration 
of odor. Excellent coverage 
qualities. 


KEROSPRAY 
BOUQUET 
PINE T. F. 


Used whenever a pleasant 
“forestry”? odor is desired. 
One of our “best sellers.” 


HITCH 
YOUR PRODUCT 
TO A STAR... 


.an M M &R star performer. 
chosen for its ability to provide 
maximum effectiveness at mini- 


mum cost. 


Here are but 6 of the many 
outstanding M M & R perfume 
oils designed to put powerful 


sales appeal into your product. 


Perfected after long experimen- 
tation, these M M & R Perfume 
Oils are planned to fill definite 
requirements. Offered in high- 
ly concentrated form they pro- 
vide the increased volume of 
odor that makes possible a 
noticeable lowering in manufac- 
turing costs. The distinctive 
odors of these perfume oils will 
provide the noticeable sales 


appeal your products need. 


Testing Samples Available 


KEROSPRAY 
BOUQUET 
ROSE 


Not a flowery odor, but a 
highly concentrated scent 
that provides exceptional 
coverage. 


KEROSPRAY 
BOUQUET 
HYACINTHE 


A sweet odor of the new 
mown hay type. Well 
concentrated A perfect 
bender. 


KEROSPRAY 
BOUQUET 
«é i fag 


A pleasant odor—and very 
inexpensive. Covers ob- 
noxious smell of petroleum 
solvents completely. 


MAGNUS, MABEE & REYNARD, INC. 





QUALITY ESSENTIAL OILS, BALSAMS, ¢: AROMATIC CHEMICALS, ETC...SINCE 1895 


32 CLIFF STREET NEW YORK, N.Y. 
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PARADOW 


(PURE PARADICHLORBENZENE) 


° > OTHER DOW CHEMICALS 
In company with all Dow products, Paradow owes , . a 
= * ¢ ms - : Coumarin—Methyl Salicylate—Methyl 
its wide acceptance largely to its basically high and Antiinanine Pharm titshies Uhibiieet- 
uniform quality. ants)— Caustic Soda— Carbon Tetrachloride 
i ae _—— me Ethylene Dichloride— Propylene LDichloride— 
Whether used in its original form or processed into Getbadichievhosinens and acar 360 athers. 
products under private brand, Paradow meets the 
most exacting requirements. 
Six carefully graded sizes, each possessing unusually 
free-flowing characteristics, are available to meet 
the individual ideas of production departments. 
Special sizes to order. 
For a superior Paradichlorbenzene, Paradow is an 
obvious first choice. Full information promptly ¥ 
sent upon request. 


THE DOW CHEMICAL COMPANY :- MIDLAND, MICHIGAN 


BRANCH SALES OFFICES: 30 ROCKEFELLER PLAZA, NEW YORK CITY - SECOND AND MADISON STREETS, SAINT LOUIS 
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Me _ /. STANDARDIZED PYRETHRUM 


AND DERRIS PRODUCTS 


PYRETHROL 20 e PYRETHRUM POWDER e DERRIS POWDER 
DERRIS EXTRACT e DERRIS RESINATE e ROTENONE CRYSTALS 























DICHLOROMES NORDA 


For Paradichlor Benzene 


Series A $1.00 





Bouquet A 
Lilac A 
Rose A 
Violet A 
Sweet Pea A 
Gardenia A 


Series B $1.50 





Bouquet B 
Lilac B 
Rose B 
Violet B 
Sweet Pea B 
Gardenia B 


Series C $2.00 





Bouquet C 
Lilac C 
Rose C 
Violet C 
Sweet Pea C 
Gardenia C 


SECTOROMES NORDA 


$.50 |b. 


Sectorome No. 
Sectorome No. 
Sectorome No. 
Sectorome No. 
Sectorome No. 
Sectorome No. 


Chicago Office 
325 W. Huron St. 


Los Angeles Office 
685 Antonia Ave. 





For Fly Sprays 


$1.00 lb. 


NO mr Lh Ww NO = 


St. Paul Of fice 
Pine and E. 3rd St. 


Canadian Office 


119 Adelaide St., W., Toronto 





Sectorome No. 11 
Sectorome No. 22 
Sectorome No. 33 
Sectorome No. 44 
Sectorome No. 55 
Sectorome No. 66 


Norda 


ESSENTIAL 
& CHEMICAL C 


Ott 
©., INC. 


601 West 26th Street, New York City 
LAckawanna 4-4700 


Southern Office 


Candler Annex Bldg., Atlanta, Ga. 
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E.1.DU PONT DE NEMOURS & CO., INC., ORGANIC CHEMICALS DEPARTMENT, WILMINGTON, DEL. 
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Want details 
on these? 


24 and 40 oz. Deodorizing 
Blocks and Containers 

Liquid Soap 

Liquid Soap Dispensers 

Liquid Soap Base 

Floor Scrub Soaps 

Oil Soaps 

Rubless Wax 

Coal Tar Disinfectants 

Pine Disinfectant 

Insecticide 

Moth Cakes 

Moth Crystals 

Moth Spray 

Metal Polish 

Furniture Cream 

Shampoo Base 


Al 
CENSUS 


OF THE 


SENSES 


acclaims 


SCENTINELS 


DEODORIZING 
TABLETS DE LUXE 


NOSE... Your nose will tell you in a moment that here are 
exotic outstanding cakes as far above the average as expensive 
nationally advertised perfumes are superior to the 5 and 10 


variety. 


EYE . . .scentinels catch the eye. Dressed in flower designed 
cellophane to match the delightful odors. Packed 12—4 oz. 
cakes in a distinctive silver-blue tube, 12 tubes to a carton. 


Imprint labels if desired. 


EAR... When you hear the attractive price you will be 
surprised. Because of outstanding appearance and value, Scen- 
tinels are bound to boost your profits. Jobbers are reporting 


sales increases of 100 and 200%. 


OPENED IN A MOMENT BY 
MEANS OF HANDY TAB. 


INSTANTANEOUS... 


YOUR SAMPLES are waiting. Do not miss this opportunity, but write in for them today. 


CLIFTON CHEMICAL CO., INC. 


246 FRONT STREET NEW YORK, N. Y. 
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KEROZONE is Givaudan’s latest de- 
velopment in fly spray deodorants as 
the wholesome charge that one asso- 
ciates with-cfear, clean country air. Re- 


reshing is the word for KEROZONE! 


KEROZONE has excellent covering 
power. From ', ounce to 4 ounce per 
gallon of finished spray is effective when 


ordinary kerosenes are used. For sprays 


G IV 


hiladelphia 
tleans Chicago 








WANNA 


80 FIFTH AVENUE N 


Los Angeles Cincinnati 


San Francisco 
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aving th¢ odorless type o 


distillate ds the ier, as\ littl as 1/16 
ounce to the gallon nished spray\gives 


splendid results. 









/ 
If you'd like os Un fly spray an 


odor that is entirely\new/ and different .\. 
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nfd3rmation t 


and at the same time i 
us for samples a 
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Specialists in doing 
one thing well 





For over a quarter 


century manufacturers of 


TESTED and CERTIFIED 
COAL TAR and PINE OIL 


DISINFECTANTS 


for the wholesale trade 






































a 
BAIRD & McGUIRE, Inc. 
HOLBROOK, MASS. ST. LOUIS, MO. 
New York City and New Jersey Representatives 





EASTERN STATES SUPPLY CO., 127 Troutman Street, Brooklyn, N. Y. 


Phone: EVergreen 8-2498 
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Official Publication, Nat'l. Assn. of Insecticide & Disinfectant Manufacturers 





The Editorial View 


ITH alacrity, the disinfectant industry 

has mobilized to supply the flood-stricken 
areas of New England, Pennsylvania, West Vir- 
ginia, and other localities with needed materials 
to prevent the spread of disease by the filth, 
muck, and decaying animal matter left behind. 
Hair-splitting over the efficacy of disinfectants, 
so common among health officers, has been 
brushed aside in the emergency. Leading health 
officials recommend the use of disinfectants and 
have called upon the industry to supply them 
to flooded areas. By troops, disinfectant ship- 
ments have been escorted to points of use as 
emergency supplies vitally necessary to protect 
the public health. 

The industry is to be commended for the 
speed with which it got its disease-preventing 
materials to the flood areas. Everything else was 
side-tracked to meet the flood emergency. That 
there have been no serious epidemics, that the 
health problem has been handled thus far with 
unusual effectiveness, are due in some part at 
least to the prompt action of disinfectant manu- 
facturers. Their quick mobilization has un- 
doubtedly saved many a human life. 


¢ 


EFORE the recent floods had reached their 

peak, a news release was sent to practically 
every newspaper in the Eastern half of the 
United States urging the plentiful use of disin- 
fectants to ward off disease epidemics, and to 
counteract conditions resulting from the floods. 
The release also stated that disinfectant supplies 
were being shipped to flood areas with all pos- 
sible haste. The information was broadcast by 


the Special Publicity Committee of the National 
Association of Insecticide & Disinfectant Manu- 
facturers. 
ae 

OR our criticism of the recently issued in- 

secticide specification by the Veterans’ Ad- 
ministration, Washington, and the letting of bids, 
we have been taken to task by a well-known 
manufacturer. However, we still believe that 
from a commercial angle, the specification call- 
ing for an 80 per cent kill is impractical and 
cannot be met by any commercial product. 
Elsewhere in this issue appears the letter from 
the manufacturer, and our reply. 


¢ 


CCORDING to a recent article out of 

Washington, the U. S. Biological Survey 
which seems to be intent upon ridding the nation 
of rats at the expense of the taxpayer, and upon 
making the life of the professional exterminator 
harder than ever,—has discovered a new rat poi- 
son, termed “red squid.” This must be a cousin 
to red squill, which is otherwise known as the 
sea onion. “Red squid” must also be a product 
of the sea as it has a somewhat sea-like name. 
May be it is the wild sea baloney, which when 
dried in the form of a club is used by the Bio- 
logical Survey to beat the exterminating indus- 
try out of rodent control business. 

* 

When the other fellow reduces his price, it is 
just plain ordinary “price cutting,” usually men- 
tioned with somewhat of an accusing inflection. 
But when we do it ourselves, then it becomes a 
“price adjustment” or a “revised quotation.” 
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TERMITES 


An Outline of the Problem 
and Research by the Bureau 
of Entomology in Combat- 
ing Termite Infestations 


By Dr. Thomas E. Snyder* 


Senior Entomologist, Bureau Entomology and Plant 


Quarantine, U. S. Department of Agriculture 


OK many years entomologists of the Federal Gov- 

ernment have been investigating termites. the 

damage they do, and the most effective methods 
for their control. After a thorough country-wide study 
of this problem, it is evident that the public has several 
misconceptions in regard to termite damage to buildings, 
namely: (1) Termites have been introduced into this 
country and they are spreading from the South to the 
North; (2) they are introduced into buildings in lumber: 
(3) they can be killed by insecticides or fumigants. as 
can true ants; (4) the disappearance of the winged 
adults, or “flying ants’, ends the injury to the wood- 
work of a building and its contents; (5) ants will pro- 
tect buildings from termites. 

Termites have always occurred in this country, existing 
long before man. They are not spreading geographically. 
but in many places are attracting greater attention be- 
cause of their damage to buildings. With the invasion 
by man of their natural habitat in forest and field, they 
turn to buildings and the contents of buildings. as cel- 
lulose is their natural food. Actually the elimination 
of forests and the cultivation of large areas has probably 
reduced the number of termites. Subterranean termites 
are much more common and cause more serious struc- 


tural weakening than do dry-wood termites. 


It was recognized early in these studies that the proper 
construction of buildings was the best method of con- 
trolling termites. Proper construction will prevent ter- 
mite damage to new buildings, and proper reconstruction 
will, in most cases, remedy such damage to buildings 
already constructed and render them immune to further 
attack. The amount of damage depends not so much on 
the type of building material as on the manner in which 
it is used. As a rule. termite damage to the woodwork 
of buildings is not a serious matter if it is discovered 
before the termites have been in the buildings for a long 
period, 

The emergence of large numbers of flying termites 


nal Ass 


*Rased on an address before the annual meeting of the Natio 


ciation of Exterminators and Fumigators, Inc., Detroit 


a 


92 SOAP 


in the spring and fall is a warning that the woodwork 
is infested. and the point of emergence indicates the 
approximate location of infested timbers. The presence. 
on the foundations, of branching earthlike shelter tubes 
of small diameter. constructed by termites of earth mixed 
with excreted wood. is another sign of infestation. 
Periodic inspections (at least once a year) of the 
foundations of buildings. the removal of all wood debris 
from underneath buildings. and the breaking off of 
earthlike shelter tubes constructed over foundations is 
often all that need be done to insure protection from 
termite attack. This is particularly true in the Southern 
States, where buildings are raised off the ground on 
masonry foundations or piers. The fact that termites 
are discovered in a building is no reason for exaggerated 
fears on the part of the owner. Investigation by the 
Bureau of Entomology and Plant Quarantine has shown 
that the danger of collapse of any fairly well constructed 
building from termite damage alone is extremely small 


in continental United States. 


Research on Wood Preservatives 

HE Bureau of Entomology and Plant Quarantine 

- has undertaken several lines of research in con- 
nection with termites and their control. In 1911 ex- 
periments were instituted at Falls Church, Va., to de- 
termine the most effective wood preservatives and methods 
of applying them to protect the wood of buildings. 
timbers. poles, etc., from attack by termites. In 1924 
these tests were enlarged and transferred to the Canal 
Zone. Panama. Here, in addition to small stakes im- 
pregnated with many different chemical wood preserva- 
tives, tests were made of sections of impregnated tele- 
phone poles. buildings constructed of chemically im- 
pregnated timber, including interior finish, and contain- 
ing impregnated furniture. as well as of poisons for 
wood-pulp and fiber products. In 1928 the experimental 
work was again expanded. and a series of “international 
termite exposure tests” was set up in several tropical 
countries where termite damage is serious. Each year 


progress reports are made on these tests. and as yet we 
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Map showing the northern limit of damage done by subterranean termites in the United 
States (Line A-A), and the northern limit of damage done by dry-wood or non-sub- 
terranean termites (Line B-B). 


have no data to show any reason why the Federal 
specifications for wood preservatives should be changed. 
These specifications stipulate that, where timber must 
be used in contact with the ground, it should be im- 
pregnated with coal-tar creosote, and where it is to be 
used above ground and finished or painted after treat- 


ment, it should be impregnated with zinc chloride. 


Termite Survey 

N 1917 a partial survey of the United States was 

made to determine the number of termite species 
occurring in this country, where they are most numerous, 
and where the subterranean and dry-wood types occur 
(Fig. 1). Practically all the species found are native 
to the United States. As a result of this survey and 
correspondence, and exchange of collections with other 
students of termites throughout this country and_ the 
world, the Bureau of Entomology and Plant Quarantine 
has in its files a complete up-to-date catalog of the 
termites of the world, and the second best termite collec- 
tion in existence. This card catalog is arranged by species 
or kinds, both alphabetically and under a method of 


systematic classification, so that if a foreign termite 


species should gain entry into this country it could be 


identified with the help of the collection and its original 
source determined. In addition, we have a bibliography 
of the more important books and papers on termites of 
the entire world. 

A survey of the extent of termite damage to the wood- 


work of buildings should be undertaken in some southern 
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city, preferably New Orleans, La. Data on wood rot 
should also be tabulated. We have no exact figures of 
a complete physical survey of the buildings in any one 
city, and such information should be available, as there 
have been many exaggerated statements with regard to 
termite damage. 


Building Codes 


N 1923 the first effort was made, in Burlington, Iowa, 

to have included in the mandatory section of build- 
ing codes provisions to protect the house owner from 
the sort of poor construction that might lead to damage 
by termites. In 1927 the Pacific Coast Building Officials’ 
conference at Phoenix, Ariz., adopted the Bureau of 
Entomology’s recommendations for preventing termite 
damage to the woodwork of buildings as a part of its 
uniform building code, which applies to the entire Pacific 
Coast and east to Arizona. Similar provisions were 
adopted in 1928 by the City of Honolulu, Territory of 
Hawaii. Considerable research on termites and their 
control has been made by the Board of Commissioners 
of Agriculture and Forestry of Hawaii, where termite 
damage is serious. In 1935, at the conference of the 
Building Officials of America held at Indianapolis, Ind., 
resolutions were adopted recommending that the provi- 
sions suggested by the Bureau of Entomology and Plant 
Quarantine be carried out throughout the eastern part 
of the United States. 

Essentially, these provisions for insurance against 
termite attack to various types of buildings pertain to 
methods of keeping subterranean termites from passing 


SOAP 93 

















Ses Saale 


~ 
ya | 


to and from the ground, where they obtain moisture, 
and from burrowing into the untreated woodwork of 
buildings. The recommendations are, in general, as 
follows: (1) No untreated wood should be used in 
foundations, and basement or cellar floors should be 
of concrete; (2) cement mortar should be used in 
masonry foundations; (3) all masonry foundations 
should be capped with concrete or cement mortar and 
slate; (4) metal mechanical barriers should be placed 
over the inside of foundation walls; (5) proper ventila- 
tion and screening of all ventilation openings and doors 
should be obtained; and (6) all wooden forms on foun- 
dations should be removed from masonry work within 
15 days, and grading stakes should be removed before 
concrete is laid. 

Termites infesting beams or other wood will soon die 
if the wood is disconnected from the ground. Knowledge 
of this fact will save time and expense, especially in 
the case of old frame buildings, where extensive repairs 
would be unwarranted. Disconnecting untreated founda- 
tion timbers from the soil will cause the death of ter- 
mites in the woodwork, furniture, and stored material -in 
the building, even if they have penetrated to the second 
or third floors. These timbers need not be removed or 
replaced unless seriously weakened structurally. If, how- 
ever, the wood is kept moist by some other means, such 
as water leakage, or in damp corners of basements near 
outside water pipes, bathrooms, kitchens, and _ the like, 
the termites will continue to work and thrive. 

In 1928 the Termite Investigations Committee of Cali- 
fornia began a three years’ research program on termites, 
their damage, and their control. The results of these 
investigations were published in 1934 in a book entitled 
“Termites and Termite Control”. The recommendations 
of this committee for termite control are essentially the 
same as those of the Bureau of Entomology and Plant 
(uarantine. 

In 1929 the National Committee on Wood Utilization, 
a committee appointed by the President, published a 
hook entitled “Wood Construction”, which includes 
chapters on termites and chemical wood preservation. 
Endeavors were made to establish centers where lumber 
dealers would handle, for retail trade, treated lumber 
and timbers. These efforts met with little success, un- 


doubtedly owing to the economic conditions at the time. 


Soil Poisons 

INCE it was realized that at times the structural 

methods of remedying termite damage to the wood- 
work of buildings cannot be readily applied, in 1933 
large-scale tests of soil poisons were undertaken at River- 
head. Long Island, N. Y.. in cooperation with R.C.A. 
Communications, Inc. In 1935 additional soil-poison 
tests were begun in Louisiana, near New Orleans. The 
stopping. temporarily at least, of termite damage to 
buildings by means of soil poisons placed about the 
foundations is a possible solution in many cases where 


reconstruction appears to be impractical. The use of 
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Correct ventilation openings in concrete foundation 

of a model frame building. The metal termite shield 

inserted over these foundations and the mud sill 

impregnated with coal-tar creosote. Model con- 

structed by Southern Pine Association in consulta- 

tion with the Bureau of Entomology and Plant 
Quarantine. 


soil poisons, however, is still very much in the experi- 
mental stage and on present information cannot be rec- 
ommended as a permanent remedy. To date, coal-tar 
creosote, used either full strength or diluted in petroleum 
oils, appears to be as effective as any of these poisons, 
Where there are objections to the use of coal-tar creosote, 
orthodichlorobenzene can be used. 

Owing to the extent of possible ramifications of sub- 
terranean termites in a building that has been infested 
for some time, and the protection which they have in 
their burrows concealed in the wood, no contro! worth 
while can be obtained by fumigation or spraying. Spray- 
ing, even under strong pressure at borings made in eaten 
timber, is unsatisfactory. 

In 1933 specifications were written for the United 
States Treasury Department, custodian of most Federal 
buildings. indicating how to prevent and remedy termite 
damage to the woodwork of buildings. In 1934 these 
recommendations were revised for the Reconditioning 
Division of the Home Owners’ Loan Corporation and 
the Federal Housing Administration. 

Since 1924 all Federal buildings in the Canal Zone 
have been required to have, on their foundations, metal 
termite shields or mechanical barriers. Such shields, 
when made of 16-ounce hard copper strips, cost about 
15 cents a linear foot installed. Shields have proved to 


(Turn to Page 103) 
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Commercial Disintectants 


By JOSEPH M. VALLANCE 
Warrington, England 


URING the post-war period, the consumption of 

household disinfectants has shown quite a re- 

markable increase. It is worth noting that the 
steady popularity of products of the lysol and pine oil 
types continues to be one of the most outstanding fea- 
tures of the general upward tendency. American manu- 
facturers with interests in the British market will un- 
doubtedly find food for thought in the recent findings 
of the Poisons Board, as set out in their Report for 1935. 
published by H. M. Stationery Office, London. In this 
Report, it is stated that: “The only poisons which are in 
common use as disinfectants and appear to us to require 
to be placed in Part II of the List, in order that the 
public may have adequate facilities for obtaining them, 
are the phenols. Except as regards Lysol and dilutions 
of Lysol, to which we refer later, we are in general 
agreement that Part II of the List should include sub- 
stances containing less than 60 per cent of phenols. This 
will permit adequate facilities to the public for obtaining 
all phenolic disinfectants, other than Lysol and dilutions 
of Lysol, which are in common use, and also phenolic 
weed killer, sheep dips and phenolic products used in 
agriculture and horticulture. It will also remove some 
of the factors which encourage the distribution of ineffec- 
tive disinfectants, i.e. those containing less than 3 per 
cent of carbolic acid or its homologues, which are, under 
the existing law, alone permitted to be sold by persons 
other than those lawfully ‘keeping open shop’ for the 
sale of poisons.” 

In regard to those preparations commonly referred to 
in the United Kingdom as Lysols (which. incidentally. 
have been retained in Part I of the List, for restricted 
sale only to authorized sellers of poison) .—the following 
explanation might well be of interest: The word “Lysol” 
was registered by a German firm in 1890 as a trade mark 
describing disinfectants consisting of a soap solution 
of cresol. In November, 1914, the trade mark was 
“avoided” by order of the Board of Trade under the 
Patents, Designs and Trade Marks (Temporary Rules) 
Acts, 1914; and in consequence a great number of prod- 
ucts have been put on the market in this country under 
the name of “Lysol” and other names. They are solu- 
tions containing approximately 50 per cent of cresols in 
a saponaceous solvent, one of their characteristics being 
the formation of a clear solution with water. 

This type of disinfectant, the retail sale of which is 
still restricted (as mentioned above) to pharmacists. to- 
gether with that of all carbolic disinfectants containing 
more than 3 per cent of carbolic acid or its homologues. 
has a considerable use as a surgical antiseptic, besides 
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being widely sold to the public for all antiseptic and 
disinfectant purposes. 

Let us revert now to the matter of formulation. The 
clear solution “Lysol” type of disinfectant referred to 
above was the subject of the following formulae, in the 


original patent specification: 


NO. 1 
CM ORIN crs tie: ov rairg Siars coud someraat ea are 100 grams 
EIBGCUP OMEN, coc etocn tea den pede meas 100 grams 
Caustic potash solu. (1 in 2)......... 75 grams 
ARGRIERNN Re oh eho a a aorta 6 grams 
NO. 2 
PR SIONED co sig areata he rad araier ole wae 40 grams 
COMMAON TOBIN ¢s 8 oSsie cise. cdc oe eae ene 10 grams 
Caustic. potash solu: ....0.dveccsvess 70 grams 
PBOROS | Jo futon cua lan snaere acts 70 grams 


The specified mode of procedure is to boil the various 
ingredients together in an apparatus with a reflux con- 
denser, until saponification is complete. 

On a commercial scale. similar preparations may be 
made by the saponification of either castor or linseed 
oils with caustic potash. As an example: take 50 Ibs. 
of castor oil and heat it gently in an iron kettle. To this 
is added. in a thin stream. 10 Ibs. of caustic potash dis- 
solved in 10 Ibs. of distilled water. crutching being con- 
tinued meanwhile and the heat gradually increased until 
soap is formed. Steam is then turned off and the kettle 
left covered for about an hour. at the end of which time 
the soap should be balanced. leaving a very slight excess 
of alkali. 

Pale cresylic acid. in the proportion of 40 Ibs.. is 
now added in the same manner as the alkali, with con- 
tinuous stirring and the application of gentle heat. When 
all the acid oil is incorporated. the contents of the pan 
should be perfectly clear and a smal] quantity trans- 
ferred to a test tube should give a clear solution in water. 

If it is preferred to employ linseed oil, the quantity 
of caustic potash used will naturally have to be modified ; 
in this particular case, increased from 10 to 101% Ibs. 

The American trade is already well acquainted with 
the U. S. P. Liquor Cresolis Compositus, so that there is 
no need to mention it here. In certain ways this would 
seem to be the most meritorious of the international 
standards. the majority of which are disappointing in 
actual use, owing to their general tendency to cloudiness 
and complete disregard of costs. Linseed oil soap is 
apparently preferred in the U.S.P. formula to castor 
oil soap. owing. no doubt. to the slight improvement 
that it brings about in the solubility of the finished 
product at all temperatures. In this connection, how- 
ever. I have personally found a coconut oil soap the 
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most satisfactory, “Lysols” prepared with this base and 
50 to 60 per cent of added water-white cresol being 
almost entirely colorless, freely soluble at all tempera- 
tures and in all other respects admirable. 

Nevertheless, in favor of a castor oil base for disin- 
fectants, it must be admitted that castor oil soaps possess 
good wetting-out properties, in addition to which they 
form perfect combinations with cresylic acid. In fact, 
the cresylic acid facilitates the manufacture of such 
liquid soap solutions. 


LL disinfectants of the type under consideration may 

be categorically described as liquid soaps acting 
as diluents or emulsifiers for (a) coal tar products such 
as carbolic acid, cresylic acid, creosote oils, naphthol, 
naphthalene, etc., (b) such synthetic camphoraceous 
products as thymol or licinol (Schering); or (c) nat- 
urally occurring pine oils, obtained from a variety of 
different geographical sources. Of these products a 
considerable number are extremely valuable for the 
purpose for which they are intended, but the merit of 
others is at best debatable. For this reason, the fullest 
inquiring into the phenol coefficient, etc. of any new 
product is absolutely essential. 

Probably the cheapest grade of disinfectant in the 
United Kingdom is that produced by the formation of 
a rosin soap, which is subsequently diluted with distilled 
water and to which is added a low grade of tar acids. 
The popularity of rosin soap in this connection is well- 
known, and the high proportion in which it is employed 
is largely due to the fact that it assists emulsification 
and miscibility with water, with a corresponding increase 
in the bactericidal efficiency of the disinfectant. It is 
this type, incidentally, that turns milky upon the addition 
of water. 

For a typical cheap grade, 55 lbs. of common rosin 
may be melted in an iron kettle, and to it is added 12 lbs. 
of caustic soda dissolved in 75 lbs. of water. When all 
the caustic has been added, stirring is continued for 
half an hour or so, at the end of which time a clear 
rosin soap should result. The active agent, in the shape 
of coal tar oil or cresylic acid, may then be added in 
the proportion of 18 to 22 gallons. Coal tar oil imparts 
a typical tarry odor to the finished product, while the 
cresylic acid suggests the characteristic smell of phenol 
or carbolic. 

It should be noted that the acid oils must be added 
gradually, while the soap is hot, and each addition well 
stirred in before more is added. When the final addi- 
tion has been made, the resulting product should be 
perfectly clear and fluid, a small quantity dropped into 
a beaker turning the water opalescent without developing 
Dilution with 


soft or distilled water should be carried out while the 


beads of free acid oil on the surface. 


mass is still hot, as otherwise the disinfectant is likely 
to turn opaque. 

Before passing on to the next section, it should be 
noted that the literature on this subject includes the use 
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of sulfonated oils, as will be seen from the following 
formula: Pale cresylic acid 50, Sulfonated castor oil 25, 
Caustic potash solution (25 per cent) 15. The present 
writer, however, has found no particular merit in the 
use of sulfonated oils in this connection. 


INE oil disinfectants have already displaced the 

phenolic type in many cases, a very considerable 
achievement when one realizes the strong hold of the 
latter type upon the public imagination. The base of 
pine disinfectant is usually made by saponifying either 
rosin, linseed oil, or castor oil, with caustic alkali. The 
rosin is cheap and gives quite a good product when 
about eight parts are saponified with an equal quantity 


of 121 per cent caustic soda solution. 


In order to complete saponification, the mixing is 
continued for about half an hour with gentle warming. 
Next, five parts of pine oil are worked in, and finally, 
the mixture made up to a hundred parts with soft water. 
The type of pine oil used is important, although the 
better grades are usually too expensive for disinfectants. 
Quite a satisfactory odor is given at a cheap price by 
fortifying Siberian pine oil with a small proportion of 
synthetic bornyl acetate. Licinol, a new Schering product, 
would also seem to be useful in this respect, as much 
on account of its conveniently low price as for the sake 
of its pleasant, typically “antiseptic” odor. Other essen- 
tial oils of low volatility and suitable price may be 
experimented with, in the production of new and re- 


freshing odors. 


No article on disinfectants should overlook the pos- 
sibilities of triethanolamine as an emulsifying and stabil- 
izing agent. Triethanolamine is capable of producing 
excellent liquid disinfectants, notable for marked stability 
in very dilute solution. The following formula illus- 
trates the use of this product in a typical pine oil dis- 
infectant: 


EVR ANGIGIMIND 6.65506. ee cence s cee 4 parts 


OO EE RT Vane ee 52 parts 
MORO CMO os tied. Tis. ore eese ok eee 8 parts 
PMN RM Pac SE ole sec ticle oto aT 120 parts 


The mode of procedure is quite simple. Dissolve the 
triethanolamine in the water. Mix the oleic acid with 
the pine oil. Then add the triethanolamine solution to 
the latter slowly, with vigorous stirring. The resulting 
concentrated emulsion can be readily diluted with water. 
to give a milky fluid. 

It should here be noted that there exists, or at any 
rate used to exist, a certain demand for disinfectants 
containing anything from 5 to 10 per cent of glycerin. 
Some of the older authorities suggest that these glycerin 
additions tend to give the resulting emulsion increased 
stability and miscibility with water under all conditions. 
If employed, the glycerin should be added immediately 
before the cresol, coal tar oil, pine oil, or other active 


constituent. 
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CATTLE SPRAY TESTS 


A discussion of stock spray 
testing methods for kill and 
repelleney with pyrethrum 
and thiocyanate sprays 


By A. E. DOTY 
Rohm & Haas Company 


ITHIN the last few months much interest has 

been shown by investigators and considerable 

attention has been given in the literature to 
cattle sprays and methods of evaluating them. In view 
of the many varying methods used in this work and the 
conflicting results obtained by them, we believe it is 
worth while to summarize the work so far done and 
to make suggestions for further experimental work, with 
the purpose in mind of clearing up some of the confusion 
which surrounds this subject at the present time. 

In a recent publication’ issued by the University of 
Delaware Agricultural Experiment Station, A. M. Pearson 
has discussed in considerable detail work done on cattle 
sprays during 1934 and 1935. His paper deals primarily 
with the use of pine oils in conjunction with other ma- 
terials. Both toxicity and repellency investigations were 
undertaken. A survey of this paper reveals that certain 
of the results given therein are decidedly at variance, 
not only with our findings obtained after years of ex- 
perimentation but also with the findings of other inves- 
tigators who have also used the materials tested by 
Pearson. 

The standard “Peet-Grady” method*.® was employed 
for the toxicity tests, modified by the use of paper on 
the fioor. Pearson's tests would indicate that a straight 
pyrethrum spray, using the equivalent of 14 |b. pyre- 
thrum per gallon of No. 40 viscosity base oil, gives a 
higher kill in 24 hours than 1 Ib. of pyrethrum in the 
same oil. In 72 hours the kill was practically the same 
as the 1 lb. spray. Using 34 lb. pyrethrum per gallon. 
greater kills were obtained in 24 and 72 hours than with 
1 lb. pyrethrum per gallon. Using a 2 per cent aliphatic 
thiocyanate** spray, he obtained a 4.9 per cent kill in 
24 hours and with 3 per cent aliphatic thiocyanate, a 
24.4 per cent kill. All these tests are considerably lower 
than are normally found by other investigators. 

Below are given the averages obtained from twenty 
standard Peet-Grady tests each, conducted in our labora- 
tories on some of the sprays used by Pearson. Paper 
was used on the floor of the chambers and all counts 
were made after twenty-four hours. Table I compares 
Réhm & Haas’ with Pearson’s Peet-Grady results. 


*The aliphatic thiocyanate used was the commercial product Lethane 
384; the same material was used in the work reported here. 


April, 1936 


In Pearson’s repellency work he arrives at conclusions 
that are at variance with our findings. We ascribe these 
radical differences to the use of different methods of 
testing. Therefore. we think that a brief discussion of 
the various field and laboratory methods would be per- 
tinent at this time. 

Cleveland? and others have used individual herds, 
applying a different material to each herd and noting 
general results. Later it was found that actual counts 
gave much more consistent results, and thereafter the 
workers in this field used this improved technique. 

Pearson, Wilson and Richardson® stated that by taking 
into consideration the normal fly susceptibility of each 
animal, still more consistent results could be obtained. 
They determined this by taking three-day counts prior to 
the actual spraying and then grouping the animals ac- 
cording to their susceptibility. They also state that it 
was unsatisfactory to have the cows run free. 

{ modification of this method was given by Pearson? 
and also used in the work reported in the Delaware 
Bulletin, previously mentioned. This latter method dif- 
fered from the earlier one in that the base oil used in 
making up the sprays to be tested, was sprayed on the 
cows four days previous to the application of the actual 
spray, which was then applied for the succeeding four 
days. Pearson then derived the efficiency of the material 
in question by a comparison of the counts of these two 
periods. He states that this modification gives more 
consistent results than his earlier method. 

Freeborn and his co-workers in 1925° and again in 
1928° in their experiments to determine the effects of 
flies and fly sprays on milk production were the first to 
use screened stalls. Freeborn and Regan in their later 
work!® made comparisons of sprayings in the barn with 
those in a corral, and it was pointed out that marked 
differences were noted in the counts taken in these two 
places. They also noticed that their results were in- 
fluenced by the species of flies involved. This factor 
may contribute to the differences reported by various 
investigators. 

Nelson?! ran tests both indoors and in the field and 
mentions that fly susceptibility was taken into considera- 
tion. He found that an electric sprayer gave better 


results and less injury than a continuous type hand 
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Sprays 


© oes is an entirely new type of 


fly spray odor, having a clean, refresh- 
ing scent that is universally pleasing. 


The remarkable covering power of Odocene 
makes its use particularly desirable where 
economy without sacrifice of odor is para- 
mount, 


Make your own tests with Odocene 
and be convinced of its superiority. 


PRICE SAMPLES 
Sample furnished upon request, 
$2.50 per lb. together with full information. 


PERFUME SPECIALISTS 


We specialize in perfume odors for 
all purposes. 


Write us regarding your problems— 
We can help you! 


There is no substitute for experience. 
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sprayer. Melvin’? in his work on the effect of flies and 
sprays on cattle used outdoor screened pens and reared 
and trapped stable and house flies. We believe that 
Dr. H. H. Shepard, of the University of Minnesota was 
the first one who sprayed one side of the cow, using 
the other side as a control. This method was employed 
in the work reported by the R. J. Prentiss & Co.'%. 

We have worked on repellency tests on our own herd 
of registered Jersey cattle for a number of years. During 
the summer of 1935, we used Shepard’s method in a 
somewhat modified form. This consisted of spraying 
only half of the animal, including the neck, belly and 
especially the legs. where most of the flies attack, while 
the other half was blanketed by a large section of canvas. 
The sprayed animals were then staked in a_ pasture, 
where food and water were supplied. Hourly counts 
were taken by two men over a period of eight hours 
for three days in succession. These three-day periods 
of observation were repeated three times, thus making 
a total of 96 counts for each spray used. The cows were 
washed before a new test was begun. A record was 
also kept of the temperature, humidity and general 
weather conditions at each count. In all, some twenty 
sprays were applied, these being made up of the thio- 
cyanate or pyrethrum, with and without pine oil. The 
same 45 viscosity base oil was used in all of the sprays 
and also sprayed alone as an additional check. An 
electric sprayer was used in all of the work and proved 


to be very satisfactory. 





April, 1986 








In spite of the extreme care used, when all of the 
data was gathered and averaged, it was found that many 
inconsistencies were present, caused by uncontrollable 
variations of wind direction, light and shade, tempera- 
ture, humidity, fly population, etc. In spite of these 
inconsistencies, however, the investigation showed us 
very definitely that the following general conclusions 
can be drawn: 

1. Pine oil increases the repellency of pyrethrum 


sprays. 
2. Pine oil does not increase the repellency of thio- 
cyanate sprays. 
3. Thiocyanate sprays alone show superior repellency 


to pyrethrum sprays with and without pine oil. 
These observations would indicate that certain im- 
provements would tend to make the tests more quantita- 
tive, and we wish to suggest the following changes in 
the method described above, which we intend to incor- 
porate in our experimental work during the coming 


season: 





2% DERRIS EXTRACT 4 
(.1% Rotenone) 
SO Vis,” Refined 011 
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1. Testing should be done indoors in screened stalls 
to standardize temperature, light, air currents, and 
other weather conditions. 

2. The flies used in the tests should be raised and only 
one species should be used for a given test. The 
number of flies in each test should be approximately 
the same. 

3. Enough tests should be run and enough counts 
taken on each material so that experimental error 
will be reduced to a minimum. 

While it is evident that the final check of the relative 
repellency of sprays must be made on the animal itself, 
it would be of great help if a good laboratory test could 
be found that would indicate general tendencies. Ref- 
erences to such methods in the literature are very few 
indeed. Nelson™ used filter papers which had been 
dipped in molasses and then dried. The repellent mate- 
rials were applied to the paper by a pipette and the 
papers placed in a favorable location, where frequent 
counts were made. In the R. J. Prentiss article pre- 
viously mentioned, a different method was devised, in 
which a four-inch watch glass is sprayed with 0.25 ce. 
of the spray in question. Then a piece of bread, one-half 
inch square, which has been moistened with water and 
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sprinkled with two grams of sugar, is placed in the 


center. A similar glass, sprayed or unsprayed, is used 


for a check. Both are placed in a cage containing 
approximately one hundred flies, and half-hour counts 
are made. 

We have devised and experimented with a number of 
laboratory methods, and find that the one we are now 
using gives satisfactory comparative results. This method 
was developed partially along the lines of previous 
methods and partially along suggestions given by A. G. 
Kampmeier of Cedar Rapids, Iowa. It consists of mixing 
1, gram of casein with 1 cc. of the spray to be tested, 
adding 6 grams of white corn syrup, mixing thoroughly, 
then adding 19 grams more of syrup, and mixing again. 
Twenty grams of rolled oats are then added, thoroughly 
mixed with the syrup, and the sticky mixture is then 
spread in a Petri dish and placed in a location where 
hungry flies (Musca domestica) are plentiful. In our 
tests our fly breeding room is used. 

This method may be used by anyone having a supply 
of house flies. Two or more dishes are set up side by 
side, each containing a different repellent, and counts 
or pictures are made at regular intervals. 

The illustrations are typical of the results we have 
obtained. All photographs were taken after the tests 
had been running for eight hours. 

A. 214% aliphatic thiocyanate in 50 viscosity refined 

oil. 

B. 384% 20-1 pyrethrum extract in 50 viscosity re- 

fined oil. 

C. 214% aliphatic thiocyanate in 50 viscosity refined 

oil. 

D. 2% derris extract (.1 per cent Rotenone) in 50 

viscosity refined oil. 

E. 334°  pyrethrum 20-1 extract in 40 viscosity re- 


fined oil. 





F. 334% pyrethrum 20-1 extract plus 10 per cent 

pine oil in 40 viscosity refined oil. 

G. 2% derris extract (.1 per cent Rotenone) in 40 

viscosity refined oil. 

H. 2 derris extract (.1 per cent Rotenone) plus 

10 per cent pine oil in 40 viscosity refined oil. 

I. 3% aliphatic thiocyanate in 40 viscosity refined 

oil. 

J. 3° aliphatic thiocyanate in 10 per cent pine oil 

in 40 viscosity refined oil. 

Several advantages will be apparent in this method. 
First, the composition is easily reproduced. Second, the 
repellent is intimately mixed with the attractant as it 
would be on a cow’s body. Third, the white oatmeal 
gives a good background against which the flies are easily 
counted or photographed. We hope that other inves- 
tigators will plan their experiments along similar lines 


and that their observations will contribute toward stand- 


ardizing repellency tests. 
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(1926). 

6 Pearson, A. M., Wilson, J. L., and Richardson, C. H. 
Some Methods Used in Testing Cattle Fly Sprays. Jour. 
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TABLE I 

Rohm & Haas Pearson’s 

Material Carrier Results Results 
2% Aliphatic Thiocyanate.................. 40 viscosity refined oil 40.2% (20 Tests) 4.9% (8 Tests) 
8% Aliphatic Thiocyanate. .. . 2.0066. 0.4.46: 40 viscosity refined oil 51.3% (20 Tests) 24.4% ( 8 Tests) 
3% % 20-21 Pyrethrum Concentrate.......... 10 viscosity refined oil 40.0% (20 Tests) 20.3% (10 Tests) 
5% 20-1 Pyrethrum Concentrate............. 40 viscosity refined oil 48.5% (20 Tests) 12.3% (10 Tests) 
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Synthetic 
Insecticide 
Concentrate 





KILLS MOTHS, LARVE AND PROTECTS AGAINST ATTACK 


PRAYS made with Lethane 384 kill moths, their 





larvae and eggs—and also protect woolen mate- 
rials for months after spraying. They do the same 
for buffalo bugs and carpet beetles. 

Lethane 384 has other qualities that appeal to house- 
wives, and therefore to manufacturers of quality sprays. 
It is colorless, non-staining, has no sediment and does 
not deteriorate with age. It is an organic chemical, 
wholly soluble in petroleum distillates, which does not 


change in any way on standing. 


ROHM & HAAS COMPANY, INC. _ 


a . , _—————— 
222 West Washington Square, PHILADELPHIA, PA. == 
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Termites 
(From Page 94) 
be effective all over the world. 





A strip shield is not 
necessary on the exterior of a building, but it is very 
important to have it on the interior foundation wall. 
Termite shelter tubes can be easily detected on the ex- 
terior foundation wall and can be readily destroyed. 
Complete provisions for termite-proofing buildings, in- 
cluding shields, will increase the cost of a building 
from 1 to 2 per cent. Indeed, except for the shield, 
such specifications should be included in any sound 
building program. Careful supervision during construc- 
tion is essential. 

In 1935, in cooperation with the Southern Pine Asso- 
ciation, three small model buildings were constructed 
exhibiting special features necessary to make such struc- 
tures termite-proof. (Figs. 2, 3, 4). These models, or 
photographs of them, have been exhibited throughout 
the Southern States and illustrated in lumber journals. 
At New Orleans a frame building embodying termite- 
proof features is in process of construction under the 
auspices of the United States Department of Agriculture. 

pes een 
Hardwater Soap Sales 
(From Page 25) 

Wherever a shopper goes in any part of the stores, in 
the housefurnishings departments, in the clothing depart- 
ments, even in the notions departments, she sees several 
boxes of the sale soap displayed, accompanied by an 
advertising placard. The shopper who stops to examine 
a box of soap gets prompt attention from the sales girl. 
which seems to indicate that special credit is given 
through the duration of the sale on soap orders reported 
in the daily sales book. 

The store also puts the full force of its display and 
advertising departments behind the soap sales. featuring 
them in large advertising space in all local papers and 
devoting prominent window space to soap displays. In 
the recent sale, a window in each Gimbel store was 
packed with sale soap, and with photographic displays 
showing various steps in the testing of the soap. Through- 
out the sale extra emphasis is placed on this word “tested”, 
and when this is coupled with the regular slogan. 
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National Association 


ot Insecticide 
and 


Disinfectant 


Manutacturers 


OFFICERS 
iso i Shs wc lecewmde W. B. Eddy 
Rochester Germicide Co., Rochester, N. Y. 


Ist Vice-President........ W. G. Griesemer 
Black Flag Co., Baltimore, Md. 


| Qnd Vice-President............ H. M. Clark 


Dr. Hess & Clark, Inc., Ashland, O. 


SRGHMUIEOED ore oiiccd ste dcwee aco: John Powell 
John Powell & Co., New York 


eer John H. Wright 


BOARD OF GOVERNORS 
C. P. McCormick. ......McCormick & Co., Baltimore 


J. L. Brenn 
Huntington Laboratories, Huntington, Ind. 


Dr. Robert C. White 
Robert C. White Co., Philadelphia 


H. W. Hamilton...... White Tar Co., Kearny, N. J. 
S. & See oe oo eS The Selig Co., Atlanta 


W. J. Zick... ..Stanco, Incorporated, New York 
H. A. Nelson Chemical Supply Co., Cleveland 
Wallace Thomas .... Gulf Refining Co., Pittsburgh 
H. W. Cole... Baird & McGuire, Inc., Holbrook, Mass. 


R. H. Young..... Davies- Young Soap Co., Dayton, O. 


MEMBERSHIP 


Active — Open to manufacturers and 
wholesale distributors of disinfectants, 
germicides, deodorants, insecticides, liquid 
soaps, polishes, and allied products. Dues 
—$75.00 per year. 


Associate — Open to firms supplying raw 


materials, containers, equipment, etc., to 
the membership. Dues—$50.00 per year. 


For further details, communicate with 


NATIONAL ASSOCIATION OF 
INSECTICIDE & DISINFECTANT 
MANUFACTURERS 
John H. Wright, Secretary 
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THE CONTROL OF ODOR HAS ALWAYS BEEN A 
SERIOUS PROBLEM TO MANUFACTURERS OF HOUSE- 
HOLD INSECTICIDES. 


NonOpDR 


THE COMPLETELY DEODORIZED INSECTICIDE BASE 
OFFERS A SOLUTION TO THE INSECTICIDE INDUSTRY 


MADE RIGHT PRICED RIGHT 
O°>CONNOR & KREMP 


11 WEST 42nd STREET NEW YORK, N. Y. 
Sole Agents 
Refined by 
BRADFORD PENN REFINING CORP. 


Clarendon, Penna. 























gv Dobbins Superbilt Sprayers 


Superbilt For Service 














ee Sprayers designed for greater util- 
High Pressure—Controlled Atomization : 2 x - r ahs 

No. 35—3 at. capacity. ity in the application of insecticides 
No. 30—1% gal. capacity. 


The discharge has a wide range of adjust- and sanitary products. 
ments, from a forceful, penetrating spray, to 
fine floating fog, with in-between variations. 


Forceful and Penetrating 





Atomization 
i deeaaieitinete A Better Sprayer Makes No. 10 
< uar apacity 
Your Good Products Better Floor Oil Sprayer 
Pressure sprayer with lever 
: control oe be wees as With Air Regulator 
continuous sprayer by holding lever down ° i ‘ 
while pumping. Very convenient and efficient. Write for Descriptive Pe, 
Circular 1% Gal. Capacity 
) 3°82 DOBBINS MANUFACTURING CO. 
A large capacity sprayer of 
the continuous type. NORTH ST. PAUL, MINN. 
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Insecticides, Finanee, et al 


A Short Story About Philadelphia’s 
New Controller, A Specialist in Insect 
Control and Shocking Politicians 


FTER three months as 

4 ™® controller of the City of 
Philadelphia, Dr. Robert C. White 
has not yet had time to catch his 
breath. A business man thrown into 
a heretofore political position sud- 
denly introduced to the startled em- 
ployes of the Philadelphia con- 
troller’s office a series of business 
practices which were unprecedented. 
He is “the man who introduced the 
time clock into Philadelphia city 
hall.” 


city employes,—but this is the phrase 


A startling innovation for 


which was used to introduce him 
at a great dinner given in Phila- 
delphia on March 4th at which he 
Strictly a business man, a 
White 


knows only the direct action of the 


spoke. 
foreigner to politics, Dr. 
business world, and this he has in- 
troduced into the financial depart- 
ment of Philadelphia, America’s third 
largest city. 

Dr. White is widely known in 
the insecticide and disinfectant manu- 
facturing industries. He served for 
two years as president of the Na- 
tional Association of Insecticide & 
Disinfectant Manufacturers, has been 
a member of its Board of Governors 
for ten years, and still is. He was 
chairman of the code committee for 
the industry back in the days of 
NRA. He has headed many impor- 
tant committees in the industry, has 
been an aggressive mover for quality 
improvement, and the foe of the 
chiseler. He is a chemist with a 
wide background of experience not 
only in the manufacture of insec- 
ticides, but also in pharmaceutical 
products. He,—with his son, Robert 
C. White, Jr.—owns and operates 
the Robert C. White Company at 
Falls of Schuylkill, Philadelphia, 


where are manufactured household 
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Dr. Robert C. White 


insecticides and other chemical 
products. 

Two months before he was se- 
lected as controller of Philadelphia, 
Dr. White had not the lightest inten- 
tion of entering politics. He had plenty 
to do taking care of the affairs of 
his own business. However, he made 
the grave mistake of doing a job of 
financial management for the Penn 
Athletic Club of that city which at- 
tracted attention far and wide. With 
a deficit of many thousands of dol- 
lars, the club in which he had been 
active for many years was running 
deeper and deeper in the red. He 
agreed to take the job as managing 
director at no salary. He took it 
only on his own terms and only after 
he had been given an absolutely free 
hand by the club directorate. More 
or less as club “dictator”, he took 


over the introduced 


management, 
numerous economies and a strictly 
“pay as you go” policy. In two 
years, he wiped out the club deficit 
and put its operations in the “black”. 
His direct. aggressive action in han- 
dling the affairs of the Penn Athletic 
Club, attracted attention far and wide 
among prominent industrialists and 
business men of Philadelphia, many 
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of whom are members of the club 
and watched the financial rejuvena- 
tion of their organization. As a di- 
rect result of this, Dr. White was 
actually drafted as controller, not by 
a political group or party, but by 
substantial business men of both 
parties. 


When the municipal campaign 
started in preparation for the Novem- 
ber election in 1935, Dr. White felt 
that it was in the interests of good 
government to oppose the Republican 
organization although he himself has 
been a life long Republican. Ac- 
cordingly he went out and formed a 
committee of 1,000 business men to 
work in the interests of the Demo- 
cratic candidates, the majority of 
whom were young men and all of 
whom were pledged to a platform of 
honest, economical and efficient city 
government. The majority of Dr. 
White’s committee of 1,000 also were 
Republicans like himself. They were 
all business men of substantial stand- 


ing in Philadelphia. 


The Democrats lost the elec- 
tion by a majority so small that it 
was news worthy of being sent to 
all parts of the United States. The 
City Controller, Mr. Wilson, had 
been elected Mayor, and speculation 
became rife as to whom the Demo- 
cratic Governor, Mr. Earle, would 
appoint to succeed him. The name 
of Dr. White became prominent in 
these speculations. Ambassadors and 
men high in the councils of the ad- 
ministration at Washington were 
mentioned, but always there con- 
tinued the name of Dr. Robert C. 
White. The Governor did not act 
officially until after the New Year. 
When he did announce the appoint- 
ment, there was no surprise when 
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the name of Dr. White was given 
as that of the new City Controller. 


Dr. White first showed his 
mettle on his first day in office when 
he announced that the Controller's 
office would not honor any payrolls 
until City Council had provided more 
than seven million dollars for the 
sinking fund. The State Supreme 
Court had rendered a decision on the 
very day that he took the oath as 
City Controller. This decision called 
upon the City Controller to “here- 
with” appropriate these millions for 
the sinking fund. The former City 
Controller had declared this amount 
unnecessary. He had been overruled 
in the legal battles which followed. 
It was only when the Chief Justice 
of the Pennsylvania Supreme Court 
assured Dr. White that he might sign 
the payrolls, as the Court would not 
interpret the word “herewith” to 
mean “instantly” that he could be 
prevailed upon to affix his signature 
to the documents. 

In his statement of policy in 
taking office Dr. White said that he 
would insist that the city and county 
“oet a dollar's worth of value for 
every dollar expended” and the office 
of City Controller has such great 
powers conferred upon it that he is 
in a position to see that this policy 
is carried out. For more than two 
years Dr. White has been the Execu- 
tive Director of the Penn Athletic 
Club. At the annual meeting held 
on January 10th, 1936, of the mem- 
bers of the Club, it was requested 
by a unanimous vote that he retain 
this office in which he has made such 
a remarkable record. Friends of Dr. 
White who have witnessed with 
amazement his achievements since he 
entered the field of politics last 
October, are predicting that he will 
reach the Governor’s chair. 


¢ 








Termite Film Shown 

A Paramount news reel, “Sci- 
ence Protects Against Termites,” was 
shown recently in Kansas City under 
the sponsorship of E. L. Bruce Ter- 
minix Co.. Memphis. Following the 
Kansas City presentation it was sched- 
uled to be shown by other cities in 
the Kansas City area. 
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Rotenone Powders 


ISCUSSING the method 

for determining the tox- 
icity of rotenone bearing powders 
outlined by Hoyer and Leonard in 
the March issue of Soap, R. B. Stod- 
dard of R. J. Prentiss & Co., New 
York, states: 

“The article on ‘Toxicity of 
Rotenone Powders’ by Hoyer and 
Leonard in the March issue of Soap 
is undoubtedly valuable in calling 
additional attention to the fact that 
commercial valuation of Rotenone 
bearing roots and materials made 
from them places too much emphasis 
on Rotenone and too little on other 
extractives, which are undoubtedly 
active. 

“This point was quite thor- 
oughly discussed in the second issue 
of ‘Derris Developments’ published 
in April 1934, in which the quite 
obvious fact was brought out that of 
two products containing an equal 
amount of Rotenone, the one pos- 
sessing a high content of total ex- 
tractives would be more valuable. 
It was suggested then products should 
be labelled to show both Rotenone 
and total ether extractives so the 
buyer could form an 
opinion as to the value of the ma- 


intelligent 


terial, and this idea has been quite 
generally adopted. 


“In the two years that have 
elapsed since then, a vast amount 
of experimental work has been done 
in an effort to determine some exact 
relationship between the toxicity of 
the Rotenone and the ether extrac- 
tives and the practical difficulties 
which must be overcome were cov- 
ered briefly in the fifth issue of 
‘Derris Developments’, December 
1935. 

“We are entirely in accord 
with the article by Hoyer and 
Leonard insofar as it deals with the 
desirability of high extractive con- 
tent, but we feel that someone must 
take issue with the so-called ‘Index 
of Relative Toxicity’, which is sug- 
gested in the article. This figure 
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as calculated by the authors appears 
to be merely the ratio between the 
percentage of Rotenone and the per- 
centage of total ether extractives. 

“This ratio is important to 
investigators but to state it as an 
‘Index of Relative Toxicity’ and to 
imply that the relative value of dif- 
ferent materials may be stated in 
terms of this ratio is unjustifiable and 
leads to dangerous misconceptions. 

“The authors gave several ex- 
amples in their article showing a 
range of 4.5 to 2.5 ‘relative toxicity’. 
Taking the two extreme cases, we 
have one product containing 4.54 per 
cent Rotenone and 20.47 per cent 
total ether extractives to which is 
assigned a relative toxicity of 4.5. 
The other contains 6.61 per cent 
Rotenone and 16.54 per cent extrac- 
tives and is assigned a toxicity ratio 
of 2.5. The plain implication is that 
the first product has nearly double 
the toxicity of the second or, to be 
exact, 180 per cent. 

“That there may be a dif- 
ference between the two is not ques. 
tioned but it is doubtful if it is in 
any way considerable and it is by no 
means certain that the 2 per cent ad- 
ditional Rotenone in the second sam- 
ple does not fully counter-balance 
the 4 per cent difference in extractive 
content. The determination of this 
waits on some satisfactory method 
of deciding the relative toxicity of 
the other extractives to Rotenone and 
it is by no means certain that this 
will be the same in different types 
of root. 

“The suggested ‘Index of Rela- 
tive Toxicity’ is no answer to the 
problem and its complete inapplica- 
bility can be illustrated by attempt- 
ing to apply it to another commercial 
type of Derris where an analysis of 
1 per cent Rotenone and 18 per cent 
total ether extractives. is not abnor- 
mal. The index figure on this would 
be 18 implying a 300 per cent su- 
periority over one of the other sam- 
ples and a little over 600 per cent 
above the other.” 


107 











CHEMICALS 


POWDER 
EXTRACTS 








CRESOL U. S. P. 


wees See When you use Barrett Cresol U.S.P. in a 
Cresol Compound, you can be sure of 
the best possible solubility of your com- 


|e cambees. -\ 
é 













a pound and that it will contain less than 

ER | 5% Phenol, thereby falling well within ; ; — 

(emir ine the limitations of the Federal Caustic Biologically tested for kill in our 
. >: 

. meee Peet-Grady laboratory. Your cus- 

a 


tomers want killing power. Buy 
DI-BUG Products and insure your 
success. DI-BUG Pyrethrum Ex- 
tracts are made with 


SPRAYSENE 


The scientific insecticide base 
free from kerosene odor. Uni- 
form—175° F. flash — effective 
distillation range. 


oe ma TAR ACID OIL, 10%-75% 
Ny ©) These carefully blended oils range in 

=>) tar acid content from 10% to 75% 
They are used in the manufacture of 
animal dips and disinfectants. 


fe» CRESYLIC ACIDS 


oes % Ninety-nine per cent and 95% grades of 
‘= ™ various distillation ranges depending 
upon requirements. 


-. 
wad 
“@)) PHENOL USP. 
bsct Pure white crystalline products with 
ee" ae minimum melting points of 39.5 and 
(etl 40° C. 


“. = HYDROCARBON OIL 


+ 
A neutral coal-tar oil for use as a base 
for high coefficient disinfectants. 


jee SHERWOOD 


bo* : Approximately 25° C. boiling range. PETROLEUM COMPANY, Inc. 
nd , a BUSH TERMINAL,BROOKLYN,N_Y. 


THE TECHNICAL SERVICE BUREAU 
of The Barrett Company invites your consultation 
with its technically trained staff, without cost or 


obligation. Address The Technical Service Bureau, 
The Barrett Company, 40 Rector Street, New York. 


THE BARRETT COMPANY 
40 Rector St., New York, N.Y. 








4 


err irs tire oe 











108 Say you saw it in SOAP! April, 1936 











Criticizes Moth Guarantees 


RITICIZING the use of 

**insured”’ underlying 
mothproof pads to protect rugs from 
moth damage, Henry A. Nelson, vice- 
president of the Chemical Supply Co., 
Cleveland, urges frequent and careful 
cleaning, and the regular use of a 
moth spray as the only real protec- 
tion against moth damage to rugs, 
carpets, furniture, and other woolen 
articles. He makes his criticism in a 
communication to the jobbing trade, 
stating in part: 

“You men who are engaged 
in selling insecticides, and _particu- 
larly moth sprays,—are you aware 
of the outside influences that are, 
perhaps unconsciously, but neverthe- 
less effectively destroying your mar- 
kets? Hundreds of 
dollars is the damage done annually 


thousands of 


by moths to furniture, rugs, carpets 
and clothing. It is no wonder, there- 


fore, that manufacturers of those 
articles are trying to overcome this. 
Naturally, any item that is subject 
to moth attack becomes difficult to 
sell,—and this sales resistance on the 
part of the public has worried many 
a retailer for a number of years. 
Something had to be done. And what 
was done is now upsetting the mar- 
kets for moth sprays—to the detri- 
ment of the insecticide industry. 
“First the manufacturers of 
mohair furniture, seeing their sales 
dwindle, hit on a sales plan to offer 
that class of furniture with a five 
year guarantee on their covers. back- 
ed by an insurance company. Even 
though this guarantee does not keep 
the moths out, furniture dealers are 
now using moth sprays but sparingly. 
There are several cases on record 
even now where this ‘guaranteed’ 
furniture has become infested with 
moths, and yet the public thinks it 
can depend upon that guarantee and 
it does nothing to protect their fur- 
niture.—but wait until the damage 
is done, when it is difficult to remedy 
the situation. Are we ourselves doing 
anything to overcome this? 


“The newest threat is found 
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in the national advertising now being 
done by a leading manufacturer of 
rug cushions, the pads that are put 
underneath rugs. This manufacturer 
now offers the cushions with an 


‘insured guarantee’ against moth 


damage to the cushion. I have no 
quarrel with this manufacturer, for 
the cushion is no doubt mothproof. 
But the danger is in the fact that 
nothing is said about the rug itself. 
The public is taking the attitude that 
the cushion offers protection to the 
rug, which it does not. Rug dealers 
are permitting their customers to 
have that thought for it makes rugs 
easier to sell. 

“What are you and I going 
to do about it? There is nothing 
known today that will permanently 
mothproof either furniture, clothing, 
or rugs. The only sure way to pre- 
vent moth damage is to keep furni- 
ture, rugs and clothing clean and 
spray them regularly with a good 
moth spray. There are several such 
sprays on the market today. 

“Much publicity was given to 
this guaranteed rug pad in_ the 
January issue of the American Car- 
pet and Upholstery Journal. Many 
national consumers’ publications will 
carry the manufacturers’ advertising. 
You will have to do something to 
overcome the false sense of security 
which the housewives and dealers 
are beginning to get. If you don't, 
your market for moth spray will be 
destroyed.” 


-——  @ 





Signs F.T.C. Stipulation 
|e 


N. J., agrees to cease representing 


Prescott Co., Passaic, 
that its product “Oxol,” a cleaning 
compound, destroys odors or kills 
germs, unless it is clearly indicated 
in connection with such claims that 
the product does not destroy all 
odors or all germs. The respondent 
stipulates it will not represent that 
the product “cleanses all it touches”: 
that disease germs cannot live in the 
presence of “Oxol,” unless the speci- 
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fic germs “Oxol” is known to kill are 
named, and that the product’s bac- 
teria-destroying properties are strong- 
er than carbolic acid, unless such rep- 
resentation is established by compe- 
tent evidence. 


ee ee 


McCormick U. S. Chamber 
Councillor 

Charles P. McCormick, presi- 
dent of McCormick & Co., Baltimore, 
and formerly president of the Na- 
tional Association of Insecticide & 
Disinfectant Manufacturers, has ac- 
serve as 
the U. S. 


Chamber of Commerce representing 


cepted appointment to 


national councillor to 
this Association, according to an 
announcement from W. B. Eddy of 
the Rochester Germicide Co., Roch- 
ester, N. Y., 
Association. Mr. McCormick succeeds 
Dr. Robert C. White, of the Robert 
C. White Co., Philadelphia, the new 
City of Philadelphia controller, who 


present head of the 


was forced to resign as councillor 
owing to his new duties in Phila- 
del phia. 
ont 

Nederman Moth Proofing Ser- 
vice, formerly at 4700 Broadway, 
Kansas City, is now located at 4055 
Broadway. 


Se ee 
Permanent Moth Proofing Co., 


formerly at 1306 Stewart St., Seattle, 
has relocated at 6548 41st St., S. W. 





JANITOR SUPPLIES A 
RACKET? 

Recent published accusa- 
tions that the janitor supply 
business is little more than 
a racket are being investi- 
gated by SOAP. Statements 
have been made that prices 
and profits are excessive, and 
that sales claims are chiefly 
“ballyhoo.” A report will be 
published in an early issue 
of SOAP. 
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Can you supply 


Bulk or Private Brand 


SOAPS — SOAP BASES — DISINFECTANTS 
CLEANSERS — POLISHES — HOUSEHOLD 
INSECTICIDES — FLOOR PRODUCTS, ETC.? 


HERE is a real market among 
readers of SOAP for all kinds of 
bulk and private label soaps, liquid 
soaps, disinfectants, deodorants, 
cleaning preparations, polishes, floor 
products, fly sprays, insecticides, ete. 


ANY companies are not in a 

position to manufacture each 
and every product which goes to 
make up their complete line. Prod- 
ucts not manufactured are, quite na- 
turally, bought in the trade. Then, 
there are other manufacturers look- 
ing to expand their lines without 
increasing their manufacturing fa- 
cilities. There is also a large mar- 


ket for products of this type among 
sanitary supply houses. Are you in 
a position to handle this kind of busi- 
ness in your specialties? 


F YOU do or can manufacture any 

of these products in a large way 
and desire to dispose of a portion 
of your output to be sold to other 
manufacturers and distributors, to 
be marketed under private brand or 
for repacking, it will pay you to ap- 
prise the trade of this fact through 
the advertising pages of SOAP. Ask 
any advertiser of bulk or private 
brand products about results. Look 
on page 128 for a complete list of ad- 
vertisers of bulk and private brand 
products. 


Write to the Advertising Department of SOAP, 
254 West 31st St., New York, for further information. 
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Insecticide Specifications 


RITICISM of the specifi- 

cation issued by the 
Veterans’ Administration, Washing- 
ton, D. C., covering the bids and pur- 
chase of some five thousand gallons 
of liquid insecticide in recent issues 
of Soap, is the subject of a communi- 
cation received from L. H. Peterson 
of the Cenol Company, Chicago. He 
challenges the statement that the 
specification is impractical, and com- 
mends the bureau for setting a stand- 
ard well above the 60 per cent mini- 
mum kill required by the official 
standard of the National Association 
of Insecticide & Disinfectant Manu- 
facturers. His letter states: 

“IT am not sure whether this 
comment should be addressed to you 
or to some individual. Its purpose is 
to take exception to the editorial ap- 
pearing in the last issue of Soap, 
which criticized the specifications 
shown on the last bidding called for 
by the Veterans’ Administration. 
Washington, D. C. 

“One statement in that com- 
ment is the fact that there is not a 
product on the American market 
which can meet these specifications. 
I think that statement should be chal- 
lenged. It also seems to me that if 
those in charge of the Veterans’ Ad- 
ministration desire a fly spray of 
higher quality than the standard of 
the Insecticide Association, they 
should be complimented on that de- 
cision rather than criticized because 
of it. 

“IT have always worked on the 
assumption that in ninety-nine out of 
one hundred cases, the buyer is really 
the party who can dictate specifica- 
tions; that if the seller cannot meet 
those specifications, all that he need 
do is to inform the buyer to that 
effect. 

“Tt seems to me that any move 
of this kind, which will tend to pro- 
duce high quality insecticides. is de- 
serving of favorable comment rather 


than condemnation.” 
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The Editor’s Answer 


The editor of Soap does be- 
lieve that anything which will tend to 
improve the quality of insecticides on 
the market is most certainly worthy 
of favorable comment,—especially if 
that “anything” has a basis of sin- 
How- 


ever, he does not believe that high- 


cerity, good sense, and fact. 


sounding phrases which are contra- 
dicted by all past performance are 
Neither does 
he believe that a stringent, high- 


of much practical use. 


calibre specification, when that speci- 
fication is at odds with commercial 
experience and practice, is of much 
practical value or is worthy of com- 


mendation. 


Mr. Peterson challenges the 
statement that there is not a product 
on the American market which can 
meet the specification of the Veterans’ 
Bureau. Therefore, he can undoubted- 
ly name one or several commercial 
products which do have an 80 per 
cent kill by the Peet-Grady Method, 
are non-staining, non-poisonous, and 
without odor. Of course, we refer to 
commercial products, selected at ran- 
dom in the channels of commerce,— 
not to hand-picked samples dressed 


up for the occasion. 


And as to the method of test- 
ing, we also want to point out that we 
refer to the Peet-Grady Method.—not 
to some trick modification of the 
Method of which there are many. and 
which have been known to boost the 
kill figures very materially. By some 
so-called “modified” Peet-Grady tests, 
we have seen insecticides with a kill 
of less than fifty per cent by the true 
Peet-Grady 


over eight per cent. 


technique. give results 
We will grant 
that the chances of error in the Peet- 
Grady Method are great, but they can 
be made far greater by “modifica- 
tions” if so desired. In short, the test 
can be “modified” so as to make any 
low-grade product look good and to 


meet any specification if that is what 
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the manufacturer really wants and if 
the “laboratory” is willing. 


Thus it is, we believe, that 
some manufacturers are not perturbed 
in the least when they are called 
upon to meet specifications of 80 per 
cent or 85 per cent or higher. Of 
course, it is easy to secure a “labora- 
tory” certificate showing that their 
product meets the specification. Wit- 
ness the purchase during recent years 
of liquid insecticide by various states, 
cities and government departments. 
In each case, the insecticide pur- 
ported to meet a specification. Private 
tests in a number of cases, made sub- 
sequently and with strict adherence 
to the Peet-Grady technique, showed 
that the products as supplied were far 
below the kill called for in the speci- 
fication. These are not rare excep- 
tions,—they are common occurrences 
as any individual of experience in the 
insecticide business must know. 


The inability of the purchas- 
ing agency of the Government or state 
or city to test deliveries in accordance 
with the stringent requirements of 
specifications, is what makes these 
specifications really ridiculous. Under 
the circumstances, why limit the kill 
to 80 per cent in specifications? If 
the Government is to become really 
holy and righteous, and aid in up- 
lifting the general standard of house- 
hold insecticides, why not make it 90 
per cent or even 99? It would be 
just about as practical and sensible 
under the circumstances. 


Now what of the prices at 
which these bids for liquid insecticide 
Anything from 35c per 
And these are the 


are taken? 
gallon up to 49c. 
products which are to meet a speci- 
fication “which will tend to produce 
high quality insecticide.” Regular 


commercial practice in insecticide 
manufacture calls for a pound of 
pyrethrum to the gallon. A product 
of this type may give a kill in some 


cases up to 70 or 72 per cent by the 
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“ WHAT DO WE MEAN — There’s a BIG MARKET 


¢ E l F F, | E Xi | (CPA for Terrazso Sealer! 





TERRAZZO FLOORS 


See the way the Lowell NU-ACTION pump is made—with 


the flare at the end? It's the big idea that gets full air pres- Everywhere Need This 


sure to break up spraying solutions finer—make them kill at 


longer range. It’s the biggest improvement in sprayers since TERRAZZO SEALER 


they were invented! 








Prevents staining and deteriora- 


tion caused by continual use of 


NOW TAKE A LOOK INSIDE: 


water and strong soaps. Withstands 
moisture and alkalis and will not 
progressively “after-yellow” so as 


to discolor the terrazzo itself. 


Send for This 
Book FREE 


to Distributors and Manufactur- 
ers of Seaps, Chemicals, Disin- 
fectants. etc. Tells how to prepare 





Note the cone inside—how the plunger leather spreads around 
it at every stroke—keeps it lively. No matter how long since 
it has been used, a few strokes bring it back to its original 
freshness—even without oiling. That’s the kind of sprayer 
your customers like—one that will work when they want it 
to work without fuss and bother. 


That's one of the reasons why Lowell NU \CTION sprayers PEE RE ero 2 COUPON ne oe Oe 


will help sell your product. They're made in all sizes and 

types—one to suit your purpose exactly. Why not write us FEDERAI. VARNISH Co. : a: 

Dept. 48—337 S. Peoria St., Chicago, II. 
Kindly send without cost or obligation your 


FLOOR FINISHING & MAINTENANCE MANUAL. 


LOWELL MANUFACTURING Co. PE nsac ano Riog ta ne Giaie SE Sa Siow sicese Nes Sle Mise SURE 


North Pier Terminal CHICAGO, ILLINOIS Opposite Navy Pier REIMUIREEY, Socss v0 nc a eiwis Woiewiw os/st na ebiaw idle sine wie cos oes 
Factory—LOWELL, MICH. Address 


LOWELL 
Jad e-0 4 -a-o-ee FEDERAL VARNISH CO. 


© ae IRWIN 
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and finish all kinds of floors in 
schools, institutions, publie build- 
ings, ete. 


SEND COUPON NOW. 


today? It’s a new way to increase your sales 

















true Peet-Grady Method, — seldom 
higher. Now a good many manufac- 
turers use only twelve ounces of 
pyrethrum per gallon. Even this 
gives a product which in practical use 
is quite effective, but when tested by 
the Peet-Grady Method may give a 
kill as low as 60 per cent,—possibly 
less. Ordinarily to secure a kill of 
75 per cent, almost twenty-four 
ounces of pyerthrum per gallon are 
required. To boost the kill to 80 per 
cent, close to two-pounds per gallon 
is needed. From the commercial 
angle, such products just do not exist. 
They are not manufactured. Of 
course, they could be made, just as 
silver-plated railroad tracks or a 
fence around the ball park of pol- 
ished mahogany.—but the fact  re- 
mains that they are not. Even at the 
present low prices for pyrethrum 
products. they would cost well over 
forty cents per gallon for raw mate- 
rials alone. 

What is really needed are not 


higher kill 


products 


higher and figures in 


specifications, but which 


actually meet the — specifications. 
Merely boosting the printed figures 
in a specification is no guarantee of 
quality. especially when we consider 
that most of the material delivered 
on these trick specifications does not 
even meet the minimum 60 per cent 
requirement of the National Associa- 
tion standard. And when we make 
this statement, we make it advisedly 
because we know whereof we speak. 
—and so does any insecticide manu- 
facturer who has had any experience 
with public bids. 

We still believe that the Vet- 
erans’ Administration specification 
was written in ignorance of true con- 
ditions, that it is just so many words, 
that it will not do one iota to help 
improve the quality of insecticides 
supplied on public bid, that it cannot 
be met by any product on the market. 
and that it is worthy of criticism 


rather than commendation. 





_ o——— 
U. S. Sanitary Specialties 
Corp. announce the opening of a 
branch office in Nashville, Tenn. 


Clarence Miller is the manager of 


the new branch. 
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Cincinnati Insecticide Specification 


OMMENTING on recent 

discussion of insecticide 
specifications, especially the bids for 
the Veterans’ Administration, M. R. 
Maddox of the purchasing depart- 
ment for Hamilton County, Ohio, 
which embraces the City of Cincin- 
nati, states: “In your February is- 
sue of ‘Soap’ on Page 91, you give 
an editorial view on the purchase of 
liquid insecticide by the Veterans’ 
Administration, Washington, D. C. In 
the past. the same problem with 
which we believe the Veterans’ Ad- 
ministration is confronted was appar- 
ent to this department. Generally 


speaking, the insecticide manufac- 
turer attempts to sell ‘a product that 
is the best on the market’ by trade 
name. This tendency is confusing to 
the buyer; and very few vendors are 
willing or able to give the buyer for 
agency information that 
would enable him to specify a good 
product. We recognize, of course, 
that this is a natural thing to do and 
have no criticism of it except that it 
does not give the uninformed buyer 
the information he most needs. 

I am attaching a copy of spe- 
cifications developed in this office 
through bits of information obtained 
from various sources and checked for 
I would like to have your 


authority. 
comments with a view to further clari- 
fying the insecticide situation. 

Incidentally, we received prac- 
tically no criticism from the trade 
when we advertised for bids and in- 
vited about thirty-five vendors to 
quote. The product being furnished 
under the contract as a result of these 
bids is performing to our complete 
satisfaction.” 

The present specification for 
liquid and powdered insecticides as 
purchased by Hamilton County, Ohio, 


follows: 


Specifications 


Insecticide for Bed 


Liquid 
To be used in 


Bugs, Roaches, Flies. 
hand spray. 

1. Each gallon of finished product 
must contain the active principle 
of one pound of pyrethrum flow- 
ers assaying 0.9% pyrethrins by 
Seil method. “Pyrocide 20” or 
equai. 
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2. To contain no kerosene. Vehicle 
may be a petroleum distillate 
permanently deodorized and 
treated to produce an odorless 
product which will not revert to 


original odor. ‘“Deo-base” or 
equal. 

3. Flash point not below 105 degrees 
F. closed cup. 

4. Odorless. 

5. Must not taint food. 

6. Non-poisonous to human beings. 

7. Must not stain or harm finest 
fabrics. 

8. To contain no perfume or de- 


odorant. 
9. Active ingredients 100%. 
10. Packaged in 55 gal. drums. 
Powdered Insecticide for Ants, 
Roaches. To be spread, or sprayed 
in hand powder-spray. 
Finely ground Pyrethrum powder 
100°. 

2. Fresh. 

3. Must assay when delivered 0.9% 
pyrethrins. 

4. Packaged in 5, or 7 lb. metal con- 
tainers. Containers to be labeled 
or marked legibly as to contents. 

The cost of any tests which 
show that the product received is not 
in accordance with minimum specifi- 
cations, may be charged to the vendor. 

¢ 
Revise N. Y. Specification 

A revised tentative specifica- 
tion for liquid insecticide is in prep- 
aration by the Central Testing Lab- 
oratory of New York City as a result 
of suggestions made at a recent meet- 
ing at the laboratory attended by 
many insecticide manufacturers. There 
is still an opportunity for further 
modifications to be made. Com- 
munications should be addressed to 
Dr. Stroud Jordan at the laboratory. 


— ¢ 

Pine-Pyrethrum Insecticide 

An insecticide containing a 
mixture of a pine oil solution of an 
oleo-resin of pyrethrum and a potas- 
sium-castor oil soap mixed with pine 
oil. The oleo-resin of pyrethrum is 
secured by extracting pyrethrum 
flowers to obtain the active principle, 
and distilling the extract. Charles B. 
Gnadinger. Canadian Patent No. 
355,978. 

ae eee 

The Affiliated Sanitary Supply 
Distributors of Chicago met March 
10th at the Hamilton Club. 
no speaker was scheduled for this 


Since 


meeting, a round table discussion of 
various problems affecting the local 


trade was held. 
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BREUER’S TORNADO ELECTRIC SPRAYERS 
get you reorders because they are the most efficient and 
durable insecticide sprayers ever built. Supply your cus- 
tomers with the best. 


The New Tornado Model 36 
Automatic Time Switch—Volume Air Control 
One Gallon Capac- 
ity, 1-3 H.P. G. E. coucton 

Universal Motor ¥ 







TIME SWITCH OPERATES 
TO 45 MINUTES 
aur 


Here is the finest sprayer 
ever built. Similar to the gpjsrasce 
now widely used Tornado .m7it 
Model 54 and retaining the position 
automatic time switch, vol- \ 
ume air control and adjust- 
able nozzle features, the new 
Model 36 will spray a big 
volume of insecticide great 
distances in finest gas for- 
mation, 

The patented principle of 
heating and compressing ma- 
terial does the trick. Just ; ¢s:ion 
the sprayer you need for CONTAINER! 
covering large distances and 
penetrating with the finést 
gas every possible source of 
insect existence. 

Get the facts on this sprayer 
before buying! 


COMPRESSOR 
TYPE 





Also most complete line of electric sprayers to 
| meet every spraying problem. 


MODEL 54— 
1 QT. CAPACITY 


matic time switch 
set at any point from 
1 to 30 minutes — 
sprays desired amount 
without any attention 
whatever — automati- 
cally shuts off. Can 
also be used for hand 
spraying. Adjustable 
nozzle can be set for 
spraying in any posi- 
tion. Also exclusive 
volume control ad- 
justment permits 
spraying one ounce 
every two to four 
minutes with either 
fine or heavy spray. 
MODEL 53 same as 
Model 54 except does 
not have automatic 
time switch, 






Switcr 
OPERATES 
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Model 50 Fan Type unit. A 
fine insecticide atomizer. 
Sprays distance 
of 8’ to 10’. &%& 
H.P. G.E. Uni- 
versal Motor, 1 
pint glass jar. 20’ of rub- 
ber covered cable. 












Model 6 Fan Type unit. Will break insecticide into a 
very fine mist. Sprays 18’ to 20’. 1/3 H.P. G.E. Uni- 
versal Motor. Norma Ball Bearings, 1 gallon metal 
container. This model is for larger institutions, ware- 
houses, industrials, etc., and is also highly recommended 
for moth-proofing solutions. Write today for complete 
description and circulars. 


BREUER ELECTRIC MFG. CO. 


862 Blackhawk Street Chicago, II. 
We do not sell insecticides, Our business is manufacturing sprayers. 
Patented in U. S. A. and Foreign Countries 








It features an auto- | 
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Many of the processes employed in 
the refining of coal tar products have 
been developed by the Koppers com- 
panies. A competent technical staff is 
constantly at work to introduce further 
process refinements and to insure the 
high quality of all Koppers products. 
The Koppers laboratories are abreast of 
all new developments in the field of 
coal tar products. Their services are at 
your command. 











TAR ACIDS 
CRESOL, U. S. P. 
PHENOLS 
CRESYLIC ACID 


98% to 100% STRAW COLOR 


TAR ACID OILS 
NEUTRAL HYDROCARBON OIL 

















(For construction aud maintenance, Koppers also 

produces: Roofing, Waterproofing, Dampproofing, 

Creosote, Tar Base Paints and Coatings, and Tarmac 
for driveways, roads, pavements, etc.) 











KOPPERS PRODUCTS COMPANY; . 
KGPPERS BUILDING, PITTSBURGH, PA. 
Offices: New York, Boston, Providence, Chicago, Birmingham 
Plants 
Birmingham, Ala.; Buffalo, N. Y.; Chicago, Ill.; Follansbee, 
W. Va.; Fort Wayne, Ind.; Hamilton, 0.; Kearny, N. J.; Milwau- 


kee, Wis.; New Haven, Conn.; Providence, R. I.; St. Paul Minn.; 
St. Louis, Mo.; Swedeland, Pa.; Utica, N. Y¥.; Youngstown, 0. 
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NEWS ....6- 


Disinfectant Firm to Expand 
Commercial Laboratories, Inc. 

1301 West Eighth street, Kansas City, 

Mo., manufacturers of disinfectants, 


plan to add to the two-story building 
which they occupy a third story, 
which will increase the space by 
7,500 square feet. The cost of im- 
provement to the building plus new 
equipment will exceed $35,000, ac- 
cording to Dr. J. H. Weiner, secre- 
tary of the company. 
o 


Offer New Moth Device 

A new container for moth 
crystals has just been introduced by 
Expello Corp., Dover, N. H., under 
the name “Expellometer.” It is in- 
tended to be hung in the clothes 
closet and a moving indicator on the 
outside of the container tells the user 
at a glance how much material is still] 
in the container and warns him when 
to refill. 
the new device, which lists at 75c, is 
offered in combination with a 75c can 
of crystals at a special price of $1.19. 


In an introductory offer 


¢ 


Introduce “Moth Wool” 
The new moth killer of Baltus 
Rolfs, Inc., West Bend, Wis.. consist- 


ing of a wool pad impregnated with 








arsenic and selling under the name 
“Moth Wool,” was introduced to 100 
wholesalers at the recent annual con- 
vention of the Druggists Supply 
Corp. at the Hotel Pennsylvania, New 
York. The wool pad is saturated 
with grease and is supposed to at- 
tract the moth as a desirable place 
to deposit its eggs, leaving the rest 
of the fabric unattacked. The pads 
are packed seven to the carton, and 


sell at 15c apiece or 95c per carton. 


——a 


Johnson Products Expands 
The J. S. Johnson Corp. has 
just been incorporated in Hagers- 
town, Md., to take over the pharma- 
ceutical and household specialty 
business formerly operated by John- 


son Products Co. The business was 
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started about five years ago by Dr. 
J. S. Johnson with the idea of sup- 
plying a line of pharmaceutical and 
household products direct to retail 
dealers. The line, which includes in- 
secticides, pharmaceuticals, drug 
sundries, etc., is distributed by motor 
truck. With the additional capital 
made available by the reorganization, 
a number of additional trucks will 
be put into service. 


Dea I NS pen eae 


H. E. Jennings Marries 

Harold E. Jennings. president 
of Smithereen Co. of Chicago. was 
married recently to Miss Muriel Cur- 
tis. Both are graduates of the Uni- 
versity of Chicago. On their wedding 
trip they took a cruise of the West 
Indies from which they have just 
returned. 

ey eae 

“Flit” Window Display Contest 

Stanco Distributors, Inc.. New 
York. is offering $1,050 in prizes to 
druggists in its 1936 “Flit” Window 
Display Contest. To boost the prod- 
uct, retailers are given moth bags, 
two of which are to be given free to 
customers with every quart can of 
“Fit.” and one with each pint can. 


a es 


New “Moth-Gas” Can 

Lewy Chemical Co.. New 
York, maker of “Moth-Gas,” has just 
adopted a new perforated container 
for this moth product. The can is 
equipped with a hook to facilitate 
hanging in the closet. It was worked 
out in collaboration with Brooks & 
Porter, Seeley Tube & Box Corp., 
Continental Can Co. and the Canister 
Co. 

pe a 

Buffalo Exterminators 
Organize 

For the past few years there 
has been a desire to form a local as- 
sociation of exterminators and fumi- 
gators in Buffalo, New York. An or- 
ganization meeting took place March 
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9th at which following were present: 
K. D. McLeod of McLeod Extermi- 
nating Co.; Mr. Bundt, of the Safe 
Way Exterminating Co.; Mr. Pick- 
ardt, of the International Fumigat- 
ing Co.; Mr. Nolan, of the Aborn 
Fumigating Co., and H. S. Lewis, 
of the Rose Exterminator Co. Elec- 
tion of officers resulted in selection of 
Harry S. Lewis as president and K. 
C. McLeod as secretary. A second 
meeting was held March 23rd. 
iii ataadade 
Piercy Sells Kilzum 
Clifford Pierey has been ap- 
pointed sales manager for the New 
territory by the Penn- 
Butler, Pa., 


manufacturers of the “‘Kilzum” in- 


England 
Champ Laboratories, 
secticide line. Mr. Piercy was at one 
time associated with the sales de- 
partment of the Palmolive-Peet Co. 
The Penn-Champ Laboratories, which 
are a subsidiary of the Pennsylvania 
Refining Co., recently announced the 
addition of a cattle spray to their 
insecticide line. 


, ae 





Offers Termite Product 

Leonard Laboratories, 3201 
Gillham Road, Kansas City, Mo., are 
planning extensive expansion on ex- 
terminating products this spring. Ed- 
ward D. Fink, head of the company, 
says they are specializing in a creo- 
sote product to exterminate termites 
from wood, and this product will be 


sold largely to lumber dealers. 





em 


Reports Outlook Better 

M. L. Magee who has charge 
of the floor maintenance division of 
the T. F. Washburn Co., has just re- 
turned to Chicago from an extended 
trip through the south and along the 
west coast. Mr. Magee reports con- 
ditions much improved, and everyone 
expecting 1936 to be a good year. 


Wilson & Bennett Mfg. Co., 
container manufacturer of Chicago, 
Jersey City and New Orleans, has 
announced the appointment of John 
P. Moran as Chicago sales manager. 
Mr. Moran has been with the com- 
pany for nine years and is well ac- 
























Patent 
Applied 
for 


$975 









NEW 
ERTEL CAPPER 


@ The Ertel Hand Capper 
caps bottles like the ticking 


off of seconds . . . hour after 
hour . .. without wrist mo- 
tion . . . without operator 
fatigue ... without a kilo- 


watt of electricity to pay 
for. 


Simple in construction. 
Only $9.75 to buy. Efficient 
in performance. Fast. Posi- 
tive. Get one and try it 
yourself, Comes complete 
with one chuck. Other size 
chucks easily interchange- 
able. Send sample of cap 
with order. 


ALSO MANUFACTURERS OF 


@ Neutral Asbestos Filter Sheets, 
Portable Mixers, Glass Lined Tanks, Jacketed 
Tanks, Portable and Semi-Automatic Vac- 


uum Bottle Fillers, Alleghany 


Stecl Tanks. 


FRTEL ENGINEERING 
CORPORATION 


Dart. C., 120 © ‘16TH ST., N. Y., N. Y. 


Filter Out Sales Resistance 
With the ERTEL Asbestos Disk Filter 


oe in sizes to handle any production. 

Send us a sample of your liquid and let 
us prove what an Ertel Asbestos Disk Filter 
can do. 





















Pumps, 








Stainless 





















Why not have your own personal 
copy of SOAP every month? 
. . . delivered to your home or 


desk. . . the cost is small and 


the service is great. 


Annual Subscription: $3.00 


e 


Mac Nair-DorLAND Co., INC. 
Publishers 
254 W. 3lst STREET NEW YORK 
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quainted in the Chicago area. An- 
other recent Wilson & Bennett execu- 
tive change is the appointment of 
Grant S. Smith as manager of the 
food container drum division. 
ea eee 

Rockwell Exterminating Moves 

George W. Rockwell Exter- 
minating Co., Kansas City, Mo.. have 
removed from 2110 East Fifteenth 
street, to 1234 Oak street. a location 
in the down-town business district. 
This company has been in business 
for thirty-five years. The firm con- 
sists of George M. Rockwell and 
Ellen A. Taylor. 


Oe sateen 


Correcting An Error 

In the February issue of Soap 
in showing the new floor wax pack- 
age of Fuld Brothers, Baltimore, de- 
signed for retail sale, the impression 
was inadvertently given that this was 
to be marketed direct to consumers 
by Fuld Brothers. This is not the 
case. The new can will be sold only 
through Fuld Brothers’ regular job- 
bing trade connections in the sanitary 
supply field, according to Melvin 
Fuld. 
« 
Kelly at 80 Boylston 


R. C. Kelly, sales representa- 








tive in New England for John Powell 
& Co. and Aromatic Products. Inc., 
New York, who recently resigned as 
vice-president of the former company 
to take over this territory for the two 
firms, has established offices in the 
Little Building, 80 Boylston St. 
Boston. The phone number is Hub- 
bard 7455. The territory under Mr. 
Kelly includes Eastern Canada and 
Northern New York State, in addi- 
tion to New England. 


—— 
Gets Polish Advertising 
Karsmetik Co.. New York, au- 
tomobile and furniture polishes. has 
appointed Mackay-Spaulding Co.. of 


New York. to handle its advertising. 
ee 





Green Cross Products Co.. 
Boston, has recently occupied new 
and larger quarters at 93 Massachu- 
setts Ave. Dr. A. Heimburger heads 


the concern. 
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Advertise Termite Service 
Termite Service will be adver- 
tised by the Disinfecting & Extermi- 
nating Corp., New York, in news- 
papers, business papers and by direct 
mail. Wm. H. Rankin Co., New 
York, is handling the campaign. 


ee ee 


Pepsodent 1c Sale Success 

In a recent special offer in the 
Chicago market in which two bottles 
of “Pepsodent” antiseptic were off- 
ered for one cent more than the price 
of a single bottle, the Pepsodent Co. 
reports that it sold as much antisep- 
tic in a week as it did in six months 
of last year. In the sale, which was 
originally scheduled to run a month, 
it is stated that stocks were sold out 
in the first week. 


eines 


Offers Furniture Cleaner 
Charak Furniture Co., Boston, 

is marketing a new greaseless furni- 

ture cleaner. Luckey Bowman, Inc., 


New York, 


Magazines and newspapers will be 


handles the account. 


used. 
Sd 
Best Chemical Moves 
Best Chemical Co., Fort 
Worth, Tex., disinfectants and insec- 
ticides, has moved recently from 408 
Grainger St. to 301 S. Henderson St. 


ees 


Can Sales Show Gain 

The business of Continental 
Can Co., New York, continues to 
show improvement, with dollar can 
sales for the first two months of 1936 
over 19 per cent ahead of the same 
period last year, according to C. C. 
Conway. chairman of the Continental 
board. All present directors and of- 
ficers of the company will continue, 
having been re-elected at the recent 
annual meeting of stockholders. 


= 





Relocate Cedarwood Plant 

J. H. Richardson who has been 
operating a plant for the production 
of cedarwood oil near Graford, Tex., 
for a number of years, is transferring 
the scene of his operations to the 
southwestern part of the state near 
Camp Eagle. The move was made 


SOAP 


necessary by exhaustion of raw ma- 
terial supply at his old location. 


Ses | eee 


Sunbeam Labs. Move 

Sunbeam Laboratories, for- 
merly at 7810 Quincy Ave., Cleve- 
land, has recently taken new quarters 
at 5713 Euclid Ave. 


 tengens 





Black Flag Names Agent 

Black Flag Co., Baltimore, in- 
secticides, has appointed Al Paul 
Lefton Co., Philadelphia, as its ad- 
vertising agency. 


ee 


Zonite Loss Lower 
Zonite 
subsidiaries report net loss of $146,- 


Products Corp. and 


956 for 1935, as compared with net 
loss of $164.390 in 1934. 


—_ 


National Can To Build 

National Can Co. has com- 
pleted plans for a four-story addition 
to its plant at Baltimore to be started 
shortly. The new structure will be 
115 by 51 feet, and will cost ap- 
proximately $50,000. 


aisisienndiel Aileen 
New Midwest Sanitary Office 
Midwest Sanitary Products 


Co., of Indianapolis, has opened new 
offices at 19-25 E. South St., having 
moved from Post Rd. 


pe 


Calif. Exterminators Elect 

W. F. Smith was elected presi- 
dent of the Exterminators & Fumiga- 
tors Association of California at the 
recent convention of the group held 
in Fresno. W. B. Tanner was elected 
Ist vice-president, C. A. Rader, 2nd 
vice-president, and E. A. Roberts, 
secretary-treasurer. J. M. Miller was 
named regional vice-president to serve 
on the national association board of 
directors. 

aoe, en 


Merck Moth Sales Campaign 
An advertising campaign on 
“Di-chloricide” moth killer has _re- 
cently been launched in national 
magazines by Merck & Co., Rahway, 


N. J. 
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Atlantic Ultrasene 


—A BETTER BASE FOR BETTER INSECTICIDES 


Every insecticide manufacturer knows that the kill- 
ing-power of his spray is not the only index to its 
sales-appeal. Efficiency is important, yes, but other 
factors enter into the selling picture. An old-fash- 
ioned kerosene-base spray, for example, will always 
be handicapped by its odor. And a spray that leaves 
a thin, oily film will never be popular in homes, 
markets, hotels or restaurants. 

Atlantic ULTRASENE does not have these disadvan- 
tages. It is practically tasteless and odorless and is 
more transparent than water. It evaporates uniformly 
and quickly and does not leave an oily residue. Ab- 
sence of a kerosene odor makes it possible to effect 
a considerable saving in the amount of perfume neces- 
sary for household sprays. 

Many manufacturers are finding ULTRASENE a sales 
tonic. Why not try it yourself? We will be glad to 
send you further information and a liberal experi- 
mental sample. Our technical department is always 
ready to help with your problems. Write to The 
Atlantic Refining Company, Specialty Sales Depart- 
ment, 260 South Broad St., Philadelphia, Pa. 


ATLANTIC 


ULTRASENE 











Machine-Made 








DEODORANT 
CAKES and BLOCKS 


are big sellers! 


Make your deodorant 
and moth cakes with 
this heavy pressure 
foot press by the cold 
process and save 
money while you are 
increasing sales. A 
smooth, even cake will 
sell better because of 
its improved appear- 
ance and will cost less 
to make because this 
press not only cuts 
labor but saves 5% 
of your raw material. 
Why not let us make 
some sample cakes 
with your own para, 
naphthalene, etc., and 
submit complete in- 
formation regarding 
cost and manufactur- 
ing process? 


HOUCHIN MACHINERY CO., INC. 
HAWTHORNE, N. J. 














_ Space prohibits a description of these and 








DON’T SKIP THIS 





REPACKER’S orrer 


100 other chemicals. Write for new 96-page 
catalog. No. 248. 
OPEN PRICES 


METAL POLISH—None better made in Amer- 
ica. We can prove it. 50 gal. dr. per gal.? -#< 


CRESYLIC ACID—97" (Pure-Paie) 5 ga. 
SR I ee NR RAI eigen ..... pergal. .84 

PYRETHRUM-—Shredded from fresh flowers 
Pe ree error: perlb. - 4 

PYRETHRUM—Powdered (100) ..... per. Ib. .16 


INSECTICIDE—Liquid. 5 gal. sample can 
per gal. .49 

WEED KILLER—Best. 5 gal. sample cans. 
per gal. -62 


RED SQUILL—Powdered. 25 lb. Package. 
per lb. .18 


SODIUM FLUORIDE (Blue)............ per Ib. 
14), 
TERMS—Cash with order 
F.O.B. our factory 
Jersey City 


Manufactured only by 


GOULARD & OLENA, Inc. 
Street New York, N. Y. 








Say you saw it in SOAP! 
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Floods Boom Disinfectants 


The widespread and serious 
floods in New England and _ the 
middle-west over recent weeks have 
given a sharp impetus to the sale of 
disinfectants in these regions. In 
many locations, homes which had to 
be vacated because of high water 
were sealed by health authorities, 
and occupants are not being allowed 
to return until after the premises are 
thoroughly disinfected. In Massa- 
chusetts, Dr. Chadwick, head of the 
State Health Department, broadcast 
a radio address urging people in the 
flooded areas to take every protec- 
tion against spread of infection by 
use of disinfectants. With traffic in 
the Massachusetts flood district under 
strict control, trucks of Baird & 
McGuire. Inc.. Holbrook, carrying 
disinfectant for the flooded areas. 
proceeded under permits granted by 
the State Board of Health, the State 
Police and the National Guard. A 
report from Harry W. Cole at the 
Holbrook plant states that the whole 
plant and office force is working night 
and day to care for the staggering 
demand. 

Reports from C. L. Weirich 
of the C. B. Dolge Co. of Westport. 
Conn., state that they are straining 
every facility of the firm to ship 
disinfectants to the areas flooded by 
the Connecticut River and its tribu- 
taries. He also states that health 
officials of New England are urging 
the use of disinfectants to prevent 
the spread of disease where the water 
has receded from flooded sections. 
Henry A. Nelson, vice-president of 
the Chemical Supply Co., Cleveland, 
stated that his plant has been work- 
ing night and day to supply the de- 
mand for disinfectants chiefly from 
the Pittsburgh and adjacent areas. 
He stated that he spent an entire day 
on the long distance phone arranging 


for shipments. 


SS 


Rhode Island Poison Bill 

A bill restricting sale of medi- 
cines and poisons to registered phar- 
macists has been introduced in the 


Rhode Island House under No. 743. 
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While section 10 of the bill speci- 
fically exempts from its provisions 
“preparations commonly used for 
disinfecting, polishing, or cleaning 
purposes’, some manufacturers of 
products of this type feel that addi- 
tional clarification of the verbiage 
is necessary to emphasize the non- 
poisonous character of these products. 


ae ee 


Seek Dunkel Bill Change 
Manufacturers of disinfectants, 
insecticides, antiseptics, etc., selling 
in the New York market, have been 
active over the past month in seeking 
changed wording in three proposed 
amendments to section 1, chapter 21, 
State Laws of 1909, relating to the 
sale of medicinal products, poisons, 
etc. The three proposed amendments, 
Senate Bills Nos. 867. 918 and 1431, 
if enacted into law would restrict 
sale of insecticides. disinfectants, etc. 
to registered pharmacists, seriously 
interfering with the businesses of 
many firms selling through other 
channels. Item 2 of Paragraph 1361 
of the bill exempts the sale of paris 
green and white hellebore from the 
provisions of the bill, and it is the 
proposal of many firms in the in- 
secticide and disinfectant industry 
that their products be added to this 
section as and thus exempted from 


the restrictions of the bill. 


eed, eee 
Seeks to Enjoin “It” 

Stanco. Inc.. New York, has 
applied for an injunction to restrain 
Dependable Sales Co. of Brooklyn 
from marketing an insecticide under 
the name “It” which Stanco holds 
to be confusingly similar with its 
own “Flit” trade-mark. Suit for 
damages has also been entered. 

ae” : 
Discuss Fly Spray Labels 

Dr. Alvin J. Cox. chief of 
the division of chemistry, of the 
California State Department of Agri- 
culture, has called a meeting, April 
6, in room 18 of the State Agricul- 


tural Building. Mission St... San 
Francisco. at which marketers of 


rotenone and pyrethrum fly sprays 


are invited to be present to discuss 
labeling regulations. Dr. Cox is par- 
ticularly anxious that representatives 
of each original supplier of these 
products come prepared to present 
as much information as possible con- 
cerning the physical and chemical 


properties of his particular products. 


Opie Founder Dead 

J. W. Opie, founder of the 
Opie Brush Co., Kansas City, Mo., 
died recently at his home in Beverly 
Hills, California. John T. Opie is 
the present head of the company. 
The Opie Brush Co. is a_ pioneer 
Kansas City manufacturer of brushes, 
mops and brooms, and distributors 
of powdered soaps and janitor sup- 
plies. 

ec 

Heads Jewish Charities 

Frank L. Sulzberger, Federal 
Varnish Co., Chicago, was recently 
elected to a second term as president 
of the Jewish Charities of Chicago. 
M. J. Flanagan, sales manager for 
Federal, has just returned from a 
business and pleasure trip to Mexico 
City. 

mee 

Riddiford Bros. Expand 

Riddiford Bros., Inc., Chicago 
janitor supply house, has moved into 
larger quarters on the third floor of 
the Randolph-Franklin building, 308 
West Randolph Street. The firm for- 
merly was located at 30 South Wells 


Street. 
= 


Cymol-Pyrethrum Insecticide 
Horticultural insecticides con- 
sist of cymol or a derivative, to- 
gether with the active constituent of 
Ether- 
eal oils, soap and emulsifying agents 
may also be added. Erik. G. A. Sik- 
British Patent No. 434.660. 


pyrethrum, derris or quassia. 


strom. 


Moth Proofers Move 

Permanent Moth Proofing Co.. 
formerly at 3407 Geary St.. San 
Francisco, has moved to new quar- 


ters at 2640 Post St. 






















Water- proof~ 


This is the season when you particularly need water- 
proof wax—as much perhaps as the young lady needs 
her umbrella, if you'll pardon us—and in Rubber Gloss 
you have a wax that can be mopped, sopped, re- 


d and mopped again without damage! 





PrP 


Rubber Gloss, 


recent tests show, is the one wax that is imper- 


*¢ hUSsiING ae POLISmiaG 


vious to water fifteen minutes after putting it 


down. Therefore it is not necessary to renew the 





wax as frequently. Since labor is the chief cost of i 
waxing, you save many labor dollars in the course = 
of a year. You won't know how much better a 
truly waterproof wax is until you've tried Rubber 


Gloss. Try it this month and give it a real test. 


FRANKLIN RESEARCH 
company 


5134 Lancaster Avenue 
PHILADELPHIA, PA. 





Distributors in principal cities 


...how good is your 


~ FLOOR WAX? 


If it is uneven, dirty looking, 






contains specks, or settles 


out, the emulsion is faulty. 


LEP The GAULIN 
two-stage HOMOGENIZER 


can give you a better emulsion, a complete, uniform, and 
permanent dispersion of the solids which cannot be se- 
cured with any ordinary mixing equipment,—a product 
which looks better, works better, and sells better, and 
gives a more even finish on the floor. 


And the same applies to your auto or furniture polish, 
wax or oil. Send us a sample of your product and let us 
show you how we can improve it with this machine. 


MANTON-GAULIN MFG. CO. 
19 Charlton St. Everett, Mass. 























PHOSPHORUS PASTE FOR PESTS 
Exterminates Rats and Roaches 


1. A standardized Rat and Roach Paste sold in bulk to the trade. 


tN 


A quality product suitable for repacking under your own 
label. 

3. The killing power and effectiveness of our Phosphorus Paste 
is endorsed by exterminators and entomologists. 


Prices 


10 lbs. $4.25 50 Ibs. 
25 Ibs. 9.00 100 Ibs. 


Freight Prepaid. 


$17.00 
32.50 


Senco Rat and Roach Paste 
Packed in attractive lithographed cans. Special deal for April, 


May and June, 1936. 


1 doz. 6 oz. cans (.50c size) $4.00 
(six cans free with each dozen) 
1 doz. 1 Ib. cans ($1.00 size) $8.00 


(six cans free with each dozen) 


Shipped prepaid anywhere in the United States. 


Poison Grains 
Effective and economical exterminators of mice. 
Canary Seed 
$22.00 


Mixed Poison Grains 
100 Ibs. $22.00 


Poison 


100 Ibs. 


Freight Prepaid 


SENNEWALD DRUG COMPANY, Inc. 


800 Hickory Street St. Louis, Mo. 
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DEODORIZING BLOCKS 


PRESSED 


NAPHTHALENE 
OR 
PARADICHLOROBENZENE 


w 
VARIOUS SIZES AND SHAPES 


Perfumed Plain 
BULK INDUSTRIAL PACKAGES 
RETAIL PACKAGES 


THE WHITE TAR COMPANY 
OF NEW JERSEY, INC. 


BELLEVILLE PIKE KEARNY, N. J. 
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Exterminators Name Committee 
A committee on materials, 
methods and standards has just been 
named by the National Association 
of Exterminators and Fumigators, 
with the following representatives of 
various localities serving: George 
Hockenjos, Sentinel Insect Control 
Laboratories, Springfield, Ill.; J. M. 
Miller, Pest Control Co., Hollywood; 
Lester West, Rose Exterminator Co., 
Boston; Joseph Mandelbaum, United 
Chemical Co.. New Orleans, and C. 
H. W. Hasselriis. Ratin Laboratories. 
New York. 
a ee 
Calif. Fair Trade Act Upheld 
The California Fair Trade Act 
has been declared constitutional by 
the California Supreme Court in a 
recent decision and indications are 
now that the test case will be ap- 
pealed to the U. S. Supreme Court. 
Until the U. S. 
handed down the California decision 


Court decision is 


does not bind any other state but will 
be considered by courts of other 
states only as the logic of the Cali- 
fornia decision may appeal to them. 
The prospect is that a U. S. Court 
decision may not be expected for 
possibly eight or ten months. 


¢ 


Monsanto Liquidates Subsidiary 

In a move to simplify its capi- 
tal structure Monsanto Chemical Co.. 
St. Louis, is liquidating several of its 
wholly owned subsidiaries. Effective 
at once the Rubber Service Labora- 
tories Co., Akron. Ohio, will be taken 
over by the parent company and will 
operate in the future under the name 
of the Rubber Service Laboratories 
Division of Monsanto Chemical Co. 


a, | pee 


Chemists to Meet in K. C. 

The ninety-first national con- 
vention of the American Chemical 
Society will be held in Kansas City, 
Mo., April 13th, and lasting for five 
days. It is expected there will be 
an attendance of 2,000 chemists and 
workers in allied sciences and hun- 
dreds of papers disclosing researches 
in the development of chemical sci- 
ence will be presented. A number 
of chemists from foreign countries 
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will attend. The sessions will be 
held in the new Municipal Audi- 
torium. Prof. Frank B. Dains, of 
the University of Kansas, has been 
appointed honorary chairman, An- 
drew S. Barada, president of Barada 
& Page, Inc., 2018 Guinotte avenue, 
will act as general chairman. G. 
Harry Clay of Luzier’s, Inc., cosmetic 
manufacturers. is vice-chairman, and 
James A. Austin, of the Jensen- 
Salsbery Laboratories, Inc., is sec- 
retary. 


a 


Pacini Chicago Speaker 

A. J. Pacini was the featured 
speaker at the February 27th meeting 
of the Chicago Drug and Chemical 
Association held at the Chicago 
Athletic 
talk, “Vitamin E and Virility,” dealt 


with the merits of wheat germ oil. 


Association. Mr. Pacini’s 


The following have been nominated 
A. J. Rocea, 
Gazzolo Drug Co.; vice-president— 
Frank B. Kirby, Abbott Laboratories; 
Kassenbrock, Nor- 
wich Pharmacal Co.; treasurer—W. 
B. Erb, Kimble Glass Co.; directors 
for two years—D. F. Lum, Givaudan- 
Delawanna, J. A. Scott, Merck & Co., 
A. J. Stepan, General Oil Products 
Co., and R. L. Holland, Harry Hol- 
land & Son. Elmer F. Smith of 
American Aniline Co. was nominated 
to serve out Mr. Kirby’s term as 


for office: president 


secretary—J. J. 


director. The election was scheduled 


for March 26th. 


ee 


Insecticide Odor 

A new type odor for liquid 
insecticides and fly sprays which is 
reported to give the impression of 
“a breath of fresh air” and which 
carries no definite perfume note is 
now being produced under the name 
of Kerozone by Givaudan-Delawanna, 
Inc., New York. It is used in as 
small a quantity as one-eighth ounce 
per gallon where high grade deodor- 
ized kerosenes form the insecticide 
base. and in proportionately larger 
quantities with ordinary insecticide 
oils. The product is described in a 
recent of The Givaudanian 


which traces the history of insecticide 


issue 
odors from the time when the residual 


SOAP 


kerosene odor in a home announced 
to visitors: “Ah, they’ve got bugs 
here”, — down through the methyl 
salicylate-sassafras odors, which are 
held to make the same announcement, 
—to the present practically odorless 
or slightly perfumed sprays. The 
new product is recommended for use 
also in dairy sprays because of its 
light, neutral non-contaminating odor. 
pee tae 

Pyrethrum Concerns Affiliate 

J. L. Hopkins & Co., New 
York, and Murray & Nickell Manu- 
facturing Co., Chicago, suppliers of 
pyrethrum products and a_ general 
line of botanical crude drugs, have 
just announced their affiliation. Stocks 
of the Hopkins line of pyrethrum 
powders, extracts, crude drugs and 
cosmetic and soap specialties will be 
maintained at the Chicago plant of 
Murray & Nickell. 

vw a 

Oil Trade Re-elects Sonneborn 

Rudolf 


Sonneborn Sons. New York. was re- 


G. Sonneborn, — L. 


elected president of the Oil Trades 
Association of New York at the an- 
nual business meeting held March 24. 
in the Hotel Waldorf-Astoria, New 
York. 


elected as follows: 


Other officers were also re- 
Chas. V. Bacon, 
vice-president; Jos. C. Smith, Smith- 
Weihman Co., secretary, and Philip 
C. Meon, Borne-Scrymser Co., treas- 
urer. The meeting was preceded by 
a dinner in the Roof Garden of the 
Waldorf, and after adjournment a 
floor show was put on. Attendance 
numbered over 300. The program for 
later in the evening included a bridge 
tournament as something of an inno- 
vation. 
es oe 

Pacific Exterminating Co., 
formerly at 324 Leavenworth St., San 
recently to 


Francisco, has moved 


1065 Mission St. 


ee 

Puro Sales Co., Los Angeles 
exterminating concern, is now in new 
quarters at 1324 East Ist St., having 


moved from Wall St. 
a 


National Soap & Products 
Co., formerly at 2332 W. Vliet St., 
Milwaukee, has moved to 2248 N. 


Hi-Mount Blvd. 
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OAP PLANT 
FOR SALE! 





This entire plant, including factory equipment and real estate, which until recently was the home of the Holman Soap 
Company, Chicago, has just been purchased by Newman Tallow and Soap Machinery Company and is offered for immediate 
sale. The plant is fully equipped to manufacture economically any kind of soap (laundry, toilet, chips, powders, etc.) and is 
ready for operation as a going concern. Centrally located, with ample manufacturing and storage facilities and completely 
equipped with modern soap machinery in first class condition, this plant is an unusually fine “buy” for anyone interested in 
the manufacture of soap. 

Included in the equipment is a Pack-O-Matic Soap Chip Filler and a Proctor & Schwartz Single Roll Dryer—both in 
Also a Package Machinery Company High Speed Bar Soap Wrapper which is as good as new. All 


unusually good condition. 
Write us for more detailed information re- 


other equipment, crutchers, frames, etc., are in uniformly high-grade condition. 
garding the plant. 


a 
USED SPECIALS IN STOCK 
For the Soap, Chemical, Cosmetic and Allied Trades 


H-A, 1500, 3000, 4000, 5000 Ibs Proctor & Schwartz Bar Glycerin Evaporators, Doll Steam Jacketed Soap 
capacity. Steam Jacketed Soap Dryers. Pumps Crutchers, 1000, 1200 and 
. ' . 35 - ¢c city. 
Crutchers. Blanchard No. 10-A and No. Sperry Cast Iron Square Fil- 1350 Ibs. capacity 
Dopp Steam Jacketed Crutch- 14 Soap Powder Mills. ter Presses, 10, 12, 18, 24, Day Talcum Powder Mixers. 


ers, 1000, 1200, 1500 Ibs. and 
800 gals. capacity. 


Jones Automatic Soap 
Presses. 

Ralston Automatic Soap 
Presses. 


Scouring Soap Presses. 

Empire State, Dopp & Cros- 
by Foot Presses 

2, 3, 4, 5 and 6 roll Granite 
Tollet Soap Mills. 

H-A 4 and 5 roll Steel Mills. 


H-A Automatic and Hand- 
Power slabbers. 


Send us a list of your surplus equipment. 


J. H. Day Jaw Soap Crusher, 

H-A 6, 8 and 10 inch Single 
Screw Plodders. 
Allbright-Nell 10 inch Plod- 
ders. 


Filling and Weighing Ma- 
chines for Flakes, Powders, 


ete, 

Steel Soap frames, all sizes. 
Steam Jacketed Soap RKRe- 
melters. 


Automatic Wrapping 


Machines. 


Soap 


30 and 36 inch. 
Perrin 18 inch Filter Press 
with Jacketed Plates. 
Gedge-Gray Mixers, 25 to 
6000 Ibs. capacity, with and 
without Sifter Tops. 


Day Grinding and 
Machinery. 
Schultz-O’Neill Mills. 
Day Pony Mixers. 
Gardiner Sifter and Mixer 


Schwartz large 
Chip Dryers 


Sifting 


Proctor & 
roll Soap 
complete. 


All types and sizes—Tanks 


and Kettles. 


Ralston and H.A. Automatic 
Cuttigg Tables. 


Soap Dies for Foot and 
Automatic Presses. 


Broughton Soap Powder 


Mixers. 

Williams Crusher and Pul- 
verizer. 

National Filling and Weigh- 
ing Machines 


We buy separate units or complete plants. 


NEWMAN TALLOW & SOAP MACHINERY CO. 


1051 WEST 35th STREET 


CHICAGO, ILLINOIS 


Our forty years soap experience can help solve your problems 
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CLASSIFIED ADVERTISING 











Classified Advertising—All classified advertise- 
ments will be charged for at the rate of ten cents 
per word, $2.00 minimum, except those of indi- 
viduals seeking employment where the rate is five 
cents per word, $1.00 minimum. Address all replies 
to Classified Advertisements with Box Number, 
care of Soap, 254 West 3lst St.. New York. 


Positions Wanted 


Soapmaker—good worker; 15 vears’ experience in 
the making of laundry chips, textile soaps, oil soaps, 
liquid soaps and shampoo bases. Wishes 
Will locate any place. 


steady 
employment. Salary rea- 


sonable. Address Box No. 732, care Soap. 


Manufacturers, Promoters—soapmaker has new 
Satis- 
fied with royalties or steady position. Address Box 


shampoo, also first class soapless shampoo. 


No. 733 care Soap. 


Soap chemist with 30 vears’ experience. . Twitchel- 
ling, treating glycerine; all kinds of household and 
toilet soaps, oil soaps, shaving soaps in bar, stick, 
liquid and powdered form especially non-hydrolyz- 
ing liquid soap for all purposes, and other money 
making specialties; soap for dyeing, auto soap, cos- 
metics, ete. Seeks position with responsible firm. 


Address Box No. 734, care Soap. 


Soapmaker and Chemist—with long experience 
making all kinds of soaps, seeks permanent con- 


nection. Address Box No. 738, care Soap. 


Capable Sanitary Chemical Specialist—15 years’ 
experience manufacturing disinfectants, insecticides, 
soaps, polishes, deodorants, etc., desires position as 
superintendent or chemist. Temporary work will be 
considered. Single, age 42, college graduate. Avail- 


able at once. Address Box No. 729, care Soap. 


Soapmaker and Superintendent—Have had long 
experience in making all kinds of soap. Analyze 
any soap or soap material. Address Box No. 736, 


care Soap. 


Soapmaker and Chemist—whose past record and 
experience qualify him for meeting highest tech- 
nical requirements, desires steady employment with 
progressive concern. Address Box No. 741, care 


Soap. 


Soap Plant Superintendent—Man with fourteen 
years experience with two leading soap manufac- 
turers, experienced in all types of standard soaps, 
but specializing in toilet soaps, desires new connec- 
tion with progressive firm. Can assume complete 
charge plant. Good record. Address Box 709 care 
Soap. 


April, 1936 





REBUILT 
SOAP MACHINERY 


iz 
























PRICED FOR QUICK SALE 


1—Proctor Soap Chip Dryer 

1—Jones automatic vertical Soap Press 

4—3, 4 and 5 roll Steel Mills 

2—10” Houchin-Aiken Plodders 

1—Automatic Power Cutting Table 
1—Broughton Mixer, jacketed 

2—No. 10A Blanchard Mills 

3—Soap Foot Presses 

6—Filter Presses, sizes 12” to 30” 

1—Granite Stone Mill, 2 roll 

30—1200 lb. Soap Frames 

2—Jacketed Vertical Crutchers 

2—1500 ib. Horizontal Crutchers 

2—Hand Power Slabbers 

2—Hand Power Cutting Tables 

2—Houchin Chippers 

600 and 1,200 Ib, Frames, Kettles, Pumps, Tanks, Filter 
Presses, Wrapping Machines, Tube Fillers, Closers, 
Crimpers, Dry Powder Mixers. Pulverizers, Grinders, 
Evaporators, Amalgamators, Mixers, etc. 


Send for Complete List (Bulletin No. 16) 


WE BUY AND SELL FROM SINGLE ITEMS 
TO COMPLETE PLANTS. 


STEIN~BRILL 


(CORPORATION 





NEW YORK, N. Y. 
Cable Address: 
“BRISTEN” 


183 VARICK STREET 


Phone: 
WAlker 5-6892-3-4 





REBUILT 
SOAP MACHINERY 


SPECIALS 


Machinery from former plants of National Soap Powder Co., A. 

W. Barnes Soap Co., and Pennsylvania Soap Co. 

1—Allbright-Nell 4’x8’ Cooling Roll, with top feeder roll, 
scraping knife. 

4—5000 Ib., 1500 lb., 1000 Ib., Jacketed Vertical Crutchers. 

2—1500 lb. Horizontal Crutchers. 

1—Steel Soap Kettle, 5” dia. x 10’ high. 

1—Houchin 400 lb. Amalgamator. 

4—Houchin Soap Plodders, 8” and 10”. 

2—Rucchmann 4-roll inclined Granite Mills, 18”’x24”, motor 
driven. 

1—Broughton 1200 Ib. Soap Powder Mixer. 

2—Tabor Soap Pumps. 

4—Houchin 4 and 6-knife Chippers, 20”. 

1—Houchin Soap Foot Press. 

1—Houchin 1500 lb. Power Slabber. 

1—Houchin Hand Slabber. 

2—Houchin 2-way Soap Cutting Tables. 

1—Jones “A” Automatic Soap Press. 





1—Proctor and Schwartz Soap Chip Dryer, steel frame, 7- 
section, 1—cooling section, complete with 5-roll P. & S. 
Mill. Located on Pacific Coast. 





MISCELLANEOUS—Soap Frames, Kettles, Mixers, Pony Mixers, 

Powder Fillers, Labelers, Wrappers, Tanks, Pumps, Boilers, etc. 
Send for Latest Bulletin. 

CONSOLIDATED PRODUCTS CO., INC. 


15-21 Park Row New York, N. Y. 
BArclay 7-0600 


We buy your idle Machinery—Send us a list. 
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PALMER DISPENSERS 


The new “TI-POWDER” 
dispenser (at right) is 
positive in operation, no 


springs or mechanical parts 
to get out of order. 
Tilting dispenser delivers 
predetermined quantity of 
soap—wasteful continuous 
fiow absolutely impossible. 


Tamper-proof, easily 
cleaned. Metal parts 
chrome plated—black 


china, opal or clear crystal 
glass bowl. 





SUPER-SERVER 
low, has no 
Metal parts 


Palmer 
(left) 

equal in value. 
of stainless chrome alloy. One 
piece bracket in satin chrome- 


priced 


like finish. Valve parts easily 
removed for cleaning or re- 
placement. Crystal glass 
decagon bowl, black enameled 
cap. Large 1-inch 
makes filling easy. Lowest 
priced push-in dispenser—yet 
neat, compact, durable. 





Write for neu meen on complete 


ODUCTS inc idan r line of oap i neve: 


anitor and sanitary supplies, main 
WAUKESHA. WIS. } bpli 
ent to Milwaukee tenance materials and pos Hoe nt 











— 


We manufacture a complete line 
of high quality waxes for the job- 
bing trade, including no-rubbing 


liquid wax, regular type liquid wax, 








powdered wax, paste wax and also 





furniture polish. These products 









can be supplied in bulk, packaged 
under the Windsor label or with 


your own label which we supply. 








WINDSOR 


WAX COMPANY 
53 PARK PL. New YorkNY 


Hoboken N J 






oll Newark -%Ff 


Manufacturers a 
WAX PRODUCTS EXCLUSIVELY 
















opening 










Ask for samples : 
of above specialty 
bulk products. 

















ce 














a. 


EZANDIE & SPERRLE, Inc. 


q S. 


Quality Colors 
for 
TOILET SOAPS 
LIQUID SOAPS 


TOILET PREPARATIONS 


Long experience enables us to produce 
colors for all types of soaps. 


If you have a shade you want matched 
send us a sample. We have complete fa- 


cilities for matching. 
Liquid soap colors a specialty—send for 


samples of F. & S. greens and ambers. 


205 FULTON STREET 
NEW YORK, N Y. 


Im port—Manufacture—Ex port 
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Positions Open 





Wanted: 


We are interested in a man who will 


be willing to purchase interest in an exterminating 


business; who has selling experience. Address Box 
No. 740, care Soap. 

Wanted: Salesman who has had some years of 
experience contacting technical men in the soap 
manufacturing field. Give complete details and ex- 


perience and expected salary. Address Box No. 


730, care Soap. 


A Prominent Manufacturer of liquid soaps, dis- 
infectants, deodorizing cakes, etc., has an opening 
for a dependable sales representative. Address Box 
No. 737, care Soap. 





Salesmen—fine line of soaps, cleaners, polishes 
for old reliable manufacturer. Liberal commissions 
paid weekly in full. Baum’s Castorine Co., Rome, 


m. ¥, 





Miscellaneous 





Waste material turned into profit. 
a glycerine plant and are throwing away “Sweet 
Water” or “Still Water,” I can purchase it from you 


If you operate 


at very attractive prices. Let me know the amount 


you have available each month, together with a six- 


teen ounce sample. Prompt cash payment. Credit 
references guaranteed satisfactory. I. R. Sisson, 
Box No. 731, care Soap. 

Floor Brushes— We manufacture a very com- 


Flour City 
or Pacific 


plete line. Catalogue sent upon request. 
Brush Company, Minneapolis, Minn., 
Coast Brush Co., Los Angeles, Calif. 


Distributors—We manufacturers of metal, 


silver, stove, furniture polishes and no-rub wax. 


are 


Also complete line of Bar Room cleaning materials. 
I s 

These can be supplied in bulk or packaged under 

The Slick- 


our or your own label which we supply. 
Shine Co., Inc., Newark, N. J. 





Wanted: We are making up a new catalog of 
sanitary and janitor specialties and we are interested 
in contacting manufacturers of these products with 
a view to including some of their items in our cata- 
log. We are particularly interested in floor prod- 
ucts, soaps and cleaners, insecticides, polishes, dis- 
deodorants, mopping equipment, 


infectants and 


sweeping compound, floor machines, washroom 


Let us have vour catalog if you 
Hartford Sanitary Prods. Co., 618 


equipment, etc. 
are interested. 
Capitol Ave., Hartford, Conn. 
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Announcing the formation of 


STEIN EQUIPMENT CORP. 


By JEROME D. STEIN 
Stein-Brill 


formerly of Corp. 


Rebuilt Special Offerings 


1—Jones Vertical Automatic Soap Press. 
3—Houchin-Aiken Empire State Foot Presses. 
1—2 way Soap Cutting Table. 
10—400 Ib. Soap Frames. 

20—1200 Ib. Soap Frames. 

1—10A Blanchard Mill. 

1—Prater Hammer Mill. 

1—65 gal. Dopp jacketed Kettle. 
1—Soap Chipper. 

4—Filter Presses—10” to 24” Square. 
2—Jacketed Vertical Crutchers. 
2—Vertical jacketed 3000 Ib. Kettles. 
6—Glass Lined Kettles, 50 to 500 gals. 
1— Soap Slabber. 

1—Proctor Soap Chip Dryer. 

iz. 


3—Plodders; 6”, 10” and 


Send for Bulletin No. 101 giving full listings. 


FOR CASH. 
PLANTS. 


WE BUY 
FROM SINGLE 


YOUR SURPLUS EQUIPMENT 
ITEMS TO COMPLETE 


426 BROOME STREET 


CAnal 6-8147 


NEW YORK, N. Y. 


Phone Cable Address ““MACHINEQUIP” 
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GAGA 


RAW MATERIALS 


Gey A Complete Line for 


Manufacturers of Soap and Disinfectants 


Our broad purchasing and selling experience over 
a long period of years has established us as head- 
quarters for the complete line of raw materials 
used by the manufacturer of soaps and sanitary 
supplies. We are constantly in touch with world- 
wide markets for chemical products at all times, 
and invite you to make use of our facilities in 
checking market developments. 


Naphthalene (Moth Flakes 


and Balls) 
Soda Fluoride 


Arsenic 
Paradichlorobenzene 


Pyrethrum—all forms 
Methyl Salicylate 


Carbon Tetrachloride 
Carnauba Wax—all grades 
Soda Ash 


Caustic Soda 
Essential Oils 


Oil of Myrbane 


H. H. ROSENTHAL CO., INC. 
25 East 26th Street New York, N. Y. 
Tel.: AShland 4-7500 Cable Address: RODRUG 
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for low cost in para block manufacture 
t p block fact 

These two practical machines are all you need to produce high 
quality para blocks or cakes. The small machine will thoroughly 
mix all ingredients. The large machine will compress the mixture 
into any shape dies can give. 

In addition, the mixer can be used on other dry products 
such as roach powder, cleansers, bath salts. etc. It will also give 
a smooth, soft and velvety texture to creams. 

The hand lever press has more power than cheap foot presses. 
Inexperienced operators can rapidly turn out fine looking blocks. Send us some of 
your material and let us show you some specimen cakes. The press will save from 
10% to 20% over the hot process. 


HUBER MACHINE CO.. 265 46th St., Brooklyn, N. Y. 


Makers of Good Soap Machinery for Forty Years 




























“HOLLAND” 


POTATO STARCH 


Natural Higher 


FATTY ALCOHOLS 


Cetyl-Oleic-Stearic-Lanolic and Cholesterol Alcohols 





—— 











WHITE OLEIC ACID 


Of superior quality and low titer 





Synthetic Soap Powders 


For scouring, dye leveling and household purposes 





For samples and quotations write to “ = i \CE Se itoy 
MICHEL EXPORT CO., Inc. SS Pa 
95 BROAD STREET NEW YORK, N. Y. SS SS . . 





a <r 


ems FUMERAL PRESSURE SYSTEM 


Does a Thorough Job. INEXPENSIVE — EFFICIENT — ECONOMICAL 


@ The effectiveness of any good spray solution depends upon the efficiency of your spray equipment. 
Wet sprays are not efficient. It takes a minimum of’ 30 Ibs. (steam or air pressure ) to diffuse spray 
solutions THE FUMERAL INSTANT DIFFUSER instantly charges the entire room. No insects, 
flies, cockroaches, ants, moths or germs have a chance to escape. @ a to any steam or air 
line. Turn on the valve and in 4 minutes the operation is completed. 

No electricity to fuss with. No moving parts. Nothing to get out 
of order FUMERALS stay sold. Simple — Inexpensive — More Effi- 
cient and Most Economical. Anyone can install it. Various brands 
of insecticides, germicides, bactericides, deodorants, disinfectants 
and perfumes all work well in the FUMERAL INSTANT DIFFUSER. 








cS FUMERAL COMPANY, RACINE, WIS. 
Sept. 18, 1934" Patents Pending Manufacturers of Stationary and Portable Diffusers 
Sanitary Consulting Engineers 
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For Sale: 3 Speed upright and horizontal rebuilt 
machines for mixing purposes. Sander Supply Co., 
47 N. 3rd St., Phila., Pa. 


Wanted: Will you do something to help out in 
the work of a free camp for poor children? You do 
not need to contribute money but can you donate a 
case or a few packages of toilet soap, laundry soap 
or soap powder to help out in this good work? Even 
a few dozen bars of soap will help. Will you tell 
your shipping clerk to send a small box of your 
product to William Buettner, 2131 New York Ave., 
Brooklyn, N. Y.? It will certainly help in the work 


for these poor kids. 


Formula—Soap cleanser for walls, woodwork, etc. 
finest product of its type. Has met with some 
success locally. Would like to arrange with manu- 
facturer to take over manufacture and sale in other 
district. Address Box No. 683, care Soap. 


Wanted—Back copies of SOAP—March 1931 and 
May 1933. Any person having duplicates not in 
use, please send to Box No. 692, care Soap. 


THE PATENTED 








MIXING ACTION 


The wide use of “Lightnin” Mix- 
ers in the soap industry is due to 
two things. 1. The efficiency of 
the patented double mixing action. 
2. The sturdy dependability of 
these rugged mixers. 


“Lightnin’’ Geared Drive 
Heavy Duty Portable Mix- 
ers. Yq to 10 H. P.: 100 
R.P.M. to 800 R.P.M. 
A rapid bottom-to-top turnover 
plus a slow rotation quickly and 
thoroughly mixes liquid soaps, dis- 
infectants, oils, etc. Can be at- 
= tached to any size or shape tank, 
Ro ey ue. open or closed. As mixing spe- 
ers for fixed in- $a3° 
stallations on large cialists, consult us about your 
mixing problems. No charge, of 


size tanks. Sizes 2 
larger. course. Write. 





to 50 H.P. and 





MIXING EQUIPMENT CO. 


INCORPORATED 
1050 GARSON AVE., ROCHESTER,N. Y. 





April, 1936 








Completely Saponified 
and Water-White 


LIQUID SOAP 


In order to assure complete saponification, our 
liquid soap is manufactured under 50 pounds 
pressure. We use only natural Cochin coconut oil 
and pure potash. The water-white color of the 
finished product is due alone to the high grade raw 
materials used. Anhydrous contents from 15 to 
42%. 


PINE SCRUB SOAP 


A liquid pine oil cleaner for general floor and wall 
cleaning, where a liquid is desired. 

PINE SUPER CLEANER 
For those desiring a high anhydrous content in 
a pine oil soap. 


Ask us for full details about 
other Gerlach specialties 


E. A. GERLACH COMPANY 


9th AND FORD STREETS 


BRIDGEPORT PENNA. 























High cost of Lavender 
and the Fine Quality of 
our product has won 
many fine friends for 


Lavender L] 


Parento 
at $4 per Ib. 


Write for your 
sample to - day 


Compagnie Parento, Inc. 
CROTON-ON-HUDSON, N. Y. 


NEW YORK CITY DETROIT CHICAGO 
LOS ANGELES SAN FRANCISCO 
SEATTLE PORTLAND, ORE. TORONTO 
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Where to buy 








RAW MATERIALS AND EQUIPMENT 











| for the Manufacture of Soaps and Sanitary Products 








NOTE: This is a classified list of the companies which advertise regularly in SOAP. It will aid you in locating 
advertisements of raw materials, bulk and private brand products, equipment, packaging materials, etc., in which you are 
particularly interested. Refer to the Index to Advertisements, on page 132, for page numbers, “Say you saw it in SOAP.” 


ALKALIES 
American Cyanamid & Chemicals Corp. 
Columbia Alkali Co. 
T. G. Cooper & Co. 
Dow Chemical Co. 
Eastern Industries 
Hooker Electrochemical Co. 
Innis, Speiden & Co. 
Niagara Alkali Co. 
H. H. Rosenthal Co. 
Solvay Sales Corp. 
Jos. Turner & Co. 
Warner Chemical Co. 
Welch, Holme & Clark Co. 


AROMATIC CHEMICALS 
American-British Chemical Supplies 
Aromatic Products, Inc. 
Compagnie Parento 
Dodge & Olcott Co. 

Dow Chemical Co. 

P. R. Dreyer, Inc. 

E. I. du Pont de Nemours & Co. 
Felton Chemical Co. 

Charles Fischbeck & Co. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Magnus, Mabee & Reynard, Inc. 
Merck & Co. 

Monsanto Chemical Co. 

Norda Essential Oil & Chemical Co. 
Orbis Products Corp. 

Schimmel & Co. 

George Silver Import Co. 
Solvay Sales Corp. 

A. M. Todd Co. 

Ungerer & Co. 

Van Ameringen-Haebler, Inc. 


BULK AND PRIVATE BRAND PRODUCTS 
An-Fo Manufacturing Co. 
Baird & McGuire, Inc. 
Chemical Supply Co. 
Clifton Chemical Co. 
Davies-Young Soap Co. 
Eagle Soap Corp. 
Federal Varnish Co. 

Flori Mothproofing Method 
Franklin Research Co. 
Fuld Bros. 

E. A. Gerlach Co. 
Goulard & Olena 

Harley Soap Co. 
Koppers Products Co. 
Kranich Soap Co. 
Palmer Products 
Philadelphia Quartz Co. 
John Powell & Co. 

Geo. A. Schmidt & Co. 
Uncle Sam Chemical Co. 
T. F. Washburn Co. 
White Tar Co. 

Windsor Wax Co. 


CHEMICALS 
American-British Chemical Supplies 
American Cyanamid & Chemicals Corp. 
Columbia Alkali Co. 
T. G. Cooper & Co. 
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Dow Chemical Co. 

E. I. du Pont de Nemours & Co. 
Eastern Industries 

General Chemical Co. 
Grasselli Chemical Co. 

Hooker Electrochemical Co. 
Industrial Chemical Sales Co. 
Innis, Speiden & Co. 

Mechling Bros. Chemical Co. 
Merck & Co. 

Monsanto Chemical Co. 
Niagara Alkali Co. 
Philadelphia Quartz Co. 

H. H. Rosenthal Co. 

Solvay Sales Corp. 

Standard Silicate Co. 

Jos. Turner & Co. 

Victor Chemical Works 
Warner Chemical Co. 

Welch, Holme & Clark Co. 


COAL TAR RAW MATERIALS 
(Cresylic Acid, Tar Acid Oil, etc.) 
American-British Chemical Supplies 
Baird & McGuire, Inc. 

Barrett Co. 

T. G. Cooper & Co. 

Innis, Speiden & Co. 
Koppers Products Co. 
Monsanto Chemical Co. 
Reilly Tar & Chemical Co. 
White Tar Co. 


COLORS 
Fezandie & Sperrle 
Pylam Products Co. 


CONTAINERS and CLOSURES 
American Can Co. (Tin Cans, Steel Pails) 
Anchor Cap & Closure Corp. (Closures & Bottles) 
Continental Can Co. (Tin Cans) 
Hinde & Dauch (Corrugated Fibre Products) 
Maryland Glass Corp. (Bottles) 
National Can Co. (Tin Cans) 
Wilson & Bennett Mfg. Co. (Steel Pails and Drums) 


DEODORIZING BLOCK HOLDERS 
Cin-Made Corp. (Paper) 
Clifton Chemical Co. 
Eagle Soap Corp. 
Fuld Bros. 
Palmer Products, Inc. 


ESSENTIAL OILS 


Aromatic Products, Inc. 

Compagnie Parento 

Dodge & Olcott Co. 

P. R. Dreyer Inc. 

Felton Chemical Co. 

Charles Fischbeck & Co. 

Fritzsche Brothers, Inc. 

Leghorn Trading Co. 

Magnus, Mabee & Reynard. Inc. 

Norda Essential Oil & Chemical Co. 

Orbis Products Corp. 

Schimmel & Co 

George Silver Import Co. 

A. M. Todd Co. 

Ungerer & Co. 

Van Ameringen-Haebler, Inc. 
(Continued on page 180) 
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PEASE LABORATORIES, Inc. | 


Chemists, Bucteriologists, Sanitarians 


39 West 38th Street 
New York 
Food, Drug and Cosmetic Problems—Compliance with | 


Official Requirements—Meeting New and Anticipated | 
Competitions with Improved and New Products | 


H. A. SEIL, Ph.D E. B. PUTT, Ph.C., B.Se. 


SEIL, PUTT & RUSBY, INC. 
Analytical and Consulting Chemists 


Specialists in the Analysis of Pyrethrum Flowers, 
Barbasco, or Cube Roct—Their Concentrates 
and Finished Preparations 


ESSENTIAL OILS 
16 East 34th Street, New York, N. Y. 








Derris Root, | 


SOAP | 











STILLWELL AND GLADDING, Inc. | 
Analytical and Consulting Chemists | 


Members Association of | 
Consulting Chemists and Chemical Engineers 


130 Cedar Street New York City 











APPLIED RESEARCH LABORATORIES, 
Inc. 
DAYTON, N. J. 

Bacteriology, Pathology, Physiology 
Deodorant Coefficients (Packchanian Method) 
Disinfectant and Insecticide Tests 
Toxicity and Skin Irritation Tests 
Bioassays and Other Animal Studies 




















KILLING 


strength of Insecticides 


by PEET GRADY METHOD 


(Official I. & D. code method) and 
PYRETHRINS in PYRETHRUM FLOWERS 
(by Gnadinger’s Method) 
We raised and killed more than 1 million flies in the last 2 years 
ILLINOIS CHEMICAL LABORATORIES, INC. 
75 E. WACKER DRIVE CHICAGO, ILL. 











JOHN H. WRIGHT 
Technical Consultant 
INSECTICIDES—DISINFECTANTS 
SANITARY SPECIALTIES 


Research—New Products—Packaging—F ormula 
Labeling under Federal and State Laws 


3 East 42d St., New York CAledonia 5-6095 








CONSULTING CHEMIST 
PLANT DESIGN FORMULAS 
INSTALLATION PLANT OPERATION 
ANALYSES NEW PRODUCTS DEVELOPED | 


| 
| 
SOAPS and COSMETICS | 


20 Years Experience 


LELAND C. CATES | 
; AIS Cottage Grove Ave. CHICAGO, ILL. | 











SOAPS — DETERGENTS 


Analyses Development 
Consultation Formulas 


Hochstadter Laboratories 


254 West 3ist St. + +~+~+=New York City 
































Entomological Testing 
Laboratories, Inc. 


We offer you a medium for purchasing insecticides 
on an intelligent basis. 

Entomological testing by the Peet-Grady method, and 
chemical examination of insecticides are available. 


114 E, 32nd St. New York, N. Y. 








FOSTER D. SNELL, INC. 
Chemists—Engineers 
Every form of Chemical Service 


305 WASHINGTON STREET BROOKLYN, N. Y. 























Skinner & Sherman, Inc. 


246 Stuart Street, Boston, Mass. 
Bacteriologists and Chemists 


Disinfectants tested for germicidal value or phenol co 
efficient by any of the recognized methods. 
Research—Analyses—Tests 








CONSULTANTS 


offering their services to manufacturers of 
soaps and sanitary specialties should ap- 
prise the industry of their facilities through 
this professional card department. SOAP 
reaches 2,200 manufacturers who need help 
of a professional nature. 























April, 
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advertisements of raw materials, bulk and private brand products, equipment, packaging materials, etc., in which you are 
particularly interested. Refer to the Index to Advertisements, on page 132, for page numbers, “Say you saw it in SOAP.” 


MACHINERY 
Battle Creek Wrapping Machine Co. (Packaging 
Machinery) 
Ertel Engineering Corp. (Filters, Mixers, Bottle 
Fillers) 


Anthony J. Fries (Soap Dies) 

Houchin Machinery Co. (Soap Machinery) 

Huber Machine Co. (Soap Machinery) 

International Nickel Co. (Monel Metal) 

R. A. Jones & Co. (Automatic Soap Presses 
and Cartoning Machinery) 

Manton-Gaulin Mfg. Co. (Homogenizer) 

Mixing Equipment Co. (Mixers) 


P. R. Dreyer Inc. 

Felton Chemical Corp. 

Charles Fischbeck & Co. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Magnus, Mabee & Reynard, Inc. 
Norda Essential Oil & Chemical Co. 
Orbis Products Corp. 

Schimmel & Co, 

George Silver Import Co. 
Ungerer & Co. 

Van Ameringen-Haebler. Inc. 


Package Machinery Co. (Packaging) PETROLEUM PRODUCTS 


Pneumatic Scale Corp. (Packaging) 
Proctor & Schwartz (Dryers) 

C. G. Sargent’s Sons Corp. (Dryers) 
Stokes & Smith Co. (Packing Machinery) 


MACHINERY, USED 
Consolidated Products Co. 


Atlantic Refining Co. 
O’Connor & Kremp 
Sherwood Petroleum Co. 
L. Sonneborn Sons. 


Newman Tallow & Soap Machinery Co. PYRETHRUM AND DERRIS PRODUCTS 


Stein-Bril! Co. 
Stein Equipment Corp. 


MISCELLANEOUS 


American Colloid Co. (Bentonite) 

Anchor Cap & Closure Corp. (Metal Caps) 

T. G. Cooper & Co. (Waxes) 

Dobbins Mfg. Co. (Pails, Mop Wringers, etc.) 
General Chemical Co. (Fluorides) 

General Naval Stores Co. (Pine Oil-Rosin) 
Hercules Powder Co. (Pine Oil and Rosin) 
Industrial Chemical Sales Co. (Decol. carbon, Chalk) 
Innis, Speiden & Co. (Fumigants. and Waxes) 


Insect Flowers and Powder, Pyrenthrum Extract, 
Derris Products 


S. B. Penick & Co. 

R. J. Prentiss & Co. 
McCormick & Co. 

McLaughlin, Gormley, King Co. 
John Powell & Co. 

H. H. Rosenthal Co. 

Sherwood Petroleum Co. 


Merck & Co. (Lanolin) SOAP DISPENSERS 


Murray & Nickell Mfg. Co. (Moth Proofing Liquid) 
Pylam Products Co. (Lathering Agent) 

Rohm & Haas Co. (Insecticide Base) 

Sennewald Drug Co. (Rat and Roach Paste) 


OILS AND FATS 
T. G. Cooper & Co. 


Clifton Chemical Co. 
Eagle Soap Corp. 
Fuld Bros. 

Palmer Products 


Eastern Industries SODIUM SILICATE 


Independent Mfg. Co. 

Industrial Chemical Sales Co. 
Leghorn Trading Co. 

Michel Export Co. 

Murray Oil Products Co. 

Newman Tallow & Soap Machinery Co. 
Orbis Products Corp. (Stearic Acid) 
Wecoline Products Co. 


General Chemical Co. 
Grasselli Chemical Co. 
Mechling Bros. Chemical Co. 
Philadelphia Quartz Co. 
Standard Silicate Co. 


Welch, Holme & Clark Co. . SPRAYERS 


PARADICHLORBENZENE 


Dow Chemical Co. 

E. I. du Pont de Nemours & Co. 
Hooker Electrochemical Co. 
Merck & Co. 

Monsanto Chemical Co. 

Niagara Alkali Co. 


Breuer Electric Mfg. Co. 
Dobbins Mfg. Co. 
Fumeral Co. 

Getz Exterminators 
Hudson Mfg. Co. 

Lowell Sprayer Co. 


eg aay alg TRI SODIUM PHOSPHATE 


Solvay Sales Corp. 
Jos. Turner & Co. 


PERFUMING COMPOUNDS 


Aromatic Products, Inc. 
Compagnie Parento 
Dodge & Olcott Co. 


130 SOAP 


General Chemical Co. 
Grasselli Chemical Co. 
Monsanto Chemical Works 
H. H. Rosenthal Co. 
Victor Chemical Works 
Warner Chemical Co. 
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We announce development of new type soap | 


Improve 
Your Soaps, Cleunsers 


PYLAKLORS | and Polishes with 


They have good fastness to alkali, light, 


colors 


tin, ageing. 


The following shades are already available: 


Yellow Golden Brown } 
icles Violet VOLCLAY has unique prop- 
erties that function actively 

| when it is included in formulas 

It will pay you to send for soaps, cleansers and polishes. 
for testing samples. | The detergent industry is using 


more every year. 


PYLAM PRODUCTS C0 iInC | Write for Bulletins No. 209 and No. 210. 
ay * 





Manufacturing Chemists, Importers, Exporters American Colloid Company 
799 Greenwich St. New York City 363 West Superior St. 
Cable Address: “Pylamco” Chicago — Illinois 





Bright Green Dark Brown 
Olive Green Palm Green BENTONITE | 


























en a WHITE 
Olive O11 | | COCONUT OIL 


Olive Oil Foots AND 
Deliveries spot and fu- PALM OIL 


ture in barrels, tank cars, FATTY ACIDS 


drums or tank wagons. 


ero 


ALSO COMPLETE 
ESSENTIAL OILS LINE OF VEGETABLE 
Lemon—Bergamot—Orange AND ANIMAL OIL 

ae FATTY ACIDS 


LEGHORN TRADING CO. 
a WECOLINE 
155 East 44th St., New York PRODUCTS. Ine. 


Phone: VAnderbilt 3—6361-2-3 


ITALY—SPAIN—GREECE—TURKEY—AFRICA 15 EAST 26th ST. NEW YORK 
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For product classification see pages 128 and 130 














*For further details see announcement in 1936 SOAP BLUE BOOK 
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SOAP DIES 
and STAMPS 


For Foot and Power Presses 


Manufacture Backed by 
ANTHONY 


717 Sycamore Street 


35 Years’ Experience 


J. FRIES 


Cincinnati, O.. U. S. A. 























Classified 
Advertising ~ 


Brings excellent results at a 
minimum cost. Rates are only 
10c per word with a minimum 
charge of $2 per issue (position 
wanted advertisements accepted 
Whether you 


have some surplus equipment or 


at half rates). 


material for sale, have a position 
open or are looking for a new 
connection, etc., use space in the 
Classified Section of Soap. It 
will place you in touch with the 
entire soap and sanitary prod- 


ucts industry. 


x kK &k& * 
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MELHLIAG BROS - LHEMIEKAL COMPANY 


EEN PHILADELPHIA * CAMDEN.N.J. BOSTON, MASS. \\\ 
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Say you saw it in SOAP! 





A HANDY BLOWER 
that can be 










used 

positions 

savin ow- 

g9P trl? D AT ER 

aL rAI mh f 
NO. 1905 

FOR DISTRIBU Th 


NSECT POWnE 


bad ber 


der and get- 
ting into the 
spots where 


powder KILLS cFT7 Crrepsimarors r 
all roaches ee sey 


and insects. 
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Here and There 











T SEEMS that every time 
we mention taxes, somebody 
accuses us of getting political. Well, 
whether we are political or not, we 
are constrained to mention taxes 
Al ws SOAP orre, ; again. We particularly refer to the 


: 
é 
. 


. 2.0 new proposed tax on surpluses of 
< : : ‘ 
wD, corporations. The corporations which 


lay by some of their earnings for a 
a 


ah Jeauty, A 


c rainy day will be socked good and 
proper if the new tax program be- 
comes law. Of course, we understand 
that it is a political tax program, 
rather than an economic one. With 
election just around the corner, this 
of course is not surprising. All the 





“ins” want to be re-elected,—but the 
Government does need money. 

So what does it profit a cor- 
poration to be thrifty and look out 
for its lean years ahead? And with 
social security legislation, old age 
pensions, and the like, where is there 
any incentive for an individual to be 
thrifty for the same reason? That 
word “thrift” will soon be as obso- 
lete as the dodo bird. 


And speaking of thrift, how 
about your subscription renewal? Do 
you know that if you renew your 

In just a few seconds the retailer sets up subscription to SOAP for two da 
your Hinde & Dauch Selmor Display the total cost is five dollars? f You 
: save a dollar. Also you receive a 
Soap Blue Book for each year just 
diately given display preference. Hundreds of customers “serve them- the same. Why not make it for two 


Stand and your products are imme- 


selves” for Selmor Stands are placed out where sales begin. Multiply | years and save a dollar and the 


this procedure by the thousands of retailers who sell your products and trouble of renewing next year again ? 

you'll have a fair idea of the tremendous sales advantage this type of ge 

merchandising has over products displayed on the shelf. If you want to 

step up sales, set up “Selmor.” * . “ « . And back just a few years 
when everybody was broke, and those 


*Selmor Display Stands are designed and manufactured by Hinde & Dauch, who weren’t boasted about it just the 


world’s largest manufacturers of corrugated shipping boxes and corrugated ;} Same, swanky New York stores used 
paper products. to advertise: “It’s smart to be thrifty.” 
’ By smart, they didn’t mean clever,— 


tf } ; 
/ WANT THIS BOOK / | they meant stylish. Well, may be 


THE HINDE & DAUCH PAPER COMPANY | somebody ought to send some of those 
215 Decatur Street, @ Sandusky. Ohio | advertisements to Congress. May be 
Send me your book “Sell More With Selmor Merchandise Displays” } 





vm it would give them a new slant on 


COMPANY : mae | this thrift idea. Imagine Congress 
we aay T thrifty. Tsh. Tsh! 


CITY —— 
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